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American Distilled Oils 


Produced at our Brooklyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL CITRAL * EUGENOL RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals @ Perfume Materials @ Colors 


OFFERING ROSE ABSOLUTE 


Or 0— Years of continuous quality service— 
eC] / ualits 
suppliers and manufacturers of — 


Essential Oils * Aromatic Materials * Flavors 





427 WASHINGTON ST., NEW YORK 13, N. Y. 
Los Angeles @ San Francisco © Montreal © Philadelphia 


Established 1885 
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There’s something 
different about 


They call us old hands at this business. A good many years of 
“depending on Dreyer” have built our background of helping you. 
We have never grown old, however. Here at Dreyer, we think young. 
Today there’s new drive at Dreyer. We are a vigorous, modern 
organization with young, look-forward ideas. Up-to-date 
thinking here .. . thinking ahead . . . is pulling double harness 
with experience. The team’s working hard and well. 
So depend on Dreyer more than ever. 
We can help you and save you money. 


ESSENTIAL OILS * AROMATIC CHEMICALS 
PERFUME COMPOUNDS * FLAVORS 


Get the essential quality you require from 


P. R. Dreyer Inc. 
Serving You Since 1920 


601 West 26th Street, New York 1, N.Y. 
520 N. Michigan Avenue, Chicago 11], III. 


Complete stocks carried in Chicago 
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FOR 
MEN'S COLOGNE 
TOILET WATER 
AFTER SHAVE LOTION 


a 
—— — 


HEATHER A567 


For the outdoor type 


AMBER BOUQUET A667 


Warm and sophisticated 


Samples and quotations upon request 


Ph. Chaleyer, Inc. 


160 East 56th Street @ New York 22, N. Y. 




















Have you tried Myvacet” Distilled 
Acetylated Monoglycerides in cosmetics yet? 
You should, for there’s nothing 

quite like them. Made from fats or oils, 


they re strangely non-greasy. 





Myvacet Distilled Acetylated Monoglycerides, Type 5-00, a white solid 
at room temperature, provides a way of accomplishing the job ordi- 
narily assigned to glycerol esters of stearic acid without making the 
product in any way greasy. It is very easily emulsified. The absence 
of greasiness and a great gain in flexibility make Type 5-00 highly 
interesting for many cosmetic formulation problems. 

Type 9-40 is a clear, practically colorless liquid at room tempera- 
ture. It is completely miscible with castor oil and with alcohol-water 
mixtures containing as much as 20°, water. It does what isopropy] 
myristate and isopropyl palmitate do in many preparations but does 
it without contributing greasiness. 

There are many things you can find out about Myvacet Distilled 
Acetylated Monoglycerides by testing samples in your own formulas. 
How about letting us send you a data sheet and samples? Write 
Distillation Products Industries, Rochester 3, N. Y. Sales offices: 
New York, Chicago, and Memphis « W. M. Gillies and Company, 
Los Angeles, Portland, and San Francisco « Charles Albert Smith 


Limited, Montreal and Toronto. 


distillers of monoglycerides made from natural fats and oils 





Also... vitamins AandE... 
some 3500 Eastman Organic Chemicals 


for science and industry 


Distillation Products Industries is « division o¢ Eastman Kodak Company 





For 33 years, Felton has 
been building a reputation 
for supplying industry with 


quality perfume materials. 


This enviable reputation 

based upon a combination 
of experience, technical 
know-how, creative skill 
and extensive facilities 

assures perfume fragrances 
that enhance your products 
appeal, performance and 


ultimate success. 


Consult us on your perfum- 
ing or neutralizing prob- 
lem.We'll give vou the right 


answer without obligation 


AEROSOLS 


' Perfume Bases 


, Essential Oils 


| Aromatics 
CHEMICAL COMPANY, | 


599 JOHNSON AVENUE, BROOKLYN 37, N.Y. 


PLANTS: 
Brooklyn, N. Y.* Los Angeles, Calif. 
Montreal, Que. * Versailles (S&O) France 


SALES OFFICES: 


Atlanta * Boston * Chicago * Cleveland 
Philadelphia ® St. Louis * Toronto 


Princing ities 





* 


King of the Jasmin Specialties 


A unique and outstanding Givaudan creation, JAsMonis reigns 


supreme as a jasmin specialty. 
It blends beautifully with natural jasmin, enhancing its 
strength and exalting its freshness and top note. 
Used alone in the creation of a new perfume, it not only pro- 
vides a fragrance of true jasmin quality but adds a fresh and 
original note of its own. 
Seldom has any specialty enjoyed such wide and enthusiastic 
acceptance...for originality, high quality and consistent uni- GIVAUDAN - DELAWANNA, INC. 


formity. We invite your inquiries regarding JAsMONIs. 330 West 42nd Street, New York 36, N. Y. 
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MINUTE NEWS . 


Five Cosmetic Trade Practice Cases against Revlon Products Corp., Elmo Inc., Richard Hudnut divi- 

Violations Settled by FTC sion of Warner-Lambert Pharmaceutical Co., Helena Rubinstein Ine. 
and Yardley of London charged with not complying with the cosmetic 
trade practice rules adopted in 1951 have been settled. T] sis 
complaints by the Federal Trade Commission was that preferential al- 


lowances were made to favored retailers. Under the trade practice rules 
manufacturers may compensate smaller retailers on proportionately 
equal terms if they provide demonstrators to the larger retailers. All 
agreed to do this. 









Gloria Vanderbilt and Lady Gloria Vanderbilt and Thelma, Lady Furness, the socially prominent 
‘ : twins, each famed in her own right in social sets on two continents 
Furness in Perfume Business , ‘ Pa sta e ee Sena 
have organized Jumelles Corp. at 50 East 58th St., New York, N. Y., 

to specialize in perfumes. Two odors are offered: “Curtain Call” and 

“J’Attendrai” in three sizes: 142 drams, % ounce, and one ounce. The 


same fragrances are also presented in cologne in 2, 4 and 6 


bottles. The package is tidy and attractive. The fragrances were 
created in France and are elusive and distinctive. The company expects 
to be in full operation in January, 1957. 







Prize of $1,000 Offered for bay lag ox Designers Council has announced a cash award of $1,000 
: to the designer of the most outstanding collapsible metal tube. The 
Best Metal Collapsible Tube award oa aa available by the Collapsible Tube Manufacturers 
Council. The competition is open to all designers, product manufac- 
turers, packaging suppliers and others in the United States and 
Canada who are interested in mass produced packages. The award 
be made February 15, 1957 at a luncheon in the Hotel Plaza, New York. 
Information about the competition may be had from the P 
Designers Council competition headquarters, 12 E. 32nd St., New 
York, N. Y. Incidentally on September 15 the collapsible tube was 115 
years old; for it was on that date in 1841 that John Rand obtained 
his patent for it. 















Welch Grape Juice Co. Sold A group of 4,600 farmers banded together as the National Grape Co- 

to Group of 4,600 Farmers operative Assn., W estfield, Ne 3 has purchased the Welch Grape Juice 
Co. for $28,600,000. The members of the association, who delivered a 
total of 81,000 tons of grapes to the Welch Grape Juice Co. last year, are 
scattered over ten states. The Welch Grape Juice Co. was started in 
1869 by Thomas Welch, a dentist, because he wanted a non-alcoholic 
wine for use in communion services in his church. 

















First Major Cosmetic Company Coty is the first major cosmetic company to launch a line f f toiletries 
Launches Children’s Toiletries for children. The line is called “Fairy Princess” and includes eleven 
products to appeal to little girls in size, decor and color. Dainty pink and 
gold packages are priced from $1 for three heart shaped cakes of per- 
fumed soap to $3 for a complete hand care set which includes a soft 
natural shade of nail polish, nail polish remover, nail brush, orange 
stick, emery board and hand lotion. The products are 12 bubble bath 
packets, liquid bubble bath, three cakes of soap, pomade lipstick and 
refill, cologne, dusting powder, bath mitt, cologne with atomizer, dust- 
ing powder and cologne, a fragrance set containing hand lotion, bubble 
bath and cologne and a hand care set. The purpose of the new line, ac- 
cording to Jean Despres, executive vice president of Coty, is to meet a 
steady demand for safe and tasteful products which will encourage an 
interest in herself which is natural to every young girl. 
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Procter & Gamble Co. Enters Procter & Gamble Co. is planning to broaden its product line again by 

Paper Products Field the purchase of Charmin Paper Mills, Green Bay, Wisc., manufacturers 
of facial tissues, paper towels, bathroom tissues and paper napkins. 
Negotiations for the purchase of the company are under way and will 
become final on approval by the stockholders of both companies. 


Men with Big Brains and Little Men’s brains which are larger and have less fat in them than women’s 

Fat in Them Likely to Get Bald brains account for the fact that more men than women get bald, accord- 
ing to Dr. Wharton Young of Washington, D. C. in a report to the Na- 
tional Medical Assn. at its recent meeting in New York. Brains keep 
growing as one gets older and this growth stretches the scalp until the 
hair falls out. The fat under the skin is squeezed thinner and thinner as 
the brain grows and this causes the starving hair to fall out. Women 
have more fat under the scalp as well as elsewhere and also have smaller 
brains than men which accounts for the fact that they suffer less from 
baldness. His conclusions were reached after extensive research with 
Rhesus monkeys. When he operated and the scalps were stretched the 
monkeys became bald. 


Revision of U. S. Tax Code News from Washington on the eagerly expected revision of the federal 
: : tax code is as heart warming as dry ice. According to the latest 
ae wee information the first session of the 85th Congress in 1957 will take up 
only minor routine changes. As a thorough overhaul of the code would 
alter the income status of corporations and individuals, it is improbable 
that any action will be taken until 1958. Businessmen may make their 

plans for 1957 unhampered by uncertainties on federal taxes. 


Lambert-Hudnut Launches A shampoo formulated for normal to dry hair has been launched by 
A New Dry Hair Shampoo the Lambert-Hudnut division of the Warner Lambert Pharmaceutical 


Co. It contains powdered egg and conditioning oils. 


Mennen Introduces Carrier Band A new idea in packaging toiletries, “carrier band’’ cartons, has been 
: Soasthasatt introduced by the Mennen Co. The new packages are modeled after 
Paces te ANS Chane the fold around cardboard containers widely used in the soft drink 
industry, except that the Mennen cartons are perforated at spaced 
intervals somewhat similar to egg cartons such as are found in super- 
markets. When distributors want to send out a quantity of Mennen 
products they simply divide the cartons by breaking them apart at the 
perforations. Pricing is made easier because cut outs permit bottle 
caps to protrude for quick marking, eliminating the time consuming 
process of unpacking bottles to stamp prices on each. 


Ice Cream May be Priced by Ice cream manufacturers are studying the experiment of Land-O’Lakes 

Flavors to Meet Competition Creameries of Minneapolis in pricing ice cream according to flavor to 
bring the price of the popular flavors of brand name ice cream down to 
a level where it can compete favorably with private brands of ice cream. 
The three most popular flavors are vanilla, chocolate and strawberry; 
and these cost less to produce than most of the other flavors. Accord- 
ingly savings are made in mass production. By setting a low price for 
the fast selling, less costly flavors and a higher price for the more 
expensive flavors, independent retailers are put in a better competitive 
position as they are able to offer the popular flavored ice cream for 
three cents less per pint than formerly. It is felt that that brings the 
price of a quality brand ice cream closer to the prices charged by 
supermarkets for private brand ice cream. Land-O’Lakes Creameries 
reported a higher profit per gallon in the overall picture after adopting 
the two price system. 


Effort to Repeal Cosmetic A determined effort is to be made by the National Assn. of Retail 

Excise Tax to be Made in 1957 Druggists to repeal the cosmetic excise retail tax, C. R. Seward of the 
executive committee states. Difficulties imposed on retail druggists are 
the basis for the effort. 
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‘To compose a classic, 


vou need more than common scents 


The soap you make is classic, when it’s unforgettable. 
You must depend on the nose to compose your wanted, 
wonderful odors. Their creation and blending take art 

and skill, and a nose that knows perfection. Vorda does what Nature does 

. - » Norda makes good scents 
Use the good scents Norda makes, because common scents 
will not sell your soap. Use the nose of Norda, to compose 


all their characteristics into that subtly right fragrance. 


Shouldn't you be profiting from what Norda makes and 
Norda knows? See how much you will, by a request. 


on your letterhead, for free samples from Norda. 


Norda, 


601 West 26th Street, New York 1. N. Y. 


CHICAGO « LOS ANGELES « SAN FRANCISCO « TORONTO * MONTREAL « HAVANA « LONDON « PARIS ¢ GRASSE « MEXICO CITY 


& Aromatics October, 1956 17 





FROM COAST TO COAST 


Famous brands of fine cosmetics 


turn to AVON for manufacture and packaging 


Your first consideration in the production of products, without added equipment invest- 
your own brand of cosmetics and toiletries ment, by entrusting the handling of produc- 
is the quality and reliability of the company tion to the Private Brand Division of Avon 
which manufactures them for vou. Products, Inc. Modern, well-equipped labora- 

Long experience and the strictest: quality tories in Suffern, N.Y.. Chicago, HI. Pasadena. 
standards have gained Avon a position of Cal., and Montreal. Canada are ready to serve 
leadership in the making and packaging of vou. Avon's specialized skill and over 70 vears 
many private brands doing business from the of experience include every phase of cosmetic 
\tlantie to the Pacific. and toiletry production, 

You can broaden your sales scope on the Join the other famous brands relying on 


cosmetics vou now manufacture or on new \von. Call or write for fall information. 


PRIVATE BRAND DIVISION 


30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y 


ontreal, Canada 
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LAUTIER FILS 


“A Standard of Quality Since 1795’ 
GRASSE, FRANCE 


Essential Oils 
Natural Flower Absolutes Concentrated Natural Fixatives 


Synthetic Aromatics 


LAUTIER FILS, INC. 


321 Fifth Avenue, New York 16, N. Y. 


GRASSE LONDON BEYROUTH ST. LOUIS CHICAGO 
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Periodic Examination of Equipment 
Che efficient modern method of manufacturing not 
only eliminates costly leaks but provides more efficient 
ways of doing things. New processes are being de- 
veloped constantly, new short cuts are found—and new 
und more efficient equipment must be provided to mee 
the needs of manufacturers. Equipment should be care- 
fully examined at regular intervals and changes should 
be made to replace worn or obsolete machines, to in- 
crease production and to reduce manufacturing expense. 
Manufacturers of equipment are constantly studying 
the needs of cosmetic, soap and flavoring extract manu- 
facturers and are developing equipment of advanced 
design to simplify manufacturing processes, to save 
space and to reduce costs. The present is an excellent 
time to check with them for suggestions about 
equipment which to advantage to cut 
operating costs to meet increasing competition. 


new 


may be used 


Public Relations Pay Off 


Carved on the top of a weather-beaten tombstone in 
New York City’s 400-acre Woodlawn cemetery is a pal- 
ette, in the center of which is the outline of a collapsible 
metal tube of the kind used to package artists’ colors. 
The tombstone marks the burial place of John Goffe 
Rand, the tube’s inventor. On Sept. 11, 1841 
apo 


115 vears 
Rand, a portrait painter, obtained a United States 
patent on “a metallic vessel so constructed as to collapse 
with slight pressure and thus force out the paint or 
other fluid confined therein through proper openings for 
that purpose and which openings may be afterward 
closed air tight, thus preserving the paint or other 
fluid remaining in the from injuriously 
acted on by the atmosphere.” 

Who Rand and where he came from, how he 
happened to invent a container that is as modern todas 
us it Was more than a century ago, and what rewards, 
if any, he reaped from so ingenious an invention, no 
longer are a mystery. For vears the only known facts 
were that his name was Rand and that he was residing 
in England when he patented the metal tube. 

Research by the Collapsible Tube Manufacturers 
Council brought to light the many facts that surround 
the beginnings of this distinctive container and these 
have been developed, as part of the industry's public 
relations program, into interesting 
articles for newspapers and magazines. Millions of 
Americans who squeeze hundreds of products. 
ranging from antibiotic ointments and paint colorants 
to shaving cream and toothpaste, are more aware of the 
collapsible metal tube and its value as a package than 
at any time in their lives. On the September anniversary 


vessel being 


Was 


and informative 


now 


date, the New York Times, long regarded as a leading 
United States newspaper, devoted nearly a full column 
tu the fold-up metal tube in its widely-read “Topics of 
the Times,” a unique tribute to the skill with which the 
public relations program is executed. 

The United States collapsible tube industry now pro- 
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duces more than a billion tubes annually, There is every 
indication that this volume will continue to increase, 
despite the stiff competition from several of the populan 
other new forms of packaging, because public relations 
has made both the product manufacturer and the con- 
sumer conscious of the desirable features of the metal 
tube for packaging cosmetics and other toiletries and 
of the important role this container plays in their 
everyday lives. Publicity is an important part of an) 
well-conceived public relations program. To be effective 
it must be repetitive. It isn’t enough to tell the story 
once or twice or a dozen times. It must be told over and 
over again. It’s like the formula used by a Negro 
preacher. Asked the reasons for his success, he replied: 
“T tells ’em what I’m gwanna tell ’em. Then I tell ’em. 
Then I tell em what I done told ’em.” The advantages 
of the metal tube as a package—that it is a sanitary 
dispenser, that it keeps the contents fresh and moist 
by excluding light and air, that it is light in weight and 
is unbreakable—have been emphasized in an interesting 
und convincing way through the Council’s public rela- 
tions program. Moreover, the program has_ brought 
recognition to and added to the prestige of the collap- 
sible tube industry. This cannot help but be beneficial! 
to the industry and to the manufacturers of cosmetics 
and other products it serves. 


Psychological Marketing Research Under Fire 


A psychological research expert, according to Caski 
“tinnett in “Speaking of Holiday,” has discovered the 
basic impulses which cause a new born baby to cry. 
This important information will probably prove to be 
of practical value to thousands of young mothers. The 
research disclosed that a new born baby cries because: 
1. It is hungry; 2. It is cold or hot, and that; 3. It has 
just discovered that its share of the national debt is 
$1,600. 

If this sounds superficial, is it any more so than for 
instance the claim of a psycholowist that perfume mv 
be used to select a husband or wife because if its effect 
is the same on one as on the other it may indicate an 
affinity of personalities, inner feelings, likes and dis- 
likes, and so on? 

Psychological research scientists seem to have a ten- 
dency to draw more conclusions from their researe) 
data than is warranted. Moreover there is a feeling that 
too often conclusions are drawn to suit the wishes of the 
manufacturer for whom the research is undertaken 
As a result there is a growing skepticism about the 
ultimate value of psychology in formulating marketing 
plans. Even Bertrand Klass of the Stanford Research 
Institute in an address before the American Psycho- 
logical Assn. felt that too much is claimed for it. 

“There does not seem to be enough recognition of the 
fact,” he said, “that mere knowledge about people's 
attitudes, habits or reactions to a product or service is 
not sufficient to allow us to predict how people will 
react to a specific appeal.” 
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We like to keep YOUR products ‘on the beam’ 


Over the past fifty years of specializing in the production and eeeeoeeeveoenee2e2028028082080080 
application of white oils, petrolatums and petroleum sulfonates, 
itis only natural that we should find many ways that industries 
can use our products to make their products better. 


White Oil, Petrolatum & Sulfonate Div. 
L. SONNEBORN SONS, INC., Dept. 10 
300 Fourth Avenue, New York 10, N. Y 


T . . Sa Gentlemen 
Take, for example, our development of white oils fortified 


with Vitamin E to assure outstanding stability against odor 
and color development. Through the use of this Sonneborn im- 
provement, pharmaceutical and cosmetic manufacturers, to 
name just two industries, give their products longer shelf life 
and greater saleability. 


Will you please send me Technical Data on the following 


“General Information on White Mineral Oils” 
1. R. Bulletin “A” 


“General Information on Petrolatums” 
I. R. Bulletin “B” 


“General Information on Petroleum Sulfonates” 
I. R. Bulletin “G” 


While our regular line contains many different types and 
‘ 7 : What can you do to help me solve this problem ? 


grades of white oils, petrolatums and sulfonates, we specialize 
in tailor-making these products to fit precise needs. No matter 
what your problem may be, if it relates to a white oil, a petro- 
latum or a sulfonate—chances are we can supply a product 
that’s exactly right for you. . . a product that will help keep 
your product “‘on the beam.” 


Gar ee 


L. SONNEBORN SONS, INC. ¢ NEW YORK 10, N.Y. 
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Mentha Species, Composition of 
Essential Oils of. \. G. Rooth and R. 
Heenauer. (Pharm. Weekbl., 1955, 90, 
3 Phe composition of a number of 
oils of Mentiia species Is given in the 
table below 

It may be noted that none of the wild 
ind non-hybrid forms give a pharma 
ceutical oil. It appears that an inten 
sive synthesis of menthol or of carvone 
results only trom the combination ol 
the genes of 2 or 3 species Lhe inte 
pretation otf the course of the biosvn 
thesis of the ditlerent terpenes is made 
very difficult by the great number ot 
different chromosome races which ap 
pear to exist. It is Known that in: prac 
tically all 
both morphological and biochemical 
varieties. Thru J. Pharm. & Pharma 


cology, 7, 335(Aug., 1955 


Mentha species there are 


Action of Pantetheine on Growth of 
Tissue Cultures. Hl. Firket and M 
Chevremont (Univ Liege Belg 
Compt. rend. soc. biol. 748, 1689-91 
1054 In cultures of chick embrvo 
libroblasts and myoblasts, pantetheine, 
1:15.00. markedly stimulated growth 
but in 1:1200 concen. it exerted a tox 
iction. Thru C.A. 49, 8338b 

Paper Chromatography of Fatty 
Acids, P. Savary (Bull. Soc. Chim. Biol 
1954, 36 6-7, 927-952).—The chromato 
eraphic separation of stearic, palmitic, 


myristic, lauric, capric, oleic and lin 
oleic acids on 3 grades of ordinary o1 
silicone-treated filter paper is described 
With untreated filter paper, the sol 
vent system used is 50 to 90 per cent 
iq. methanol and the positions of the 
acids are revealed by the following pro 
cedures. The papers are soaked in 1 pet 
cent cupric acetate; Whatman pape 
is then washed and treated with 0.1% 
kK, Fe(CN),, but Schleicher and Schull 
papers retain Cu and are 
dried at 60 C. and treated with 
lO#N KMnO, Both tvpes of paper 


are also treated with 0.1°; 


therefore 


Rhodamine 
B after cupric acetate, and observed 
under a Wood's lamp. Silicone treated 
papers are prepared by dipping them 


for 10 sec. ina 1©; solution of Rhodor 
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sil 240 


cvclohexane and drvine them vertically 


Rhone-Poulenc) in anhydrous 


lor 2 days. Mixtures of aq. acetone and 
cyclohexane, n-hexane or petrol (boil 
ing range 100° to 120° ©.) are used 
as solvents, and the acid: positions are 
shown with cupric acetate and Rhoda 
mine B, which is applied on the re 
verse of the paper only. Lhe most suit 
able techniques for various acid) mix 
discussed. Thru Analytical 


3011(1954) 


tures are 
Ibstracts 1, 


Hydrogen Peroxide Activity of Cala- 
mine Lotion U.S.P, XV (Proposed for 
mula). Fred C. Minardi and Earl P 
Guth (Ohio State 
Drug Standards 22, 


Univ.. Columbus) 
192-4(1954).— The 
proposed formula, which contains cala 
mine 80, ZnO 80. Na (carboxvmethvl 
cellulose(}) 20. dioctvl Nao sulfosuccin 
ate (IT) 0.65 e., 
950 mil. is less etlective in producing 
HO... when irradiated, than the Na 
tional Formulary VI formula or the 
United States Pharmacopeia NIV _ for- 
mula. The proposed formula, when 


elycine 39, and HO 


phenolated, shows an increase in H,O 
activity. when irradiated but is_ still 
inferior in this regard to the N.F. VI 
or to the U.S.P. XIV products. Tand 11 
depress the property of HL.O, lorma 
tion. Tt appears that further study on 
the lotion should be made betore any 
changes in the present formula are 


made. Thru ¢ 1. 49, 2027f 


Sweating and Efflorescence of Hard 
Heinz Zilske. Seifen-Ole-Fette- 
103-4, 129-30, 151-3 (1954).— 


Sweating and efflorescence of soap areé 


Soaps. 
Wachse. S80, 


caused bv structural changes of the col- 
loidal svstem, mainly due to high content 
of electrolyte (NaCl). C.A. Vol. 48, No. 14, 


p. 8563. 


Study of the Acid Neutralization and 
Acid Resistance of the Skin by New 
Methods. Paul Oberreither (City Poli- 
clin., Zurich, Switz.). Dermatologica 
1OS—279-94(1954)) (ine German).—Sim 
plified methods for detg. the acid 
neutralization and acid resistance of 
the skin were developed and tested on 
92 cases of eczema and 100° normal 


persons. For acid neutralization 0.02N 


HSO. was placed on the inside of the 
forearm tollowed by a drop of bromo 
ple nol blue and covered with a block 
of plexiglass. The time of the chang 
of the color trom vellow to blue was 
detd. The acid neutralization of the 
skin was high when the time for the 
change was below 35 min. It was low 
if the time was above 7 min. Phe re 
sistance of skin toward acids was detd 
by placing SN HCL on the skin inside 
the arm and the resistance ol skin to 
ward acids was normal if no reaction 
was observed before or after the 3rd 
application and low if the skin showed 
reddishness, blisters or erosion atter the 
first application. In general the values 
for alkali or acid resistance or neutral 
imation run parallel, especially ino nor 
mal persons. In 29 cases with eczema 
the resistance to acid and alkali was 
high, but neutralization was very low 
In 12 cases with acrocvanosis low. re 
sistance to acids and high alkali resist 
ince and neutralization were present 
Thru C. A. 49, 1192¢ 


Selection of Living Angelica Roots 
for Volatile Oil Content. J. W. ci 
Bravn, G. Elvenea, and M. Keuls (Inst 
Hort. Plant Breeding, Wa 
Neth.). Euphytica’ (Neth 
1954) (in Eneglish).— Phe 
polygon of volatile oil content of 50 
dried 


eningen 
147-53 


frequency 


o 
, 


Irchangelica officinalis roots, 
originating from 1 sowing, was detd 
by shaking the distillate with Et,O 
evapg. the Et.O soln... and weighing 
the residue. The distribution of the 
volatile oil in rhizomes and adventi 
tious roots was detd. by a volumetric 
method. The av. oil content in rhizomes 
and adventitious roots was 0.16-0.24 
and O.33-0.010¢ resp. Thru C. A. 4 
1283h 


Action of Actinomycetin on Fibrino- 
gen and Fibrin, Jean Marie Ghuysen 
(Univ. Liége, Belg.). Compt. rend. so 
biol. 778, 1694-7(1954).—Actinomvcetin 
rapidly digests treshly formed (unre 
tracted) fibrin. The keratinolytic prin 
ciple is capable of digesting retracted 
fibrin obtained by whipping the clot 
Phra C.A. 79, 8374d. 
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Give the quality finish to your cosmetics with Van Dyk’s 
Cerasynts, the stearic acid esters and amides, and Emulsynts, 
the esters and amides of the other fatty acids. 


Whether your cosmetics require an emulsifier or a wetting 
agent, a dispersant or an anti-static agent, you will find exactly 
what you need at Van Dyk. 


Rub your Aladdin’s lamp ... your telephone .. . right now 
and ask Van Dyk how their surfactants can help you create your 


finest product. 
] I; \ l) ' I & COMPANY, INC. 
\ t}\' \ 1 BELLEVILLE, NEW JERSEY 


NEW YORK CHICAGO LOS ANGELES TORONTO 
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521 WEST 57th STREET * NEW YORK 19, NEW YORK 


VAN A merinceNn - Hacsrer, S.A.R.L. 


147, RUE J. P. TIMBAUD 


COURBEVOIE, SEINE, FRANCE 


Behind the perfume on milady’s dressing table 
stand many skills, creative, artistic, technical 
and those that are the result of long experience and 
good judgment. Let the proven skills of 
van Ameringen-Haebler, Inc. 
serve your perfume needs. 


Research, the life blood of progress 

is a continuing project at 

van Ameringen-Haebler, Inc. Here, the 
skillful hands of a technician, through 

the medium of gas chromotography, delve 
deeper into the mysteries of fragrance. 
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Owens-ILLINois AssurEs You A 


Real.’ 


“a 


Co-ordinated Research 


Pure research into formulae and fab- 
rication of glass, packaging research 
into processing and handling methods 
in customer plants, and market re- 
attitudes, add 


search into consume 


up to greater specific value for your 


packaging dollar. 


Engineered Design 


The package that takes your product 
to market must take three needs into 
account. Considerations of its func- 
tion in the retail store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 


an Owens-Illinois package. 


The Right Container 


Versatility of facilities and talents 
points to Owens-Illinois as your best 
source of supply for a wide range of 
specialized needs: containers where 
beauty, utility and tradition are 
blended in the proportions required 
by different product classifications. 
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(CCOMPLETE 


The Right Closure 
Know-how as to the best available 


liner and closure — best for packing 
displaying, or using a specific product 

may well be one of the most impor 
tant single points through which ex- 
pert packaging counsel will reward 


you many times over. 


PACKAGING APPROACH 


Needed Fitments 


With emphasis on the word “needed,” 
Owens-Illinois specialists are keenly 
aware of sales benefits possible 
through use of plastic shaker and 
fitments which 
but 
sumer satisfaction with your product. 


pour-out are not 


‘gadgets” which increase con- 


Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line and 
in transit. Owens-Illinois is pioneering 
such developments. 


Your special products are sure 
fo get more attention, more sales 


in containers like these! 


Custom-made for you by Owens-Illinois 


\ container that matches the appearance 
and convenience of these Owens-Illinois 
custom designs is a sales idea in every 


sense of thre word! 


Handsomely formed, such a container 
draws the customer’s eve—quickly creates 
t favorable over-all impression—makes a 
strong promise for the character and qual- 
itv vou have given vow product. Intelli- 
gently designed, it makes your product 
easy to use, keeps it fresh from first use 
to last—and thereby aids measurably in 
building repeat sales. 


Such containers have long been a spe- 
cialty at Owens-Illinois .. . developed for 
packagers by the experienced designers 
and packaging experts that staff the O-I 
Container Design Service. 


So whether vou need a custom-designed 
container or help in the selection of a 
stock mold —call on Owens-Illinois. Here, 
you have a marketing-minded supplier for 
vour complete salespackage—from glass 
container, through fitments and closures, 
to the final carton. 


Owens-ILLINoIs 


GENERAL OFFICES + TOLEDO 1, OHIO 


DURAGLAS CONTAINERS 


AN (1) PRODUCT 
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THE 

new 

aromatic chemical 
musk-tonkin type 
lasting, economical 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 


ther cosmetic preparations 


Like a string around a package, it... 
HOLDS THE PERFUME TOGETHER 


U 
> 
» 
” 
” 
o 
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* 


DV Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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Monthly 


DRAGOCO REPORT 


With the establishment of the 


United States Division 


DRAGOCO, Inc. 


we are making available an expanded number of 


complimentary subscriptions to the 


DRAGOCO REPORT 


A Monthly Technical Information and Research Bulletin 


Containing 


Latest Developments in Aromatic Chemicals, Perfume Specialties and Flavors 


DRAGOCO REPORT 
Printed in 5 Languages: English, French, Spanish, Portuguese, German 


Supplied as a Service to the Industry 


FOR YOUR FREE SUBSCRIPTION « JUST CLIP 


DRAGOCO, INC.—U. S. Division 
432 Fourth Avenue 


DRAGOCO, G.m.b.H. New York 16, N.Y. 


Holzminden, West Germany Name: 


Title: 


Manufacturers of the Finest Aromatics 
United States Division Firm: 
DRAGOCO, Inc. 


Add : 
432 Fourth Avenue, New York — 





ANNUAL REPORT 


Do You Know of Any Other Business Paper Publisher With a 


Comparable Growth Pattern For ALL of its ABC Publications? 


Six months ago we presented a comparable report showing how all five ot 
these Moore publications had attained new growth records, unparalleled paid 
circulation peaks in the specific fields they serve. Now, six months later, the story 
looks even better 


readers and advertisers alike have seen dramatic changes in eael 
five Moore ABC publications 


Special articles and new and improved features in these magazines locused on 
building greater sales power—the most valuable sales commodity in today’s 


growing economy. 


Editorial staffs have been enlarged to explore new sales frontiers as they develop, 
and point the way to bigger profits for American businessmen. 


Crisp, functional layouts were, and still are being, introduced to step up reading 
speed for busy subscriber-readers—and to give advertisers new opportunities for 


pac ed selling. 
What's Going On At The Moore Publishing Company? Simply this 


In issue after issue, the Moore editors are matching the tremendous development 
of the fields they serve with expansion-minded coverage. Their long experience 
in their respective fields helps them weigh the “new and untried” for industry 
leaders. Their wide industry contacts put advertisers in these issues close to the 


payoff point. 


Combined sales in the industries covered by the Moore Publications now total 
over $35 billion annually ... and alert businessmen want more. Thev look to the 
Moore Publications to help,them. 


Are these subscribers finding what they need and want in the Moore Publications? 
Graphie proot that thev are is shown here. 


what's going’ on 


e Total circulation ahead of last year for each of these 
five publications. 

e Four of these five publications reached new, all-time 
circulation peaks in the specific fields they serve. 


e Renewal percentages are up in every case. 


This is an eXpression of personal conhdence and active interest that goes beyond 
mere numbers. You can't add it up very easily—but you can take advantage of it. 
\dvertusers are currently investing over $l-million in these magazines. Are you 
profiting from what’s going on at Moore? 





Publishers of : Advertising Agency Magazine * Gas Age ° 


American Printer & Lithographer - 


American Perfumer & Aromatics * LP-Gas 


48 West 38th St., New York 18, N. Y. 
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ONE OF THE FEW NATURAL BITTER ORANGE PRODUCTS AVAILABLE 


Bertrand Fréres, Inc. 


443 FOURTH AVENUE NEW YORK 16, NEW YORK 


FRANCE: Grasse, Avenue Font-Laugiere ENGLAND: London, 1 Crutched Friars 
Paris, 12 Rue Leon Jost 








A FRITZSCHE “EXCLUSIVE™ 


BROOK 1s s 


lience. WOOD 


BROOK 


Ss non Si 


WOODBROOK 


\\ 


CREATORS cof MADE-TO-ORDER FRAGRANCES 
for PERFUMES, TOILETRIES and COSMETICS 
o 


ODORANTS and DEODORANTS for INDUSTRIAL and TECHNICAL USE 
& 


SUPPLIERS of AROMATIC CHEMICALS, BASIC 


PERFUME and FLAVOR RAW MATERIALS 
7 


F R IT Z 4 [ Established 1871 


9 Ince. 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 
BRANCH OFFICES end *STOCKS: Aslanta, Georgia, Boston, Massachusetts, *Chicage, Ulimois, Cincinnati, 


Obie, *Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, St. Louis, Missouri, 
. F. FACTORY: Clifton, N. J. 
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A section of our Clifton 


Research Laboratory 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and “STOCKS: Atlanta reid Boston, Massachusett Chicae Cincinn 
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From that expression, you can just about rell what 

an ordeal his parent is going to have “persuading” this little medicine-taker to accept a second dose 
Its a feather in the cap of the flavor industry that such parental persuasion is now so seldom 
needed. In the past decade its scientists have succeeded in developing a whole new family of flavors 
especially compounded for pharmaceutical use. These flavors meet the drug industry's most critical 
requirements; they are entirely compatible with the pharmaceuticals for which they have been de- 
veloped, and they impart pleasant palatability to some of medicine's least palatable ingredients 
Much of this work has been pioneered in our own Pharmaceutical Flavor Laboratories. Therefore. 
if you as an ethical manufacturer have some specific taste problem to contend with, write us fully and 


our statt of specialists will be glad to help you solve it without obligation and in confidence 


For GOOD TASTE 


in Pharmaceuticals Consult... F Fe I T 1 § CH E 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta Georgia, Boston, Massachusetts, *€ bicago, Ulinois, Cincinnati 
Obio, “Los Angeles, Califorma, Philadelpbia, Pennsylvania, San Francisco, California, St. Louis, Missouri, 
Montreal and *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. | 
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DESIDERATA 


Maison G. deNavarre, I 


British Impressions of Yanks 


arly this year Mr. Leonard Hill, 
chairman of the Leonard Hill Pub- 
lishing group, made a trip to the 
United States and travelled several 
thousand miles within our country. 
Recently, he addressed the Royal 
Society of Arts in London, giving 
his impressions of America and 
the Yanks who live in it. The talk 
was reported to be lively and enter- 
taining. 

Mr. Hill summarized his impres- 
sions by saying, “Americans have 
more spiritual life whereas in busi- 
ness they are more effective and 
materialistic. They have few false 
lovalties. They rejoice and gain 
strength in their freedom from he- 
reditary privilege and they are fair 
dealers. Their standard of educa- 
tion for life is superior to ours, and 
their higher education is higher. 
They do not dissemble. They are 
somewhat artless.” 

My dictionary describes artless 
as being, “one lacking in knowl- 
edge, art or skill; uncultured; rude; 
free from artificiality, natural; free 
from guile, simple and sincere; in- 
genuous.” 

Just which part of this Mr. Hill 
intends to apply to the Yank, I am 
not certain. I do know the Yank to 
be free from artificiality, and un- 
fortunately, too many times he is 
quite “natural.” We have given 
noble example to our “simplicity” 
and to our sincerity. That we are 
ingenuous is of course known to ws, 
but it is most interesting to have 
someone outside of our country 
think we are, too. Of course ingenu- 
ousness does not all reside in the 
United States. But I am wondering 
whether we are lacking in knowl- 
edge and art or skill and whether 
we are uncultured and rude. All 


eee 


these things are so relative | am 
curious as to what standard Mr. 
Hill uses in arriving at a word such 
as “artless” in describing the Yank. 

As for “dissembling”’ my diction- 
ary tells me that to dissemble is to 
“hide under disguise; to make pre- 
tense of; to pass as if unnoticed; to 
conceal the real fact or motives; to 
disguise.” 

Apparently the Yank does not 
pass unnoticed when he goes to Eu- 
rope, at least. There is an invisible 
sign on him which says “Yank” 
which everybody else in the world 
sees but the Yank himself. 

We do not make very many pre- 
tenses, disguise or conceal facts or 
motives usually, and as a result, | 
suppose we might be considered as 
“not dissembling.” 

Our higher education does not 
strike me as being higher than that 
of Europe. We tend to model even 
the higher education to life’s needs 
and that quite often leaves out the 
humanities or cultural subjects. Too 
few of our college educated people 
can carry on a conversation in any 
language but English and that is 
often badly mangled. This is not 
so true in Europe. 

We are materialistic—that prob- 
ably results from the pioneer days 
of action and having to make our 
own things, developing an independ- 
ence, from which our isolationism 
may get its roots. 

We certainly rejoice in our free- 
dom, sometimes so much so that we 
don’t realize we may be losing some 
of it. 

But basically, the Yank wants no 
more than any other person—a 
place to live; a job; three meals a 
day; some time to spend any way 
he likes; to read, hear and see what 
he wishes; to go to anv church of 
his own choosing: a little respect 


Lu. 


from his fellow man and to live at 
peace with all others. 

I am looking forward to my ow) 
trip to Europe to see how Euro- 
peans size up in my mind after hav- 
ing had some preconceived notions 
about them for many years. I know 
that Frank Chilson has his own 
ideas, but I gathered from a recent 
utterance of his that he is softening 
a little bit on our friends, the brit- 
ish. 


Hydrocortisone Cosmetics, Maybe? 


The public hearing, recently held 
in Washington, on the release of 
hydrocortisone for over-the-counter 
sale and potential availability for 
use in cosmetics, set its pattern 
after the first day’s activities. 

Dermatologists were generally 
against the idea. They claim that 
regardless of the disclaimers and 
cautions on the label, the consumer 
can be easily harmed since the con- 
sumer doesn’t read labels. (To this, 
most of us will readily subscribe 
The consumer tends to use the prod- 
uct the way they thought they read 
about it, saw it on TV, heard on 
radio or by word of mouth. If de- 
sirable results follow, everything is 
fine. But if harm of any sort comes 
to the user, he then reads the label 
to see what’s wrong.) As a result, 
except for aspirin perhaps, derma- 
tologists and doctors as a group, are 
against self medication of any sort. 

Drug houses reviewed work found 
in the literature which was some- 
times sponsored by the manufac- 
turer and added little to the general 
knowledge. Sulzberger’s group, rep- 
resented by Kanoff, reported on 
90,000 clinical cases, more or less, 
with no undesirable side effects or 
sensitization. But closer checking 
showed that no laboratory tests 
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Neroli Synthetic “Sch & Co.” 


Effective 


Economical 


A timely product 
of excellent quality 
to replace the natural 


now in Such Short Supply. 








were made to determine if patients 
were getting side effects. 

\s the hearing went on, it de- 
veloped that 1 per cent concentra- 
tions were slightly less effective 
than 2's per cent; that ivy poison- 
ing did not respond too well; insect 
bites gave good results; common 
dermatoses and skin irritations 
showed improvements; it could not 
be used on infections for it may 
spread infection; it should not be 
used longer than five days and twice 
a day; it is contraindicated in pso- 
riasis and burns; that it is absorbed 
from the skin probably around 20 
mg. daily; that it might be brought 
down in price if made available for 
over-the-counter sale. 

Well, taking the last first, it is 
doubtful if any large drop in price 
would result from this F.D.A. ac- 
tion. It just isn’t in the ecards at 
this time. 

Special warnings, well, maybe 
they can work out. I am just not 
sure people read directions .. . at 
least completely. 

Limit use to five days, with two 
applications a day? This is possible 
through limiting container size to 
one treatment, tube, jar or bottle. 

Directions for conditions for 
which hydrocortisone is useful 
could be devised with limits on con- 
ditions that respond to treatment. 
Contraindications could be promi- 
nently displayed. 

An interesting recurring devel- 
opment was the series of specific 
questions as to safety and useful- 
ness of hydrocort isone preparations 
posed by Kleinfeld, former Delaney 
legal eagle, after his Delaney com 
mittee assistant (Gottleib) gently 
worked over the witnesses for the 
F.D.A. Kleinfeld tried to establish 
the safety and usefulness of a 1 per 
cent product used twice daily for 
five days for irritation, inflamation, 
insect bites, poison ivy and = cos- 
metic allergy, used over small areas 
of the body. For the most part, wit- 
nesses’ answers to this and related 
juestions were “ves,” it was safe 

Testimony indicated lotions to be 
est vehicles. The more complicated 
the base, the better the chance for 
adverse reactions which one wit 
ness said ran from 2-10 per cent 

F.D.A “©? Hart, who pre sided itt 
meeting, Was considerate ot 
both witnesses and audience in han 
ling the hearing, which turned out 

be better attended thar expected 

Among my acquaintances present 

re Emil Klarmann, Linwood 
Tice, Robert Fishelis, J. Draize, 
Stephen Rothman, Norman Kanoff, 
Irvin Kerlan, Wally Jannsen and 
around a hundred others. Time will 
tell the results of this hearing. 
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No other 


anti-perspirant 
astringent offers 
all these advantages 


CHLORHYDROL alone, among all anti-perspir- 
ant agents, offers a unique combination of 
advantages that make it the most effective 
astringent you can use. Chlorhydrol is the 
one astringent that is custom-made to fit all 
formulations — and the one astringent which 
provides 7-point protection to the users of 
your anti-perspirant cosmetics. 


CHLORHYDROL’S FIVE FORMS (Granular, 
Medium, Fine, Impalpable, and 50% w/w 
Solution) enable you to select the type ideally 
suited to your formulation. 


SEVEN POINTS OF PROTECTION 


make your preparations safer, 
pleasanter to use— 


mild acidity 

effective anti-perspirant action 
good deodorant properties 
excellent astringent qualities 
needs no buffering 

causes no skin irritation 


non-destructive to fabrics 


REH EIS Write today for free descriptive booklet. 
Sect @ 1352 
REHEIS COMPANY, INC. 
Manufacturers of Fine Chemicals 


BERKELEY HEIGHTS NEW JERSEY 
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Worth. Your 


An Aldehyde of great stability and of such high degree of 
purity that it can be used in the finest perfume extracts as 


well as soaps and cosmetics. 


An Acetal resembling the aroma of Reseda Mignonette. It is 
a Valuable addition to all floral bouquets, and as a modifier 


for the purpose of rounding off all types of compositions. 


(An Aldehyde of great potency; imparts the aldehydic top note 
to perfumes to which it is added. It is extremely valuable as 


a modifier. Used from 1/10 to ! \ or I. 


An Acetal. ideal for all rose type compounds, because of its 


fine character, great lift and extreme stability. 


The advantage of these aromatic chemicals is that their great purity permits 
their use in the most luxurious perfumes ... and their low cost makes them 


feasible for even the most inexpensive soap fragrances. 


Sole Representative in the United States for J. and EF. Sozio. Grasse, France 
RESINOIDES e NATURAL ABSOLUTES e ESSENTIAL OILS 


W rite Jor complete catalogue. 
PRODUCTS BUILD SALES FOR PRODUCTS 


Aromatics Division 


VERONA CHEMICAL COMPANY 
Plant and Main Office: 26 Verona Avenue. Newark, N. J. 





UESTIONS & NSWERS 


1209: MUD PACK FORMULA 


Q. 1 should appreciate it if you could A. We do not know the composition of Boncilla clay. A clay mask can be made 
mail to us as soon as possible a sug- with a bentonite base. The bentonite can be used in a concentration of approxi- 
gested formula for a mud pack similar mately 15 per cent with water suitably preserved and any other materials added 
o that once distributed under the to it that you may want. Keep in mind that bentonite clay packs spoil easily. 
name of Boneilla. H. S. R.. New Zea- Therefore, you must have adequate preservative to do the job. They also dry 
land out quickly, so humectants must be added. 


1210: WATERLESS HAND CLEANER 


Q. What is the composition and manu \. We do not know the composition of the Max Factor “Creme Puff” or the 
facturing techniqnes of compact face Coty “Poudre Creme.” If they are, as you say, a combination of face powde1 
powders, such as Mas Factor’s “Creme and a vanishing cream, then of course you do have a problem in developing 
Puff” and Coty’s “Poudre Creme” such a product. We suggest a formula containing some of the acid stable 
Their manufacturers claim that they emulsifiers, such as Tegacid in a concentration of 12 to 15 per cent, some 
are happy combinations of a cream plasticizer such as glycerin or propylene glycol to the extent of 5 or 10 per 
(vanishing type, 1 think) and a faee cent, some further emollient as mineral oil or lanolin to the extent of approxi- 
powder. I would also like to know the mately 5 per cent and the balance preservative and water to which you will 
composition of “waterless” hand then add a sufficient amount of tinted face powder to suit your need. Generally, 
cleaners which when rubbed on the such powders are based on large amounts of titanium dioxide, small amounts 
hands form dry pellicles that detach of tale and a fairly high concentration of coloring. As to the waterless hand 
spontaneously carrying away all dirti- cleaner, we give you the following formula for a type you can emulsify and 
ness and leaving the hands perfectly which when rubbed on the hands will roll off with no further drying necessary. 
cleaned, dry and smooth. I am inter Paraffin wax 45; beeswax 3; triethanolamine 6; stearic acid 13.5; water 
ested chiefly in the vehicle to carry q.s. 400. (All proportions are by weight.) Procedure: Heat waxes and 
the detergent, Tween 80 or Renew 20 stearic acid to 95°C. Add the triethanolamine slowly, stirring until the 
heing useful. In the vehicle formula solution is clear. Separately heat the water to boiling, adding it a little 
tion I have tried C.M.C, and its so at a time under thorough and rapid agitation before the next addition 
dium salt together with glycerin o is made. The mixture becomes thicker and after about half the water 
sorbitol or with lanolin or several is added, it gets thinner. When it is thinned and of uniform consistency. 
Atlas lanolin derivatives. In substitu add the balance of the water slowly under constant mixing, stirring until 
on of C.M.C. I have tried gum arabic cooled to room temperature. 

In all cases the product cleansed the 

hands but pellicle formation was some 

what disappointing, a further uv ipe 

vith a cloth being veerssary. T. RS 

Spain 


f 


1211: SACHET ODORS 


Q. | would consider it a great favo \. Odor textbooks on perfumery, particularly the foreign books, such as those 
if you would please advise where to by Cola, Poucher or Winter may be obtained at any large city library. Some 
find some treatise on the manufacture suggested books are: Poucher’s “Perfumes, Cosmetics and Soaps’’; Winter’s 
of sachets. What I require is informa- “Handbuch der gesamten Parfumerie und Kosmetik”; and Cola’s “Le Livre 
tion as to what odors are best suited du Parfumeur.” These books will give you the information you require. There 
for the purpose and what fixitives are is not too much on the subject in the literature 

recommended. D. S. 1., Pennsylvania 


ANIMALIS 


A TENACIOUS AND POWERFUL SUBSTANCE TTA 
Extracted from by-products of our musk, 
its warm and very animal tone connects 
itself with tonkin musk and costus 


We recommend its use in solutions of 5 % 


or 10% according to requirements, as its ‘ORP p T 7 
long maceration has given an unequalled RATIO N of AM ERICA 
delicacy but for which we also suggest a 


very restricted dosage due to the power 
of this product. 


Telephone 24 East 21st St. 
SAMPLES ON REQUEST GR. 7-6313 New York 10, N. Y. 


Division of 


AMERICAN AROMATICS, INC. 
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The translation of nature's 
seductive fragrance into terms 
of modern commercial appeal 
has been met at Synfleur with a success 
that rivals alchemy. 
Such unique skill is the 
outgrowth of 65 years 
of unusually successful 
experience in the imaginative 
creation and development 
of the proper fragrance to fill 
any given need. 
Original compositions, 
aromatic bases and other 
necessary perfume 
materials available from 
Synfleur offer an exceptional 
opportunity for exactly the 
right choice. Our skilled 
Synfleur chemists will 
develop a fragrance 
especially suited for your 
purpose . . . do not hesitate 
to call upon them, now. 


ScrenTIFIC LABORATORIES, INC. 


MONTICELLO, N.Y. 


ATLANTA - DETROIT - SAN FRANCISCO - LOS ANGELES - MEMPHIS - NEW YORK - MEXICO, 0! 


Havana 


Caracas Maracaibo Panama Guatemala City Managua San Jost 





San Jost 


Its Chemistry 


and 


Biochemistry 


WHEATLEY, PH.D 


Studies of sebum reveal insights into the role of a complex 


and unusual substance in maintaining the health of the skin 


Sus: M is the secretion of the sebaceous glands of man 
and other animals. It is secreted as an oil-water emul- 
sion containing cellular and other proteinous material, 
but in practice it is almost imposible to obtain the pure 
secretion in sufficient quantities for chemical analysis 
For this reason it is convenient to apply the term to 
the lipid components only and also to use it rather 
loosely for a number of substances closely related to 
sebum that can be collected and studied more easily 
Such substances are the surface skin fats and the hait 
fats which are obtained by extracting the intact skin 
and the hair respectively with a fat solvent. These are, 
of course, slightly contaminated by lipids from the epi- 
dermal cells and by extraneous fats, but for most pur- 
poses they can be regarded as almost pure sebum. 

Ten years ago little was known about the composition 


*Depts. of Biochemistry and Dermatology, Medical College of St. Bartholomew's 
Hospital, London, England 


of sebum but since then numerous Investigations have 
been made. Now the composition of the sebum fron 
man and the sheep is known in some considerable de- 
tail, and much is known of the sebum of common labo 
ratory animals and of the preen gland secretion of cer- 
tain birds. These studies have shown what a complex anc 
nusual substance sebum is, and in addition insight 1s 
beginning to be gained into the role that sebum plays 


+ 


n maintaining the health of the skin. 


Human Sebum 


Though this has been studied by many investigators 
our knowledge of its nature is largely due to the in- 
vestigations of two groups of workers—one at the Uni- 
versity of Chicago and the other at St. Bartholomew’s 
Hospital, London. The former group studied the hair 
fats while the latter studied the lipids extracted from 
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the forearm with acetone. The results of these investi- 
gations show that human sebum is a mixture of free 
fatty acids (28%), triglycerides (32°), waxes (14°). 
esters of normal and branched-chain aliphatic alcohols 
cholesterol (4°, about half as esters), squalene (5°, 
and other hydrocarbons (8°). The remainder (9 
contains a small amount of dihydrocholesterol, several 
sterol-like substances including a small amount of pro- 
vitamin D, oxidation products of squalene and some 
diols which may be 2z-glycols. 

The fatty acids of sebum are of considerable interest. 
They were first studied in detail by Weitkamp, Smil- 
janic and Rothman’ who examined the free fatty acids 


<criteria 
Acid 
to C 


Percentage 
Traces 
Branched 

Normal 


Branched & Normal 


Trace 
0.08 
Traces 
Branched Trace 

Normal 3.6 
Branched 0.3 
Normal 0.3 
Mono-unsaturated 0.8 
Branched 

Normal (myristic) 6.4 
Di-unsaturated 0.3 
Highly-branched 0.5 
Mono-unsaturated 0.6 


Mono-branched U0. 
Normal 2.% 


Mono-unsaturated 9. 
Mono-branched 

Normal (palmitic) 

Di-unsaturated 

Highly-branched 

Mono-unsaturated 

Mono-branched 

Normal 


Mono-unsaturated (oleic) 
Mono-branched 
Normal (stearic) 


Table 1. The free fatty acids of human sebum 


of human hair fat by amplified distillation of the methy! 
esters. They showed that these consisted of a homol- 
ogous series of normal straight-chain fatty acids with 
all members from C. to C.,, (except C,,, and C,,,) present. 
Unsaturated acids were also present and these differed 
from those found in the more commonly occurring fats. 
For instance the C,, unsaturated was not palmitoleic 
acid but a new acid with the double bond located in the 
6:7 position. These findings were particularly signifi- 
cant. Up to that time the current belief was that in all 
naturally occurring only the acids with even numbers of 
carbon atoms were present. This demonstration of the 
presence of significant amounts of acids with an odd 
number of atoms was a departure from this 
widely held belief. It was, perhaps, the first time that 
a purely dermatological investigation had influenced 
the outlook of biochemistry. 

For nearly a decade this finding remained uncon- 
firmed. A serious objection was that the hair extracted 
for this analysis was obtained from the sweepings of 
barber’s shops and it was essential that the analysis 
should be repeated on material less likely to be contam- 
inated by extraneous fat. A recent examination of the 


carbon 


1956 


38 October, 


fatty acids from human forearm sebum by James and 
Wheatley? using gas-liquid chromatography has con- 
firmed the essential correctness of the findings of Weit 
kamp and his collaborators. A detailed analysis by these 
workers is given in Table 1, and their gas chromato- 
grams are reproduced in Fig. 1. This analysis shows not 
only the presence of the odd-numbered fatty acids but 
in addition small amounts of single-branched and multi 
ple-branched acids which would not have been detected 





f\ 
| wU oe, Naga Ragen, 


LA ah Nae ee 


Gas chromatogram of the combined fatty acids of human 
rabbit and rat sebum.* 


Fig. 1. 


by the amplified distillation technique. Finally it has 
subsequently been confirmed that the C,, unsaturated 
acid is in fact hexadec-6-enoic acid® in a complete agree- 
ment with the earlier workers. This is a fine example 
of the potentialities of gas chromatography. For the 
analysis of fatty acids the methyl esters are used, with 
a column temperature of 200° and a comparatively low 
flow rate acids with chain lengths up to about C,,, can 
be analysed. Very small loads (2-5 mg.) must be used to 
obtain the necessary high resolution and consequently a 
highly sensitive detector is required. This is achieved 
by the Martin gas density meter! and possibly by the 
hydrogen flame® but unfortunately neither of these de- 
tectors are available in the gas-chromatograms produced 
commercially in England or the United States. 

Squalene is the principal hydrocarbon present in 
human sebum. Both straight and branched-chain paraf- 
fins were also found both in forearm surface skin fat’ 
and in hair fat?, but more careful investigation has 
shown that the straight-chain paraffins are almost cer- 
tainly contaminants. Recently Hougen* has shown that 
polycyclic hydrocarbons are present in the hair fat from 
santu natives. These may be contaminants from atmos- 
pheric soot but it is possible that they are normal con- 
stituents of human sebum. 

The waxes of sebum are esters of long-chain alcohols 


*The position of the peck due to the normal saturated acid is indicated in the 
key at the top of the figure. The peak preceding this is due to mono-unsaturated 
or mono-branched acids and the furthest peak to highly-branched or di-unsotu- 
rated acids of this chain length. Unscturcted acids can be removed by brominc- 
tion, and a second chromatogram of the saturated acids run, This method 's 
illustrated in the chromatograms for man where (a) is the total acids and (b) 
the saturated acids only. Four ft. columns were used with a high boiling lubri- 
cating oil extract as the stationary phase. The nitrogen flow rate was 100 


ml/min. and the detector a Martin gas density meter 
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Constituent Man Sheep Guinea pig 


Fatty acids (free) 11.0 6.0 


Fatty acids (combined) 14.0 
Triglycerides $2.! 0 
l'nsaponifiable Matter ‘ 16.1 

Squalene 5.E 0 

Hydrocarbons ;. l 
Wax alcohols B.S 9.0 
Cholesterol 

Dihydrocholesterol 

Lathosterol 

Other sterols 

Isocholesterol' 

\lkane-1 :2-diols 


\y triglycerides, waxes and other ester 


Mouse 


Rabbit Rat 


9.0 


Table 2. Composition of the sebum of man and some other vertebrates. 


and fatty acids. The alcohols have been examined in de- 
tail by Hougen® who has shown the presence of three 
series: 

(1) Normal saturated alcohols of chain length C 

« Cae Cay Wraee  a 

2) Branched-chain alcohols, with a terminal 
propyl group, of chain length C,,, C,, and C 

3) Normal unsaturated alcohols of chain length C 

and C,, 

It has been known for a number of years that vitamin 
D is produced when sebum is irradiated with ultra- 
violet light, and recently the presence of the pro-vitamin 
. Other 
wise very little fat soluble vitamin appears to be pres- 
ent, for neither vitamin A, 2-carotene, nor vitamin K 
has been detected. A small amount of vitamin E is pres- 
ent together with approciable amounts of other anti- 
oxidants the nature of which is still unknown. 

A wide variety of sterol-like substances are present 
but so far only cholesterol and dihydrocholesterol have 
isolated. Of the 17-ketosteroids, 
oestrogen and 3-hydroxy-steroids appear to be present 
and there is that a 
may be present 


iSO- 


has been demonstrated by spectroscopic means 


been steroid hormones 


some evidence trace of lanosterol 


Sebum of Animals and Birds 


lanolin, 
for many vears, in 


form of wool-wax or 
been an article of commerce 
spite of this fact it is only within the last ten 
that its composition has been fully investigated. This 
will give some idea of the complex nature of this mate- 
rial, a complexity which is shared with all sebaceous 
materials. With newer methods of analysis the complex 
picture of sebum composition is rapidly being clarified. 
The present position of our knowledge has been sum- 
marized in Table 2, which includes the relevant infor- 
mation for human sebum. The following amplifies the 
information there provided. 

The sheep. Unlike human sebum this contains no 
triglycerides. Some free fatty acids are present (about 
10°, ), but the principal constituents are esters of ali- 
phatic alcohols, triterpene 


Sheep sebum, in the 
nas 


years 


sterols, alcohols, certain 


alkane-diols and only a trace of hydrocarbons. The un- 
saponifiable matter contains aliphatic alcohols (18° 


cholesterol (20°), dihydrocholesterol (5°; isocholes- 
terol (25°7), and diols (5 )'*. 
The fatty acids were studied in detail by Weitkamp 


who found four series of acids were present: 
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(1) Normal C,. to C 
carbon atoms. 
2) Iso-acids, for formula see later, of chain length 
to C even numbered only. 
(3) Anteiso-acids (formula given 
length C, to C.,, odd numbered only. 
1) 2-Hydroxy-acids MW. G5 Ce Co 


acids with even numbers of 


later) of chain 


and iso- 
CA 

In addition unsaturated acids are present which have 
not vet been identified. 

The aliphatic alcohols belong to three series 

(1) Normal-C - © pn a and C 

2) Boe... ¢C..,'G.. eee 

3) Anteiso-C,,, Cyr Cage Cau C,, and C 
[socholesterol,, has been shown to be a mixture of four 
terpene alcohols (or trimethylated sterols), lanosterol 

for formula see Fig. 2), dihydrolanosterol, agnosterol 

and dihydroagnosterol. The diols are alkane-1 :2-diols 
with a terminal iso-propyl group, of chain length C 
C,,, C,, and C,,. In addition a small amount of cholesta- 
3:5-dien-7-one appears to be present. 

Rodents. The sebum of the common laboratory 
animals, the guinea pig, mouse, rabbit and rat, have 
recently been examined'* and, in spite of the fact that all 
these animals belong to the same family, each sebum was 
different. Like the sheep and unlike man triglycerides 
are absent. Some free fatty acids are present (7-96 
and the remainder consists of esters of aliphatic alcohols, 
sterols and alkane-diols. 

The differences are best illustrated by comparing the 
component fatty acids. The gas-chromatogr. ms of the 
rabbit and rat are shown in Fig. 1. That of the rabbit is 
most striking in showing the presence of large amounts 
of straight-chain odd numbered acids, the peaks due to 
the C,., C,. and C,- acids can be easily identified, and 
amounts of highly-branched chain acids, 
again the peaks due to these acids of chain length C 
C,. and C,. can be easily distinguished in te chromato- 
gram. The chromatogram of the rat is quite distinct 
from that for the rabbit. In particular the odd number 
straight-chain acids are much smaller in amount, the 
highly-branched acids are absent, more unsaturated C 
are present and much larger amounts of even 
numbered single-branched acids. Unlike the rabbit only 
of the acids can be accounted for in the chromato- 
gram shown, the remainder consists of acids of longer 
chain length. Mouse sebum contains still larger amounts 
of acids of longer chain length, only 62° 
counted for in the range C,, to C 


large here 


acids 
TH 
being ac- 
. This animal is note- 
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worthy in producing larger amounts of an unsaturated 
C,, acid than the corresponding saturated acid. The 
presence in this sebum of 9.2°, n-eicosanoic and 6.2°, 
acid is an unexpected finding. The 
guinea pig produces a highly saturated sebum, as indeed 
do the other three animals, and only 63°, can be ac- 
counted for in the range C,, to C,,. Branched-chain acids 
are prominent of chain length C,., C,,-, C,, and C 
These results show the high order of species differen- 
tiation such that the four seba can easily be distin- 
yuished on the basis of a gas-chromatogram of the com- 
ponent fatty acids. 

In addition to these differences in the fatty acids 
there is some indication that the other long-chain com- 
pounds—the wax alcohols, alkane-diols and possibly the 
hydrocarbons—also differ in the nature of their carbon 
chains. Thus for instance mouse sebum contains prin- 
cipally branched-chain alcohols while that of the rabbit 
contains mainly straight-chain alcohols. There are also 
species differences in the proportions of the types of 
compounds present in the unsaponifiable matter. The 
unsaponifiable matter from rabbit and rat sebum con- 
tains a high proportion of alcohols (68.7 and 42.5°, 
respectively), that from the mouse contains large 
amounds of diols (50.4%), and that from the guinea pig 
a high proportion of cholesterol. 

The sebum from rodents appear to have one thing in 
common, they all contain lathosterol (cholest-7-en-3(3-ol ) . 
In the case of the rabbit, however, the amount of this 
sterol present is very small (0.1°¢). Mouse sebum, on 
the other hand, contains more of this substance than of 
cholesterol. 

Other animals and birds. Only isolated observa- 
tions are available for the sebum of most other ani- 
mals. Horse sebum almost certainly contains squalene 
The sebum of the ruminants goat, llama and dromedary 
contain isocholesterol Cholesterol is present in all 
species examined, but earlier values for the amounts 
present are unreliable because other sterols are present 
in some species which interfere with the usual methods 
of estimation*!. 

The sebum from the preen gland of the duck and the 
goose appears to consist largely of the esters of octade- 
canol**, The component fatty acids of both species con- 
tain large amounts of branched-chain acids; those of 
the duck contain about 30° of the C.-anteiso-acid. In 
both cases the pattern of the component acids is differ- 
ent. Only small amounts of cholesterol is present in each 
(1.4 and 0.25°) respectively). 


n-heneicosanoic 


case 


Biochemical Aspects 


One of the most important results of these chemical 
investigations is the finding of the widely diverse nature 
of sebum. The chemical nature of sebum appears to be 
a unique property of the animal from which it origi- 
nated. This points to an unusual type of lipid synthesis 
taking place in the sebaceous gland. It is too early to 
give any biological explanation of these marked species 
differences, but it is of interest at this stage to con- 
sider some of the known biochemical properties asso- 
ciated with sebum. 

Bactericidal and Fungicidal Properties. It is now 
well established that human sebum bacteri- 
cidal** and fungicidal?! properties associated with the 
long-chain unsaturated and the shorter-chain saturated 
fatty acids respectively. The role this plays in the causa- 
tion of diseases of the skin has yet to be elucidated. The 
spontaneous cure of ringworm of the scalp of children 
was thought to be due to an alteration in the composi- 
tion of sebum at puberty, the adult sebum containing a 
greater concentration of the fungicidal fatty acids. It 


possesses 
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is now considered more likely that the marked increase 
in the rate of sebum secretion which occurs at puberty 
is sufficient to account for an increased concentration of 
the fungicidal acids on the skin, without any actual 
change in composition occurring” 

Biogenesis of sebum. There are present in sebum 
at least four groups of long-chained aliphatic com- 
pounds: 

(1) Hydrocarbons, R. CH.. 

(2) Wax alcohols, R. CH,OH. 

Alkane-diols, R. CH‘(OH). 

Fatty acids, R. COOH. 
a-Hydroxy-acids, R. CH(OH).COOH so. fai 
only detected in sheep sebum). 

These compounds all occur in one or more series eacl 
member of which generally differs by two carbon atoms 
Consider, for instance, the fatty acids of sheep sebun 
referred to earlier. These indicate four series of this 
type, n-acids, iso-acids, anteiso-acids and n-a-hydroxy- 
acids. The presence of a single iso-a-hydroxy-acid in- 
dicates the presence of a further series of which the 
presence of the C,. member has so far only been detec- 


CH,OH. 


ted. These series of acids can be accounted for by 

simple process of chain elongation commencing with a 
simple initial substance. Undoubtedly the normal series 
of acids are made by the normal process of acetate syn 
‘, The iso- and anteiso- series are probably formed 


thesis 
from valine and iso-leucine respectively 


CH. CHINH.:. COOH CH. COOH 


Valine Iso-acids 


\ 
SCHL OCH COOK 


CH. CHINE). COOH 


Iso-leucine Anteiso-acids 


The amino acids undergo decarboxylation and deam- 
ination before chain elongation commences, The postu- 
lation of a synthesis from the amino acid is in keeping 
with the biological mode of sebum formation, For sebum 
is formed by a degenerative process commencing with 
normal tissue cells and ending with largely lipid mate- 
rial. 

The other series of aliphatice compounds are un- 
doubtedly built up in an analogous manner and it is 
possible that each type of compound is built up in a 
different manner. There is, for instance, no simple con- 
vertion from fatty acid to wax alcohol. For in human 
sebum we find that the principal n-acid is the C,, (pal- 
mitic) acid while the principal alcohol, the C,, member. 
There is still much to be clarified in this process of syn- 
thesis, which should prove to be a fruitful field for in- 
vestigation with isotopically labelled materials. 

Sterol synthesis. For many years it has been known 
that the formation of vitamin D from its precursor oc- 
curs in the skin... and it has now been established that 
the pro-vitamin is present in small amounts in sebum!”. 
It is excreted onto the skin surface in the sebum, ir- 
radiated there and converted into the vitamin. The latter 
is then re-absorbed through the skin**. In addition to 
this simple mechanism of vitamin formation the skin 
appears to play a role in a more general sterol synthesis. 
The animals so far examined fall into three groups ac- 
cording to whether the sebum contains (1) squalene, 
(2) lanosterol (iso-cholesterol) or (3) lathosterol. All 
of these substances have been claimed*’ or suggested 
as intermediates in the synthesis of cholesterol from 


(Continued on page 46) 
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Cosmetic Marketing Experts 


Jack Mohr Pierre Bouillette 


Agree: 


THE POTENTIAL IS UNLIMITED 


FRED D. MOORE 


Dr. Oliver L. Marton 


Cosmetic symposium panelists at American Chemical Society meeting have 
divergent views, but all agree that toiletries is a wide open field of today's market 


T HE DIVISION of Chemical Marketing and Economics of 
the American Chemical Society, which held its 130th 
meeting in Atlantic City, N. J. on September 16-21, de- 
voted the entire session of September 20 to a symposium 
on perfumes, cosmetics and soaps. A panel of unusually 
keen and perceptive speakers was assembled, and the 
participants furnished the attentive audience their opin- 
ions on current cosmetic marketing problems and trends 
from their backlogs of practical business, research and 
marketing experience. The pertinency of the speakers’ 
remarks produced ready responses from the audience 
and the discussion periods were enthusiastic. 

The session opened in the morning with introductory 
remarks by Lawrence H. Flett, chairman of the chemi- 
cal marketing and economics division, who presented 
Pierre Bouillette of Givaudan-Delawanna, Inc. Jean 
R. L. Martin, of Martin-Valer Consultants, who was to 
have presided over the morning session, was ill, and Mr. 
Bouillette graciously assumed the chairmanship duities 
for the day rather than for the afternoon only. 

Mr. Bouillette prefaced his remarks with a comment 
on the auspicious signs that the cosmetic and toiletry 
industry had come of age. He commented on the accel- 
erated rate of scientific progress, and commended the 
function and activities of the Society of Cosmetic Chem- 
ists. He then continued by discussing the present ten- 
dencies in marketing developments. Mr. Bouillette stated 
that the most influential factor was the current empha- 
sis on women, particularly American women, in social 
and business life, so that make-up is no longer merely 
a feminine device but an element of good grooming. 

Secondly Mr. Bouillette cited the current realization 
of cleanliness as a necessity, and noted the rise in the 
sales of such products as soaps, shampoos, cleansing 
creams, deodorants and increased perfume market. 

Thirdly, he analyzed the evolution in the industry 
With emphasis on treatment cosmetics, and the coining 
of the new word “cosmepeutic.” He commended the asso- 
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ciation of the chemist with the dermatologist, and 
praised as worthy the endeavor of keeping the skin 
young and healthy in appearance. 

Mr. Bouillette then stated that despite the growth in 
industry, that it lagged behind some of the others. The 
buying power of the growing middle class has not been 
fully explored. The industry has not exploited the fact 
that mass retailing depends upon mass pre-selling. He 
cited the need for more realistic advertising, for the 
provision of correct and intelligent information on the 
use of cosmetic products. The coming revolution in 
advertising brought about by television will require 
new techniques, he said, as the commercials are still 
in the infancy stage and do not fully utilize their 
potential. 

Other aspects to be considered in the cosmetic market 
are the growth of aerosols, and the marketing of prod- 
ucts by age groups. Mr. Bouillette concluded with the 
idea that the potential cosmetic market is almost un- 
limited, but that it must be brought to fruition. 

The first speaker on the panel was R. E. Vicklund, 
Sindar Corp., who presented the paper he co-authored 
with R. E. Horsey of Givaudan-Delawanna, Inc., “‘Mar- 
keting Chemical Specialties to the Cosmetic Industry.” 
Mr. Vicklund commented that the marketing of chemical 
specialties is affected by many factors, and that develop- 
ment must be based upon an understanding of what 
prompts the public to buy. In addition to consumer tests, 
new ideas from the manufacturer of the products are 
needed to satisfy the needs and desires of the retail 
purchaser. 

In the final analysis, product performance must be 
measured by the consumer, and reasons for success or 
failure are often indeterminate. Fatality rate on new 
products is very high, so that often manufacturers are 
reluctant to make obvious improvements. He then listed 
a case of a deodorant which was purchased mainly for 
its perfume; the success of anti-perspirants due to 
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heir deodorant rather than other qualities; the failure 
of hexachlorophene as an anti-bacteria agent in medic- 
inal soaps, but its success in a deodorant soap; the lack 
ot success of cream shampoos in the 1920’s when pack- 
aged in a tube, but their later acceptance in jars when 
the cream aspect of the product was emphasized. 

Also to be taken into account in the market is the 
trend to replace natural materials with synthetics, and 
the desire for greater stability and longer shelf life in 
the complex products. The strong need to produce 
functionability in addition to glamour in cosmetics is 
to be considered. Other current aspects are: the pharma- 
ceutical cosmetics which are a forthcoming factor of 
today’s market; the manufacturer’s needs as to color 
and odor, toxicity, skin sensitivity; and possible im- 
proper use by the purchaser. 

Mr. Vicklund concluded that there was no basic pro- 
cedure in the business. Versatility in program plan- 
ning and sampling of the markets are needed, and 
basically what is required is the right idea at the right 
time in the right place. And beneath the glamorous 
surface the requirements are sound scientific research 
and chemical development to make good and continually 
effective products for the manufacturers. 

The next speaker was Dr. Donald H. Powers of the 
Warner-Lambert Pharmaceutical Co., whose subject 
was “The Development, Evaluation and Marketing of 
Shampoos.” Dr. Powers’ excellent report is 
in the Soap Section of this THE 
PERFUMER AND AROMATICS. 

The concluding speaker of the morning session was 
Paul M. Cameron, Chief, Trade Practice Conference 
Division, Federal Trade Commission. Mr. Cameron 
outlined the history of the Federal Trade Commission, 
With special emphasis on its association with the cos- 
metic industry. He also detailed the activities of the 
Commission at present, and reported that in most cases 
that correction of abuses is effected expeditiously and 
without the necessity of formal complaint proceedings. 
He also told of the check made in 1954 on the major 
trading areas throughout the country to determine if 
manufacturers’ arrangements with their different out- 
lets were fair and impartial. Mr. Cameron emphasized 
that with business and the Commission working to- 
vether that we can preserve our system of free enter- 
prise and keep it wholesome and vital. 

The first paper of the afternoon session was that of 
Jack Mohr, Lentheric Division, Olin Mathieson Chem- 
ical Corp. Entitled “Aromatics with an ‘A’ as in Atom,” 
the paper developed the thought that the smallness of 
the fragrance industry in the realm of aromatics places 
it In a unique position for unlimited growth potential. 

Mr. Mohr reported that the industry has shown a 
total increase of only 17 per cent since 1948; the dis- 
posable income has risen 47 per cent since then, but 
that the sale of pure perfume has risen only .5 of 1 per 
cent of the retail dollar. He said that this is an indict- 
ment of the management of the industry, which has 
been guilty of inbreeding at the executive level. Market- 
ing plans affecting the industry are in many instances 
archaic. There is a general reluctance to cope with 
modern marketing needs as to distribution, advertising, 
and economical cutting of the cloth. Profits are no longer 
attractive to owners of toiletries firms: 
companies profits are non-existent. 

Mr. Mohr then outlined Lentheric’s marketing pro- 
gram, telling of the decision to cut special allowances to 
alleged key stores and to stop free samples, and to 
participate in cooperative advertising with retailers on 
an equal basis. The extra capital thus gained was de- 
ployed into national advertising, mainly television shows 
which the company sponsors. 
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Mr. Mohr feels that his firm is working with an 
atomically hot marketing program. If the potential were 
effectively utilized by the aromatic industry at large, 
the toiletries field would lead in developing new markets 
for fragrance. 

Dr. Oliver L. Marton of Shulton, Inc. reported on 
“Cosmetics and Toiletries for Men.” He revealed that 
the history of cosmetics for men is as old as that for 
women, and that much more money has been spent by 
men than by women down through the ages for such 
luxury items. At the turn of the present century, Fow- 
ever, men were not using cosmetics to a large extent. 
But of the total market for perfumes, cosmetics and 
toiletries of nearly $1,200,000,000 in 1955, the impres- 
sive percentage of nearly one fourth, that is $275,000,- 
000, was spent on toilet preparations for men. 

Various factors responsible for the upswing were 
discussed: advent of consciousness of good grooming, 
and the influence of the army in this respect; establish- 
ment of strict chemical, physical and odor control of 
ingredients and end products; fading out of resistance 
to use of perfume odors by the male; improvement of 
appearance of packages; mass production which re- 
duced cost; new chemicals suitable for new cosmetics 
and new odors; close scientific cooperation of chemists, 
perfumers and dermatologists; increased number of 
items for daily use; progress in the chemical develop- 
ment of new packaging materials, such as plastics. 

Dr. Marton showed how the original success in the 
field of men’s toiletries was achieved with shaving prod- 
ucts, and then commented on developments of lather and 
brushless shaving creams; shaving prepara- 
tions; after shave lotions; pre-shave lotion; and such 
items as deodorants; antiperspirants; detergent-based 
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soapless shampoos; and hair tonics and emulsified hair 
groom preparations. 

Dr. Marton revealed some comparative facts on the 
size of today’s market in toiletries for men: 


The average American male uses more perfumed 
products than the woman. 

toughly 10 per cent of the $275,000,000 is spent for 
after shave lotions alone. 

The $275,000,000 shaving products market is almost 
as big as the entire women’s cosmetic market. The men’s 
market is three times as big as the women’s fragrance 
preparations market, which includes perfume, toilet 
water, cologne, bath salts, and bubble bath. 

If sales were measured in gallons instead of dollars, 
the after shave lotion market would be the largest; it is 
almost as big as the total lipstick market; there is more 
sold than all the talcum and dusting powder put to- 
vether. 

The sale of sets of men’s toiletries is almost as large 
as the after shave lotion market, $25,000,000 a year. 

The last speaker of the day was Norman C. Chadwick 
of Avon Products, Inc., whose subject was “We Have 
Something in Common.” Mr. Chadwick’s thesis 
that distribution is an art, chemistry is a science, but 
as always, it takes both to comprise the great cosmetic 
industry of today. 

Mr. Chadwick told of the expansion of the cosmetic 
industry from its infancy 70 years ago, and stated that 
to bring a better product into the home, one marketing 
method stands out, which is direct selling, that is per- 
son to person, or woman to woman. With it goes the 
creative art of demonstration and education. He re- 
ported on the success of this technique as developed 
over 70 years of experience by his company. 

The last speaker on the program was to have been 
G. H. Dickey of Lever Brothers, Inc., who was unable 
to be present. Mr. Chadwick’s address concluded the 
excellent program. 
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NEW SILICONES 


for the Cosmetic Industry 
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Fatty Alcohol Esters of 


Dimethylpolysiloxane 
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Tue second group of silicones consists of 
esters of dimethylpolysiloxane, 
cones are: 
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Chemically, these 
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Esters of octyl, lauryl, stearyl and beheny! aicohols have 
been prepared. The average value of m has been varied 
so that each organic alcohol is attached to either a shert 
or a long chain polymethylsiloxane molecule. Thus, each 
alcohol group is represented by two members; one <on- 
taining a low dimethylsiloxane content and the other a 
high concentration of dimethylsiloxane. 

As the chain length of the alcohol portion of these 
materials is increased from the octyl to the 22 carbon 
behenyl radical, take First, the 


some changes place, 


Product Engineering Laboratories, Dow Corning Corp., Midland, Mich. Paper 
presented before the Society of Cosmetic Chemists, December 15, 1955. Reprinted 
from the Journal of the Society of Cosmetic Chemists, Vol. Vil, No. 3, May, 1956 
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lower alcohols yield esters which are liquids at room 
temperature while the stearyl and beheny] derivatives 
are solids under the same conditions. This is not unus- 
ual, however, for the alcohols themselves beliave in a 
similar fashion. Second, the longer alcohol chain lengths 
give rise to an increased number of siloxane units be- 
tween the organic radicals. For example, consider mole- 
cules containing equivalent dimethylsiloxane concenira- 
tions by weight, but different end groups such as actyl 
and behenyl. The weight of the behenyl end groups ex- 
ceeds that of the octyl end groups almost fourfold. It is 
evident, then, that more dimethvlsiloxane units will be 
required in the beheny] derivatives than in the octyl 
derivatives to yield the same silicone content. As a re- 
sult, the siloxane portion should be able to exert mcre 
influence on the over-all properties of the molecule. 
These materials are different from the normal sili- 
cones in that the long chain alkyl group is attached to 
the silicone through an oxygen rather than by a direct 
carbon to silicon bond. In the presence of alkaline or 
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Table 4—Typical properties of silicone esters. 
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igh molecular weight dimethylpolysiloxane and an 
However, the long chain alcohols do offer a de- 
if stearic hindrance to hydrolysis so that these 
not hydrolyze to any extent under normal 
use. Certainly they are less susceptible to 
ssters of ethanol or propanol. 

The physical properties of this family of silicones are 
iin Table 4. The lower alcohol esters, octyl and 
tluids of low viscosity and low surface ten- 
the dimethylpolysiloxane fluids, they spread 
non-oily films. In general, the freezing point, 
index and specific gravity of these fluids in- 
molecular weight of the alcoho! increases. 
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The higher alcohol esters, stearyl and behenyl, are 
wax-like products with low melting points. Penetration 
determinations indicate that as the molecular weight of 
the alcohol increases, the waxes become harder. For ex- 
ample, the behenyl esters are harder than the stearyl 
esters. However, as the silicone portion increases, the 
waxes become softer. The waxes, like the fluids of this 
ester series, spread easily. Again you will note that these 
products, as do the salicylate ended fluids, represent a 
compromise between silicone characteristics and prop- 
erties associated with organic chemicals. 

The compatibility of the fatty alcohol esters is com- 
pared with 350 Dow Corning 200 Fluid and Dow 
Corning 555 Fluid in Table In general, these esters 
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Table 5—Comparison of compatibility of silicone esters and 200 and 555 fluids with various materials. * 
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Table 5a—Comparison of compatibility of silicone esters and 200 and 555 fluids with various materials. * 
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Table 55—Compcrison of compatibility of silicone esters and 200 and 555 fluids with various materials. * 
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Figure 3—Light transmission of fluid silcone esters. 


are soluble in 95 per cent ethanol; 99 per cent isopro- 
panol; animal fats and waxes; esters such as isopropyl 
myristate and glyeeryl monostearate; fatty acids; hydro- 
carbon oils and waxes; vegetable oils, and silicone oils. 
They are insoluble in water, 70 per cent isopropanol, 
glycols and glycerine. Obviously, the compatibility char- 
acteristics of these esters closely resemble those of Dow 
Corning 555 Fluid. 

Water repellency of the wax-like esters as measured 
by contact angle, is about the same as paraffin. Panels 
were coated with the various waxes and discrete water 
droplets placed on each panel. Visual estimation of con- 
tact angle showed that the behenyl alcohol esters are 
equivalent to paraffin. The stearyl alcohol esters, al- 
though exhibiting water repellency, have a somewhat 
lower contact angle. The fluid esters were not checked 
specifically for contact angle, but because of their in- 
compatibility with water, it is thought that they 
possess a degree of water repellency. Since water does 
not wet these esters readily, they will be especially re- 
sistant to hydrolysis. 

Light transmission curves shown in Figs. 3 and 4 in- 
dicate that the esters exhibit slight ultraviolet absorp- 
tion. The fluid esters of octyl and lauryl alcohol transmit 
very little light at wavelengths less than 320 mu. Greater 
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absorption is noted where the dimethylsiloxane content 
is low, while little difference is observed between the 
octyl and lauryl derivatives. Determinations were made 
using an empty quartz cell as reference. 

The wax-like esters were evaluated by preparing a 
0.025-mm. pathlength sandwich panel between two 
quartz slides. A clean quartz slide was used as reference. 
Although these esters exhibit slight absorption in the 
ultraviolet range, anomalous results were obtained in 
this series. For example, as the dimethylsiloxane con- 
centration increased the stearyl derivatives absorbed 
less ultraviolet light, while the behenyl derivatives ab- 
sorbed more ultraviolet light. This inconsistency may 
be due to imperfections in the sandwich panel films. 

Many of the properties characteristic of the fatty 
alcohol esters suggest specific applications where greater 
solubility is needed along with retention of the typical 
silicone properties. The wax-like esters appear to be 
especially intriguing. Prior to these materials, the only 
silicones which have been described to the cosmetic in- 
dustry have been liquids. This different physical form 
may suggest use of these wax-like materials in lipstick, 
lip pomade and other solid products. 


(TO BE CONCLUDED NEXT MONTH) 
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Figure 4—Light transmission of wax-like silicone esters. 
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LANOLIN CHOLESTEROLS in their 


most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 


ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects on skin and hair. 


The Amerchols are ideal ointment bases since 
they are stable, induce rapid drug release, and 
promote optimum healing rates 
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acetate in the animal body. The chemical structures of 
these substances are shown in Fig. 2, from these their 
interrelationship becomes apparent. In the species con- 
cerned these particular substances occur in negligible 
amounts in other organs and only in significant quan- 
tities in the skin®’. It has been shown that the skin of 
the rat is as active in synthesising cholesterol from ace- 
tate as the liver. Such synthesis is undoubetedly associ- 
ated with the sebaceous glands. In addition it has been 
shown that both human scalp** and forearm! skin is 
able to synthesize fatty acids, sterols and squalene from 
acetate. It was found, however, that while the sebaceous 
glands are the main site of squalene synthesis the 
keratininzing epidermis is largely responsible for cho 
lesterol synthesis. Further research is required before 


Fig. 2. The structural relationships among squalene, lanosterol, latho- 
sterol and cholesterol. 


all these facts can be correctly interrelated, but the cor 

sistent finding of the presence of a sterol intermediate 
in sebum is highly significant. In this way the study of 
the composition can help to elucidate the mechanism of 
sterol methabolism in the animal body. 

All attempts to assign a special role to squalene in 
the metabolism of the human skin have been unsuccess- 
ful’. Claims have made that squalene inhibits 
certain enzymes and inactivates SH groups, and that 
this causes irreversible hair loss in certain animals 
More careful investigation has failed to substantiate 
these claims**. Hair loss undoubtedly occurs in the rab- 
bit after the application of squalene to the skin, but 
does not occur with the guinea pig or the rat. Moreove 
almost any lipid substance will cause hair loss in the 
rabbit, including a popular brand of hair tonic. In re- 
cent experiments no inhibition by squalene of an enzyme 
system, of fungi or bacteria has been observed. It is 
considered unlikely that squalene has any effect on the 
keratinization of the human epidermis or on_ hai 
growth, and its presence in human sebum is associated 
solely with its role in sterol synthesis. 

This is the present position of our knowledge of th 
chemistry and biochemistry of sebum. It now appears 
that sebum is in fact unique in composition for each 
animal species. Further investigations must therefor 
be directed to the study of the composition of further 
species of seba, and to the biogenesis of sebum forma- 
tion, as studied by isotopic tracer methods. A glance at 
Table 2 shows the limitations of our present knowledge 
and the magnitude of the task which lies ahead. Never- 
theless, with the methods of lipid analysis at present 


been 


American Perfumer 





whole subject could be reduced to a relatively simple 


problem in automation. 9 
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Pharmaceutical and Chemical Properties 


ADRIAN 


L ANOLIN, or wool grease, because of its physiochemical 
structure, is the best adapted substance for use as a base 
for pharmaceutical and cosmetic preparations to be ab- 
sorbed through the skin. 

However, lanolin has serious disadvantages 
cially the disgusting smell of saturated and non-satu- 
rated fatty acids that even in the most purified lanolin 
reappear in a short time. In addition, ordinary lanolin 
has marked acidity, and consequently a tendency to pro- 
duce alterations in the medicines or substances in which 
it is used. 

The above drawbacks have been completely overcome 
by hydrogenating commercial lanolin under pressure 
with metal catalysts. 

The resulting product resembles a highly purified 
lanolin in which, however, all of the negative factors of 
ordinary lanolin have been totally eradicated. In fact, 
not only is the physical aspect improved so that the color 
is not yellowish, but snow white and it is not viscous 
and is odorless; but also the positive factors which make 
lanolin one of the best skin excipients are accentuated. 
For instance, water absorption (nearly 11 times more 
in hydrogenated lanolin than in ordinary lanolin) and 
nearly half less acidity (0.3 in hydrogenated lanolin 
compared to 0.5 in lanolin) allow it to be used in opthal- 
mic ointments in which the use of ordinary lanolin is 
usually excluded. 

Hydrogenated lanolin cannot go rancid as readily, as 
it lacks the olefinic bonds which are present in the start- 
ing substance, lanolin. These bonds are subject to oxida- 
tive conditions and hence render ordinary lanolin less 
stable. This is demonstrated by the reduction of iodine 
value (from 30 to 12), the total extinction of which is 
impossible in that cholesterol and its derivatives absorb 
much more iodine than is calculated (even using the cold 
process) because of the secondary oxidation reactions. 
Hydrogenated lanolin, when the synthesis was realized, 
was put under clinical and pharmacological examination, 
at a university laboratory using large scale experimen- 
tation. 

In fact, hydrogenated lanolin was thoroughly exam- 
ined at the Instituto di Farmacologia e Terapia of the 
Universita di Milano, (Pharmacological and Therapic 
College of the University of Milan) to control the pres- 
ence of toxins and resistance by studying its penetrating 
possibilities through the skin, comparing it to regular 
lanolin. 

The tests were conducted by using the shaven skins of 
different animals (especially rabbits). An absolute anti- 
toxicity together with a high degree of resistance was 
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noted when using hydrogenated lanolin, whereas in cases 
of prolonged use of regular lanolin, intolerance was ob- 
served. The skins of two rabbits were subjected to a 
daily application of 1 gr. of hydrogenated lanolin for a 
period of several consecutive days without any reaction 
or disturbance, in general or in particular, to the skin. 
A quicker penetration appeared when substituting hy- 
drogenated lanolin for common lanolin as a base for 
active medicaments (methyl salicylic, methyl nicotinate, 
ete.). 

These pharmacological experiments, unquestionably 
demonstrate that hydrogenated lanolin has exceptional 
qualities which render it preferable to common lanolin 
as a medicinal base or as an independent substance. 

After the pharmalogical experiments, hydrogenated 
lanolin was tested meticulously and clinically examined. 
In fact, for over a year, this examination was extended 
for two major reasons: (1) to verify the pharmaceutical 
action and capacity of hydrogenated lanolin, and (2) to 
learn the consequences, if any, after its prolonged use 
on the human skin. The Clinica Dermatogica della Uni- 
versita di Milano carried out these experiments. First, 
hydrogenated lanolin was used in treating contagious 
diseases, dry hand exzema or erruptions, erythema, and 
then on the healthy skin to compare the effect in both 
cases. It surpassed all expectations except in a very few 
cases of disturbances caused by secretions and perspira- 
tion. In these cases, any excipient except pure vaseline 
gave unsatisfactory results. 

Hydrogenated lanolin was then tested in common skin 
ointments with bases of hexachlorophene, ichthammol, 
methy! salicylate, etc., as forms of true ointment, or as 
a new type of medicinal emulsion, The results obtained, 
especially in this latter form, were remarkable. In every 
case, the medicine, even the most delicate, remained in- 
tact even after a period of time had passed. In fact, this 
same Clinica Dermatologica now advises using hydro- 
genated lanolin for treatment of diseases, and as a base 
for sensitive (alterable) substances such as vitamins 
and hormones, for which a stable and neutral excipient 
is required. 

It can be safely said that hydrogenated lanolin con- 
stitutes a new and important base for pharmaceutical 
and cosmetic preparations intended for skin absorption. 
This substance has a marked affinity for the skin tis- 
sues, no toxity and is, furthermore, free from all the 
disadvantages of ordinary lanolin. It is necessary to take 
into consideration the fact that even though it has been 
hydrogenated, it has absolutely no hydrocarbon forma- 
tions of the cholanthrene type. It is worthwhile adding 
that with regard to cancerogenic activity, after the con- 
siderable experiments carried out, it can be stated that 
there is absolutely no irritation to skin tissues, whether 
healthy and undamaged, or diseased. 
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CHRISTMAS . 
* PACKAGING 


Ww 


Max Factor: Twinkling eyed and 
sleek, the Sophisti-Cat wears 
a flacon of Primitif perfume. 
Ideal for the stocking at $1.50 


Lucien Lelong: Four different 
colognes neatly arranged in a 
pink box with pink garlands of 
flowers. The set costs $2.50. 


The Harlequin Box is the package for individually selected 
for a custom-made gift to suit the recipient. Price varies with items. 


1956 


Bourjois: Evening in Paris Perfusion Fragrance 
Mist in a special cerise and blue gift wrap. 


K 
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Seaforth: A novelty gift with a Gay Nineties flavor, 
even to moustache labels. $2 buys the shave lotion, 
cologne, talc and hair groom in the Seaforth jugs 


Lentheric: Blonde, red and blue-haired 
ange's hover above the Tweed jeweled 
perfume purse flacons. The cost is $3 


Coty: Golden Sleighs in a pink, white and gold gift box adorned with Santa 
and reindeer hold flacons of L'Aimant and Emeraude perfumes. It's $6.50 


Richard Hudnut: Merry Traveler, a little pink and blue 
snow man rides a gold-foil toboggan holding a purse- 
size flacon of Gemey perfume. He's yours for $1.75. 
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(hristmas 


Packaging 


Tussy: Bottles of Bright Secret, Mid- , =¥ eR LOTION TRIO sen 
night and Wind and Weather form . . antuitnteantnehet vats 
a Lotion Trio. The set costs $1. 


Prince Matchabelli: Green and gold are the 
colors of the Cologne Lantern, From three 
sides one-ounce bottles of Holly Berry, Pot- 
pourri and Rose are visible. Price is $1 


Simonetta: Incanio dusting powder is gift-packaged in dra- 
matic white with black trim. The box is available for $5 


Harriet Hubbard Ayer: Golden Chance and Woodsy perfumes are offered in 
black and gold filigree vials with metered tops for controlled spraying for $3 


Yardley: English Lavender set consisting of 
bath salts, soap, talc powder and fragrance 
packaged as a gift. The ensemble is $5.35 
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look for the symbol of the RETORT 


YOUR GUARANTEE 
OF MATCHLESS QUALITY, 
RAP ist 


Behind the symbol of the 

Retort stands three 

generations of family pride 

and “know-how” in Essential 
Aromatics, natural and synthetic 
flavors, perfumer’s specialties. 
Made in the West's most 
modern plant. The Retort is 
your guide to dependability. 


F. Ritter & Co. 
Los Angeles 39, California 
Branch Offices in Principal Cities 


for UNIFORM PURITY 
UNIFORM TEXTURE 
UNIFORM WHITENESS 


Experimental data and prac- 
tical manufacturing experience of over 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1655 


Spermaceti—Ceresine —Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 
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A WATER 


AND ALCOHOL 
LANOLIN PRODUCT 


VIWCO 


BRAND 


SOLUBLE 


~ 


OXYLAN 


for shampoos, anti-perspirants, 
hair and shaving preparations, 


pharmaceutical ointments 


Manufacturers of aqueous and alcoholic cos- 
metic and pharmaceutical preparations have 
in Nimco ETHOXYLAN a specially modified 
lanolin derivative that offers the full emollient 
and skin-softening properties of natural lano- 
lin without its greasy and sticky effects. 

In addition, Nimco ETHOXYLAN is sur- 
face active, which ordinary lanolin is not, 
enhancing the foaming qualities of other ma- 
terials. Odorless and of varying consistencies 
(depending on concentration), Nimco 
ETHOXYLAN forms crystal-clear solutions 
with water and aqueous alcohol mixtures. 


Get the full story on these and other unique 
advantages of new Nimco ETHOXYLAN 
#50 and #100 — write for samples and data 
file and the assistance of our products appli- 
cation laboratory, if you wish. 


N.1.MALMSTROM™M & CO. 


America’s Largest Processor of Wool Fat and Lanolin 


147 Lombardy Street, Brookiyn 22, N.Y. 


SALES AGENTS 


COMMERCIAL CHEMICALS, INC. 
211 Hertel Avenue, 
Buffalo 7, N. Y 


R.1.T.A. CHEMICAL CORP. 
612 N. Michigan Ave 
Chicago 11, III 


FULLER ASSOCIATES 
616 St. Clair Ave., N.E 
Cleveland 14, Ohio 


R. E. FLATOW & CO. 
10 Madison Street 
Oakland 7, Calif 


R. E. FLATOW & CO. 
15 No. Euclid Ave., 
Pasadena 1, Calif 
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PRODUCTS & IDEAS 


VACUUM DRYER—1 


The Rota-Cone, a vacuum dryer 
manufactured by Paul O. Abbe, 
Inc., is said to employ a new com- 
bination of principles for fast, 
thorough drying of a broad range 
of materials. It is encased in an 
insulated jacket which is claimed to 
permit economical heating of the 
dryer wall. The manufacturer says 
that its rotating conical shape per- 
forms a cascading, tumbling, inter- 
meshing, folding action which 
thoroughly mixes the contents with- 
out any abrading or size reduction, 
and at the same time exposes all 
particles evenly to the drying in- 
fluences of the cone’s walls and 
internal atmosphere. A high vac- 
uum is designed to remove vapor- 
laden air and reduce vapor pres- 
sure, providing an atmosphere con- 
ductive to thorough drying at 
modest temperatures. When vola- 
tile solvents are to be recovered, 
the Rota-Cone can be equipped with 
a condenser. It is available in steel, 
stainless steel, aluminum, Monel, 
and bronze, in operating capacities 
from 1 to 325 cubic feet. 


PERFUME SNIFFER—2 


Polak & Schwarz, Inc., has de- 
veloped a new perfume sniffer stand 
and holder which is being presented 


thelr accounts. The device is com- 


pact and practical, and is designed 


54 October, 1956 


to make an attractive appearance 
on the desk or in the laboratory. 


AEROSOL VALVE—3 


A new nylon valve for use in 
aerosol sprays is being produced by 
the Seaquist Manufacturing Corp. 
It is especially designed for use 
with oil base chemicals, but is said 
to be usable equally well with non- 
corrosive chemicals. Three controll- 
able orifices which permit any de- 
sired density of spray and uni- 
formity of spray pattern = are 
claimed to be an exclusive feature 
of the valve. The same basic design 
can also be used on foam type prod- 
ucts. Seaquist offers laboratory 
assistance to prospective users. 


HOMOGENIZER—MIXER 


A high-speed, high shear homog- 
enizer-mixer is claimed to assure 
fast and thorough blending, accord- 
ing to an announcement from its 
manufacturer, Gifford-Wood Co. A 
key feature is a design to minimize 
the entry of excessive air and the 
formation of air vortex in the 
blending operation. Called the Ep- 
penbach Homo-Mixer, the manu- 
facturer says the homo:enizer util- 
izes a rotor-stator mechanism that 
draws material only from the bot- 
tom of the vessel in which it is con- 
tained, thus eliminating vortex and 


surface boil. An adjustable de 


1. 2. 


flector plate, positioned above the 
mixing element, directs the mate- 
rial back down into the mixing area 
and keeps to a minimum the intro- 
duction of excessive air into the 
mixture. These features increase 
the stability of the finished blend 
and reduce formation of undesir- 
able side reactions, Gifford-Wood 
reports. It can be used ror blending 
and homogenizing dispersions, 
emulsions, pastes or any fluid or 
semi-fluid material. 


POINT-OF-SALE SIGNS 


Tel-A-Sign Inc. offers new Dyna- 
lite plastic signs for attracting in- 
stant attention at point-of-sale lo- 
cations and for other purposes. The 
signs are illuminated by fluorescent 
lights and by means of a concealed 
motor the illusion of motion is pro- 
vided. The signs do not generate 
heat and operate noiselessly. Prac- 
tically any desired design, trade 
mark or decoration in any color or 
combination of colors may be had 
Full details about the new signs 
may be had on request. 


ATOMIZERS 


The DeVilbiss Co. manufactures 
a complete line of atomizers in as 
sorted stvles and colors. The mate- 


+ 


rials include cut glass, 


milk glass, 


and many others. 
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come to CONTINENTAL? 


+ 
7d 


rPeRruMEeo 


HAIR 


obviously because of SPRAY 
Seb e SATE 


Twenty-five years of packaging and engineering experience 
and pioneer knowledge of aerosol filling have brought about 
techniques in quality control which are above and beyond 


what is usually expected. 


Our extra attention to excellence of quality is respected by 
leading manufacturers of cosmetic, soap and chemical products. 
It is a plus benefit to you, in addition to good service, economy, 

laboratory development facilities, and plants which are well 


equipped and strategically located. 


for full 


information on contract or custom filling of Aerosols and liquids. 


WRITE FOR FREE BOOKLET: “An Ideal Becomes Real”... 
the step-by-step picture story of excellence in aerosol filling 


at Continental. 


MAIN OFFICE: 123 N. Hazel, Danville, Illinois, Phone 742 
N. Y. OFFICE: 527 Lexington Ave., New York 17, Phone Plaza 3-3130 
PLANTS in Danville, Illinois, and Hobart, Indiana 
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Some surprising facts on 


Dr. Donald Powers 


D.. DONALD POWERS, Director of 
Cosmetic Research for the Warner 
Lambert Pharmaceutical Co., Inc. 
was one of the featured speakers of 
the symposium on cosmetics held by 
the Division of Marketing and Eco- 
nomics of the American Chemical 
Society at the meeting of the or- 
ganization in September in Atlan- 
tic City, N. J. His subject was, 
“The Development, Evaluation and 
Marketing of Shampoos.” He pro- 
vided highly informative insights 
into the complexities of an unusual 
market. 

Dr. Powers began by commend- 
ing the marketing job which has 
been done on shampoos, pointing 
out that the market has nearly dou- 
bled in the last ten vears, reaching 
retail sales of about $120,000,000 in 
1955. A survey has revealed that 
97 per cent of women use shampoos 
in their home when they wash their 
hair, and 100 per cent use them 
in beauty parlors. The remarkable 
aspect of these figures is that sham- 
poo is ten times as expensive and 
essentially no more convenient in 
application than the product which 
it has replaced, soap. 

He then continued by pointing 
out some of the complexities of the 
shampoo market. For example, no 
single type of formulation has been 
outstandingly successful. Synthetic 
detergents are used in most sham- 
poos, but the most important of 
them are not used in any of the 
leading ones. Dr. Powers stated that 
he felt that if a good shampoo were 
going to ever be produced in ad- 
vance of marketing, it would be 
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MARKETING 
of SHAMPOOS 


Dr. Donald Powers at the American Chemical 
Society meeting reveals that cleansing action 


has little relation to sales 


necessary to work out evaluation 
tests which can be correlated in 
terms of consumer acceptance. 
The tests conducted on 16 lead- 
ing shampoos to determine their 
characteristics were described and 
illustrated graphically by Dr. Pow- 
ers. He noted first that actually 
cleansing action had very little im- 
portance in relation to sales. The 
sixteen ranged from poor to very 
good in this respect, and they are 
all leading commercial shampoos, 
accounting together for 75 to 80 
per cent of the domestic market. 
The factors which Dr. Powers’ 
tests indicated are of vital impor- 
tance in consumer acceptance are 
foam, manageability, 
feel, and viscosity. In other words, 


the user 


fragrance, 


would buy a shampoo 
which leaves her hair soft, lustrous 
and manageable rather than one 
which in cleaning her hair would 
leave it dry and with all the natural 
oils washed out. 

Of these characteristics Dr. Pow- 
ers ranks the ability to foam as the 
most important single one. Olive 
oil, for instance, though good for 
beauty soaps, is not suitable for 
shampoos because it is poor in 
lather. And the shampoo must foam 
in both soft and hard water. 

The prices of the shampoos ana- 
lvzed in the tests varied but due to 
differences in strengths and other 
characteristics, Dr. Powers re- 
ported that the sixteen products all 
came surprisingly close to costing 
about 10 cents per shampoo for the 
retail customer. 

None of the characteristics which 


Dr. Powers indicated to be impor- 
tant in a shampoo, however, assures 
acceptance or rejection by the pub- 
lic. A recent study of the relative 
importance of advertising and tele- 
vision promotion as compared with 
large package, low price and mer- 
chandising deals seems to indicate 
the superior drawing power of a 
heavy advertising program. The 
television medium especially seems 
to be the Aladdin’s lamp which will 
work miracles in the mass retail 
market. 

An immediate problem’ with 
which advertising is faced is the 
aerosol shampoo, which has been a 
consistent failure until now. Dr. 
Powers feels that this tvpe sham- 
poo lacks the right imaginative in- 
terpretation in advertising to give 
it the suecess of the aerosol shaving 
cream, another lather product 
which has had wide acceptance in 
the aerosol form. 

Other potential markets are a 
baby shampoo which when it gets 
in the eye does not make it smart 
nor causes damage; and color sham- 
poos, which will give the hair high- 
lights with the merest trace of 
color. Antiseptic shampoos are tak- 
ing hold, he reported, and are now 
being purchased by many retail 
consumers. 

The $120,000,000 annual sales are 
a tribute to the marketing of sham- 
poos. At present there are still many 
problems to be solved and many 
tests to be run. Perhaps the great- 
est obstacle in marketing shampoos 
is the lack of any accepted method 
for evaluating their characteristics. 
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New arrival! The only detergent that 


Contains its own Bleach! 














BLEACHES CLOTHES WHITE 


New Oxyd y Oo 


Dr. Daniel Starch, who selects for Ad 
vertising Agency Magazine each issue 
two magazine advertisements that were 
outstanding among those surveyed by 
him in readership response. recently re 
ported that these Oxydol and Cheer ads 
were among the best soap and detergent 
promotions for women during the twelvi 
months ending April 1956. Selections 
were made only from advertis*ments that 
appeared more than once during the 
twelve-month period: scores are average 
for all insertions 

On the Oxydol one page, four-color 


ad he reported that of the women readers 


surveyed, 37 per cent noted it: 35 per 


Archer-Daniels-Midland 
Forms Whaling Company 


Archer- Daniels-Midlard Co has 
formed a concern with Peruvian inter 
ests to operate a whaling station based 
in Peru. The company will hunt whales 
in the South Pacific 


New Illustrated Booklet 
On Glycerine Properties 


A new 17-page illustrated booklet de 
scribing the chemical and physical prop 
erties and many diverse industrial appli 
cations of glycerine has been issued by 
the Glycerine Producers’ Assn. The pub 
lication “Glycerine Properties and 
Uses,” 1s designed as a handy reference 
to glycerine’s role in industry. It is di 
vided into two parts: a brief technical 
discussion of glycerine’s chemistry and 
its unique combination of physical prop 
erties that make it one of the most widely 


used chemical materials, and a concise 
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DETERGENT ADS SELECTED AS OUTSTANDING IN READERSHIP 





































W indow test’ proves washes 


so white you can see the difference! 





cent associated tt with the product; and 
Based 
on the survey, 93 readers for every dol 
lar spent noted the ad; && readers to 
every dollar expended associated it with 
the product; and & readers for every do! 


3 per cent read all or most of it 


lar read all or most of the copy 

On the Cheer advertisement, also onc 
page and four-color, he stated that 48 
per cent noted it; 41 per cent associated 
it with the product: and 2 per cent read 
all or most of it. This represents 115 
readers who noted it for every dollar 
spent; 10S readers who associated it with 
Cheer: and 4 readers who read most of 
the advertisement 





summary of glycerine’s function in its 
principal industrial applications 

Copies are available from the associa 
won 


Mennen Outboard Marathon 
Wetter than Anticipated 


The first Mennen Outboard Marathon 
around Manhattan Island was unusually 
thrill-packed when only 41 out of a field 
of 104 boats were able to finish the rough 
course. Six foot waves swamped twenty 
nine of the boats and the drivers had to 
be rescued by the Coast Guard. The 
winner was Ray Lenk, a Detroit factory 
worker 

This year marks the first time that the 
around-Manhattan classic has received 
backing from a_ single sponsor. More 
than 100,000 spectators thronged the 
bridges and shorelines of Manhattan to 
see the show provided by the Mennen 
Co 












SOAP NOTES 





One out of every four men uses an 
aerosol shaving cream according to the 
Gillette Co. 


Spree, a laundry liquid detergent in 
cans, is planned by Colgate-Palmolive 
Co. Lever Bros. Co. launched its laundry 
liquid detergent, Wisk, last January and 
Procter & Gamble Co. later came out 
with its Biz liquid detergent 


Lowering the pH of a stannous fluor- 
ide toothpaste from 6 to 5.3 caused the 
tcoth enamel to take up tin from the 
dentifrice, according to tests conducted 
by scientists of the University of 
Rochester Atomic Energy Project re 
ported in the Journal of the American 
Dental Assn. Bristol-Myers Co. supported 
jointly with the Atomic 
Energy Project. With a dentifrice at pH 
6 more fluoride was taken up from solu 
tions of sodium fluoride than from solu 
lions of stannous fluoride, although both 
contained the same amount of fluoride 


the research 


The first dandruff treatment in sham- 
poo to be offered without a prescription, 
called Enden, launched in test markets 
about a year ago by Helene Curtis Indus 
tries, is now in national distribution. The 
principal ingredient is colloidal sulfur 
The new preduct which cuts across both 
the dandruff treatment and the shampco 
markets will be advertised with a $2,000 
OOO appropriation in’ the next three 
months 


A new toothpaste in a package striped 
like a peppermint stick called “Stripe 
has been launched by the Lever Bros. Co 


on the Pacific coast 


A new specific anti-dandruff formula 
product called Theradon for men and 
women is being market tested in six 
cities by the Bristol-Myers Co 


B. T. Babbitt Inc., which 
merged with Connecticut Chemical Re 
search Corp.. has acquired Chemicals 
Inc.. San Francisco as a wholly owned 
subsidiary. The latter manufactures liquid 


starch and bleaches 


recently 


Jack V. Schurman has been appointed 
to the post of Division Head of the Re 
search and Development Department ol 
the Colgate-Palmolive Co. Dr. William 
G. Alsop succeeds Mr. Schurman as 
Group Leader in Exploratory 
Chemistry 


Organic 


Wilson & Co., the large meat packing 
house in Chicago, is to close its soap 
making plant which has been in oper! 
ation for over half a century 
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Another Shulton achievement in fine chemicals...Lignyl Acetate. 


Available at less than one-half the cost of linalyl acetate, Ligny! 


Acetate sets a new standard of economy and quality for linaly! 
acetate effects, Processed from domestic materials, constant in 
availability and price, Lignyl Acetate does a superior job in ex- 
tending or replacing such odor complexes as bergamot, lavender, 
and petitgrain. And, of course, it is compatible with perfume 
materials and stable in soaps. 


Technical bulletins, samples, and additional information, available on request. 
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.O CONDIMENT 
|| SEASONING CHART. 


For manufacturers supplying the vast ‘‘con- for an extensive and versatile coverage of 
diment"’ market, D&O has developed several the field. The chart below presents, briefly, 
specific lines of seasoning products. Each these basic properties. For more complete 
group possesses distinct qualities required by information, order copies of the brochures 
certain types of condiment products, making prepared especially for this purpose. 


PRODUCT POMBE Tema had PROPERTIES 


Spiceslate Seasonings 
PICKLES SPICEOLATE 


AND SPISORESIN Water-soluble, spice flavors made from 


pure natural oils and oleoresins. 
RELISHES SPISORAMA Completely pure. 


Spite resi Seasonings 
SALAD SPICEOLATE 
Oil-soluble seasonings made from spe- 


DRESSINGS SPISORAMA cial extractions of natural spices. 
SPECIALTY #+M1002 Completely pure. 


ACMGAMING Seasonings 
SAUCES 


AND SPICEOLATE Dry-soluble seasonings made from pure 
SPISORAMA oils and oleoresins, prepared on a dry 
CATSUP 


carrier for easy dispersability. 


iff SPICEOLATE BROCHURE 
Auaila le 
SPISORESIN-SPISORAMA BROCHURE 


Gu Lequest SALAD DRESSING BROCHURE 


OvR 137th VEAR OF SERVECE 


DODGE & OLCOTT, INC. 


180 Varick Street, New York 14, N. Y. 


Sales Offices in Principal Cities 


ESSENTIAL OILS * AROMATIC CHEMICALS * PERFUME BASES » FLAVOR BASES + DRY SOLUBLE SEASONINGS 


60 October, 1956 


American Perfumer 





CURRENT TOPICS 
IN THE 
FIELD 


MORRIS B. JACOBS, Ph. D. 


Use of additional treatments and chemical additives to overcome the 


off-flavors produced by irradiation . . . Hydrocolloids . 


Tue American Chemical Society held its 130th meeting 
at Atlantic City, N. J. from September 16 to 21. There 
were many papers presented that touched various phases 
of the flavor field. One of the topics was a symposium 
covering the irradiation of foods sponsored by the Di- 
vision of Agriculture and Food Chemistry. 


Irradiation Off-Flavors 
Vhis symposium entitled “Radiation Steriliza- 
tion” but at least 9 papers out of the 15 presented at this 
vmposium were concerned with the off-flavors produced 
by such treatment, that is, with attempts to identify 
the compounds which might contribute to such off- 
flavors, and with the procedures that might be used to 
eliminate such off-flavors or the chemical additives that 
might be used to counteract such off-flavors. The sym- 
posium should have more properly been entitled, a sym- 
posium on the flavor effects of radiation sterilization. 
For instance, William H. Burton, Betty Lou Scott, 
and Shirley Fry of the Midwest Research Institute, 
Kansas City, Mo., presented a paper on the effect of 
chemical additives upon the odor and the taste changes 
caused by radiation sterilization. They worked princi- 
pally with the effects of additives such as free-radical 
acceptors on uncooked foods because if the foods were 
cooked and seasoned the taste differences between the 
members of pairs of irradiated foods would not be sta- 
tistically significant. These investigators put the com- 
pounds they tested into three major groups, namely, (1) 
those whose use would be of little value because while 
decreasing the off-tastes and off-odors formed by the 
irradiation they simultaneously diminished the effect 
of the radiation on the microorganisms thus requiring 
greater radiation dosages to obtain a sterilizing effect; 
2) compounds which produced their effect by combin- 
ing with the compounds producing the off-flavors or 


Was 
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. . Maple Sirup 


odors; and (3) a group whose activity could not be ex- 
plained. The authors commented: “this is perhaps a re- 
flection of the incomplete state of our knowledge as to 
the odor and taste compounds in irradiated and non- 
irradiated foods.” 

Another paper in the same field was one presented by 
‘James M. Adams, Donald J. Seemann, and Lawrence 
Rosner, of the Laboratory of Vitamin Technology, Inc., 
Chicago, Ill. These investigators studied the effect of 
seasonings, anti-oxidants, chelating agents, free-radical 
acceptors, and vitamins in minimizing the effect of ioniz- 
ing radiations on the flavor of foods. In their experi- 
ments they added a “protective” chemical additive as a 
solution to ground beef prior to irradiation, mixed thor- 
oughly, canned the mixture, and then irradiated the 
product with ionizing radiation from spent reactor fuel 
elements. The effectiveness of the chemical additive in 
protecting the food from development of off-flavors was 
evaluated by use of a taste panel and the employment of 
suitable controls. Their study included an investigation 
of the effect of the packaging material pH, the presence 
of air, the presence of moisture, the change in texture, 
the volume of expressible fluid or drip, and the accept- 
ance of the product. 

In this connection the paper of J. R. Chipault, O. S. 
Privett, George R. Mizuno, Christense R. Nickell, and 
W. O. Lundberg, of the Hormel Institute, University of 
Minnesota, Austin, Minn., on the effects of ionizing 
radiations on fatty acids esters should be noted. Dr. 
Lundberg and his co-workers found that generally, 
flavor deterioration increased with unsaturation of the 
fatty acid ester, the irradiation dose, and the oxygen 
concentration of the atmosphere in which the samples 
were subjected to irradiation. They noted that emulsi- 
fiers and water had little effect on the changes resulting 
from the irradiation. On the other hand an antioxidant 
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like propyl gallate sometimes prevented flavor deteriora- 
tion as well as decreased the tendency for peroxide for- 
mation. The propyl gallate was, however, largely de- 
stroyed by the irradiation process. 

It is to be noted that these are preliminary experi- 
ments on the use of “protective”? chemical additives as 
a means of counteracting the off-flavors produced by 
radiation sterilization. This is a field for all navor chem- 
ists, flavorists, and flavor manufacturers to watch and 
investigate, if possible, for it is entirely within the 
bounds of probability that flavoring chemicals presently 
'n use can act as such protective agents. Or if such prod- 
ucts fail and others which work cannot be used because 
of their toxicity, flavorings can be used to increase the 
acceptability of the irradiated food. 


Radiation and Processing 
A paper on the irradiation preservation of milk and 
milk preducts was presented by a group from the De- 
partment of Food Technology, Massachusetts Institute 
of Technology, Cambridge, Mass. It is well known that 
some of the co-authors were pioneers in this work. The 
vuthors 


were John H. Wertheim, Rathindra N. Roy- 
choudhury, Johan Hoff, Samuel A. Goldblith, and Ber- 
nard E. Proctor. These investigators noted that the 


irradiation of fluid milk with high-energy electrons or 
with gamma rays produced chemical changes in the milk 
that were manifested by severe off-flavors and acceler- 
ated browning at all dosage levels. They found two prin- 
cipal types of off-flavor attributable to changes in the 
fat fraction produced by the irradiation, namely, volatile 
and nonvolatile off-flavors. The volatile off-flavors were 
derived from unsaturated fats of low melting point and 
the nonvolatile off-flavors, which are commonly termed 
chalky or metallic, came from the high melting point 
fats. The volatility of the off-flavors decreased on stor- 
age. The irradiation produced an increase in the per- 
oxide number. 

On irradiation, the lactose vields reductones which 
are probably responsible for the increase in browning 
and these reductones were isolated and identified by use 
of p-aminobenzoic acid. These investigators checked the 
observations of others that there was an increase in the 
rennet coagulation time in irradiated milk which is 
similar to that produced by the heat-treatment of milk. 

By use of an apparatus which permitted distillation 
under reduced pressure while permitting concurrent 
irradiation by a cobalt-60 source, volatile off-fiavors 
could be removed and thus certain off-flavor effect could 
be minimized, but the effectiveness of the removal was 
dependent in some measure on the intensity of the ir- 
radiation. The authors indicate that with their “newls 
developed procedure” they could obtain a product “hav- 
ing acceptable flavor and substantially reduced browning 
characteristics.” 


Off-Flavor Compounds 

Various techniques were used to isolate and identify 
some of the compounds considered to be implicated in 
the off-flavors. For instance, Robert E. Burks, Patricia 
Clark, and Evelyn B. Baker of the Southern Research 
Institute, Birmingham 5, Ala., used paper chromatog- 
raphy for the detection of amines produced on irradia- 
tion of meat. L. P. Herk, E. J. Levy, D. C. O’Brien, and 
W.H. Stahl of the Quartermaster Research and Develop- 
ment Center, Natick, Mass., used gas partition chroma- 
tography and mass spectrometry for the identification of 
certain constituents of odor of irradiated meat. Solu- 
bility and chromatographic methods were used by R. M. 
Mendenhall and L. B. Clark of the Department of Bi- 
ology of Union College and W. D. Bellamy of the General 
Electric Research Laboratory, Schenectady in their 








study of electron-irradiated proteins and amino acids. 


A symposium on the physical functions of hydro- 
colloids was sponsored by the Division of Agricultural 
and Food Chemistry and the Division of Colloid Chem- 
istry of the American Chemical Society. One of the 
papers presented at this symposium was that of Nat H 
Nash of Lanco Products Corp., New York, N. Y. on the 
functional aspects of hydrocolloids in controlling crystal 
structure in foods. 

Mr. Nash stressed that food processors have become 
increasingly conscious of the factors that influence the 
acceptance of their product. He emphasized that flavor, 
color, texture, density, separation characteristics, shelf- 
life, and storage conditions both in the store and at home 
influence consumer acceptance. The hydrocolloids which 
he discussed were algin and algin derivatives, CMC, 
locust bean gum, guar gum, Irish moss and related ex 
tractives, pectins and derivatives such as demethoxv! 
uted pectins, agar, karaya gum, and gelatin. 

In his presentation it was pointed out that character 
istics such as body, texture, smoothness, and chewiness 
(all of which is must be emphasized enter into the flavor 
of the product) depend in some measure on the contro! 
of crvstal structure. The principal crystal to control in 
candies, fudges, meringues, bakery icings, doughnut 
viazes, Trozen toods, frozen confectionery, and various 
sauces for frozen desserts are sugar crystals. Crystal 
structure must also be controlled in ice cream, ice milk, 
mellorine, sherbets, water ice stick confections, 
frozen fudge bars, toppings, and frozen fruits used for 
ice cream. In some of these it is necessary to control 
both the ice and sugar crystals. This is done by the use 
of the hydrocolloids but the hydrocolloids also influence 
celations, viscosity, and emulsification characteristics. 


ices, 


Maple Sirup Flavor 


Another paper in the series of studies issued by the 
Eastern Regional Reseach Laboratory of the United 
States Department of Agriculture, Philadelphia 18, Pa., 
was presented at this meeting by J. Naghski, Law 
rence L. Reed, and C. O. Willits. This particular pape) 
concerned the effect of controlled fermentation of maple 
sap on the flavor and color of maple sirup. They found 
that when the sap from initial taps which were sterile 
was made into sirup a light-colored, delicately tlavored 
product was obtained but that when the tap holes and 
the sap buckets became infected with undesirable micro- 
crganisms and an uncontrolled fermentation resulted, 
dark-colored and strong flavored sirups were produced. 
They studied the effect of controlled fermentation on the 
sirups produced and found on using various bacteria and 
veasts isolated from naturally fermenting sap that some 
organisms could enhance the flavor without much change 
in color while others could increase the color without 
impairment of the flavor. They stated, “Fermentation 
of sap with yeasts or other saccharolytic organisms re- 
sulted in the formation of a strong-flavored sirup char- 
acteristic of the darker grades obtained late in the sea- 
son.” They also correlated the color and flavor changes 
with production of reducing sugars. 

In a paper entitled, “Fugacity of Aromatic Materials 
from Sugar Solutions” presented by Thomas R. Davis, 
Oleg K. Kononenko, and Karl M. Herstein of Herstein 
Laboratories, New York, N. Y., Mr. Herstein noted that 
water-packed fruits appear to lose much of their char- 
acteristic flavor while those which have sufficient sugai 
added to make a sirup have enhanced flavor. These in- 
vestigators attempted to find out the relationship be- 
tween the volatility of the natural fruit flavors and 
sugar concentrations and of some compounds similar to 
fruit flavors and sugar concentrations. 
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This Month’s Quiz Master 


Henri L. Robert 


Chief Perfumer and Technical Manager 
Chanel, Paris, France 


Ql ESTION 1. At what femperature should a cologue or toilet wate 
chilled and for how long before filtration 


ANSWER. In some cases chilling improves the fragrance, but in most in- 
stances chilling diminishes the strength of perfume. Before filtering, it is 
better to let them stand for one or two days so that part of the insoluble 
matter precipitates. Then the chilling and filtering process can be under- 
taken and a liquid will be obtained which will remain clear. Filtration must 
take place only when the time of maceration is complete. The temperature 
at which the chilling and filtering is made depends upon the risk of subse- 
quent disturbance and upon the temperature to which the liquids will be sub- 
mitted. 


QUESTION IIL. /s it desirable to macerate all materials in aleohol as soon as 


they ave obtained? 


ANSWER. The duration of maceration depends on the perfume and is vari- 
able from one day to months. Some raw materials such as tinctures of musk, 
amber, etc., improve while macerating in alcohol. Others are better if their 
solutions are fresher, as in the case of delicate essential oils-—jasmin, rose, 
etc. Patchouly, Vetiver, and Rose Bulgare are improved by aging in their 
genuine state and display a disagreeable odor if diluted in alcohol. Sandal- 
wood oil and the like improve when left as they are and give solutions which 
improve with aging. Aldehydes, Galbanum and other lifting odors take their 
place in compounds only after a few days. Such products should not be put 
into concentrates for immediate dilution into alcohol because their odor de- 
velops after a few days maceration. The odor can be unpleasant, if in orden 
to adjust their proportion in a compound, one based oneself on the effect pro 
duced during the first days of maceration. 


QUESTION Hil. Is glass hetter than stainless steel foi storage tanks? 


ANSWER. When of good quality and very neutral, glass is better than metal. 
However, on account of the risk of breakage, glass is often eliminated. 
Glazed sandstone containers are often used but their heaviness is a drawback. 
Metal containers with a vitrified coating inside would be adequate but there 
is the same risk of breakage. Tinned copper tanks have been used for many 
years and are always satisfactory. The coating of tin must be very pure and 
thick enough so that it cannot be taken off by successive cleansings. Stain- 
less steel gives very good results providing it is very neutral. In all cases 
it is necessary to have taps that do not affect the perfumes. 
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LANOLIN ALCOHOLS 


Pure Lanolin derivatives rep 
resenting the unsaponifiable 
portion of Lanolin—Cholesterol 
content approximately 30 


A powerful W O emulsify 
ing wax (M.P. 60° C.) with 
all che advantages of pure 
Lanolin, without its characteris 
tic stickiness and odor. Recom 
mended for Hair Preparations, 
Creams, Lotions and Lipsticks 


featlable 
erddes. 
HARTOLAN § Lanolin Alcohols 
B P.—Light Brown. 


SUPER HARTOLAN Lanolin Al 
cohols B.P.—Pale Yellow. 


LANETHYL—100 ethyl alco- 
hol soluble—for Aerosol Hair 
Sprays 


New York 
London 


WE 


CRODA INC. 


51 Madison Ave. 
New York 10, N.Y. 
MU 3-3090 
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the essence of success 


To create a fragrance that is a personality in itself! 


That genius is yours if you are a successful perfumer. 


And Penick can be your worthy collaborator. 
We fortify imagination with a store of three thousand 
appealing scents . . . or assist in the creation of unique 


fragrances to achieve desired effects. 


In all we furnish an unusual combination of art 


and science, technical assistance and manufacturing facilities 


that you will find extremely helpful. 


We welcome your inquiry. 
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News 


and Events 


Physician Talks About Skin 
to Cosmetic Career Women 


Dr. Veronica | 
the Committee on Cosmetics, of the 
American Medical Assn. addressed the 
September 26 meeting of the Cosmetic 
Career Women in the Waldorf Astoria 
New York on “Medicine Takes A Sec 
ond Look at Skin and Its Ornamenta 
tion.” Miss Conley said in part 

Ihe skin has always been the most 
abused and least appreciated organ of the 
body. It has never commanded the re 


Conley, secretary oi 


spect and awe that surrounds the heart 
ungs and stomach. The role of the skin as 
an object of ornamentation has largely 
overshadowed all else. This has charac 
terized every culture and every age and 
scientists fell victims to public opinion 
They also refused to take the skin seri 
ously and until recently manifested no 
particular interest in the skin as a vital 
organ of the body. They remained com 
pletely aloof from matters of ornamen 
tation 

World War II ushered in a new era 
Physicians in the armed services learned 
to respect the skin and the importance of 
its appearance. These new attitudes and 
other events stimulated the American 
Medical Association to establish a Com 
mittee on Cosmetics. Its purpose was to 
better inform the medical profession on 


the usefulness and limitations of cos 
metics. The formation of this Committee 
called the attention of physicians to the 
significance of cosmetics in their prac 
tices 

As a result of this new interest in cos 
metics and the skin, a more realistic view 
of safety matters evolved. We were re 
minded that the skin is neither invulnet 
able nor impenetrable. While cosmetics 
are by and large safe, they can sensitize 
and irritate some people. Furthermore 
certain cosmetics contain ingredients 
which can be absorbed through the skin 
New and potent chemicals are being in- 
troduced into commerce every day. Many 
of these will eventually find their way 
into cosmetics. Such products must be 
early tested before general distribution 
Great strides have been made in this di 
rection, because of the increasing inter 
est of the cosmetic industry in safe 
products 

In a more general and indefinite way, 
the role of cosmetics as psychological 
aids has been recognized. Physicians have 
wholeheartedly accepted cosmetics in 
improving the appearance of scarred and 
disfigured skins. But the role of cosmetics 
and toiletries in the mental well being of 
the average man or woman with normal 
skin is yet to be explored. Ways and 
means of measuring the psychological 
effect of cosmetics must be developed 


Prominent members of the Cosmetic Career Women and guest speaker at the September 26 
meeting: Miss Clarice Mills of Colgate-Palmolive Co.; Miss Hazel Bishop; Dr. Veronica L. 
Conley, guest speaker; Miss Rita Caron; and Miss Sherry Stone of the Fragrance Foundation. 


This will probably be the task of the so 
cial scientists and the cosmetic industry. 
Tangible evidence in this area will do 
much to stimulate a greater appreciation 
of the real contribution and potentiality 


of cosmetics 


Gust. Hardorp Host to Notables 
At Sinalco A. G. Headquarters 


Gust. G. Hardorp, managing director 
of Sinalco A. G., Detmold, Germany 
manutacturers of soft beverages, was host 
recently to prominent representatives of 
the Greek Ministry of Commerce. The 
General Chemical State’s Service and the 
Bank of Greece and high officials of the 
German Ministry of Economics and of 
the German Embassy in Greece during 
their tour of important firms and fac 
tories in Western Germany. At Detmold 
they were entertained in the Hanseaten 
heim, Sinalco’s rest house in Hiddesen 

Sinaleco A. G. has maintained close 
economic relations with Greece for a 
long time. The chairman of the Greek 
delegation, Mr. Tryantaphyllis. director 
general of the Ministry of Commerce 
Athens, Greece stated that Greek-Ger 
man relations are getting closer each 
year; and that the exchange of goods is 
taking place in a spirit of harmony. The 
old traditional relations between the two 
countries interrupted during the war, 
have been resumed 

Before continuing their tour the guests 
visited the Sinalco works and were im 
pressed with the modern installations in 
the plants. Mr. Hardorp, it will be re 
called, visited the United States several 
years age where he made numerous close 
triends 


Revion Says Coty Infringes 
On Design of Lipsticks 


Revlon, Inc., has filed suit against 
Coty, Inc., charging Coty with infringing 
the design of its lipstick containers. Rev- 
lon seeks an accounting. injunction and 
an unstated amount of damages 


“What's Ahead?” to be Theme 
Of Perfumers’ Symposium 


“What's Ahead” in New Products, in 
New Techniques, in New Perfumes, etc 
will be the theme of the annual Sym- 
posium of the American Society of Per- 
fumers to be held March 20, 1957. Plans 
for the symposium, which is one of the 
most useful and interesting events in the 
industry, were discussed at the meeting of 
the Society on September 19. Dr. Paul 
G. |. Lauffer is chairman of the sym- 
posium and an excellent program may 
be expected. 

Christian Wight, president, presided at 
the business meeting and announced the 
election to full membership of Narvin S 
Balsam, Standard Aromatics: Jacques A 
Bersia, Roure-Dupont Inc.; Pierre 
Croquez. Coty Products Corp. and J. B 
Knight Jr.. Old 97 Manufacturing Co., 
Tampa, Florida. Two were elected to 
apprentice membership: Morrison Pat- 
terson, Dodge & Olcott Inc.; and Henry 
Weiner, Fleuroma, Inc. 
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ARGENTEUIL ~ SEINE — France 


NEW YORK LABORATORIES 
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GRASSE — France 


Been Batrenl Fils, Grasse, and Justin Dupont, Argenteuil, 
France, as well as their facilities in North Africa, India, the Far East and South 
America, have for decades been prime processors of basic ingredients for the 
perfumers of the world. 


Their creative genius is attested by the many fragrances that are proven interna- 
tional successes. These formulations have earned for our laboratory technicians 
both here and abroad an inspiring accolade of confidence. 


Roure-Dupont, Inc. technical staff is in a position to put its vast international 
facilities and know-how at your disposal. 


ROURE-DUPONT, INC. 


Sole Agents for the United States and Canada for 
ROURE-BERTRAND FILS et JUSTIN DUPONT, Paris, Grasse 


CHICAGO HOLLYWOOD 300 Madison Avenue, New York 


510 North Dearborn 3517 Sunset Blvd. * VANDERBILT 6-5830 + 
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Dr. Henry Gribou 


Henry Gribou, vice presi- 
dent of Dragoco’s New York divi- 
sion, has announced the appoint- 
ment of Edward A. Bush as sales 
manager. Mr. Bush has recently 
been head of the Aromatics De- 
partment of Baird Chemical Corp., 
and was previously sales manag?r 
of Rhodia, Inc., Aromatic Division, 
He has been active in the aromatic 


4 


Third SCC Cosmetic Seminar 
Draws Record Attendance 


A record attendance of scientists in 
the cosmetic industry from the Un‘ted 
States and from abroad marked the third 
annual seminar of the Society of Cos- 
metic Chemists at the Barbizon-Plaza 
Hotel, New York, October 4 and 5. This 
indicated unmistakably the value of the 
seminar to the industry and the necessity 
in future of holding it in a meeting place 
where all who wished to attend might 
be accommodated 

An excellent program was arranged by 
Gabriel Barnett, chairman, and Dr, Jo- 
seph Kalish. The first session was on the 
Biochemistry of Epidermal Keratiniza- 
tion. After papers had been presented by 
Peter Flesch, Dr. Stephen Rothman, Miss 
Selby, Dr. Samuel Peck and 
Arthur Glick a round table discussion 
took place with Dr. Marion B. Sulz 
berger as moderator. Dr. Franz Herr 
mann, Dr. Rudolf L. Baer, Dr. Earl O 
Butcher and Dr. Irving H. Blank partici- 


pated 


Cecily 


The second session covered the The- 
ory and Application of Viscosity in Cos- 
metics. There were four papers presented 
by Dr. Alden B. Bestul. Dr. Walter K. 
Asback, Dr. Wilfred Roth and Dr. Ruth 
Weltmann. Dr Frederick R. Ejirich 
served as moderator and the guests were 
George J. Rosenblit, Frank D. Dexter. 
Romuald Bulas and S. V. Lieberman. 

The third session was devoted to Mod- 
ern Emulsification Techniqnes, Papers 
were presented by Dr. Wilfred Roth, and 
Dr. John P. Belanowski. In the discus- 
sion Dr. Sol D. Gershon served as mod- 
erator and the guests were Dr. Donald M. 
Skauen and S, J. Strianse 
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DRAGOCO APPOINTS NEW SALES MANAGER 


Edward A. Bush 


chemical industry for over fifteen 
years in sales, manufacturing, im- 
porting and exporting. 

Dragoco, Inc. is a large pro- 
ducer of fine aromatic chemical 
and specialties in Europe. The 
United States branch was opened 
early this year with offices and 
laboratory at 432 Fourth Ave., 
New York City 


Luncheons were held at the New York 
Academy of Sciences; and after the 
luncheon following the last session trips 
were made to the plants of the Mennen 
Co., Shulton Inc., Bristol-Myers Co. and 
Helena Rubinstein. 


Maison G. deNavarre Visting 


Cosmetic Companies in Europe 

Maison G. deNavarre. foun’ter of the 
Society of Cosmetic Chemists, author of 
the leading work on the chemistry and 
manufacture of cosmetics and technical 
editor of AMERICAN PERFUMER AND ARO- 
MaTics, left by airplane October 5 with 
Mrs. deNavarre for a tour of Europe. 

The first stop was London” which 
served as headauarters while he visited 
scientists and various companies in Ene- 
land. Octeber.13 he arrived in’ Paris 
where he is scheduled to remain for a 
week. Thereafter he will visit in order 
Amsterdam, Copenhagen, — Frankfurt, 
Baden-Baden, Basl*, Milan, Florence, 
Rome, Nice, Cannes, Geneva and Zurich, 
returning to the United States on No- 
vember 6. 

While abroad he will also confer with 
scientists on matters relating to the So- 
ciety of Cosmetic Chemists. 


Owens-Illinois and National 


Container Corp. Merge 

Ihe merger of Owens-Illinois Glass 
Co. and National Container Corp. be 
came effective on October 4 with the fil- 
ing of the merger agreement by the 
companies in their respective states 
Owens-Illinois at Columbus, Ohio, and 
National Container at Dover, Del. Owens- 
lilinois is the surviving cerporatioa 


Charles of the Ritz 
Wins Award for Ad 


The American Institute of Graphic 
Arts has awarded Charles of the Ritz a 
certificate of excellence in recognition of 
the fine craftsmanship shown in the com- 
pany’s Perfect Red lipstick ad. It is one 
of fifty advertisements of the year, se 
lected by a jury for the national exhibi 
tion, Design and Printing for Commerce. 
1956, The Rockmore Co. is the advertis 
ing agency 


Foreign Scientists Attend 
3rd Seminar of the SCC 


Scientists from England and Germany 
and from 18 states of this country at 
tended the third annual seminar of the 
Society of Cosmetic Chemists October 4-5 

R. B. Dobson, president of the British 
Society of Cosmetic Chemists, and D1 
Robert H. Marriott, former president of 
that association, were two representatives 
from England. Dr. Gustav Erlemann and 
Dr. Martin Riedel of Hamburg repre 
sented Germany. A. Hughes, T. Shinizo 
and Adam Wygnanski came from Mon- 
treal and Toronto to attend the seminar 
Of the 18 states of this country repre 
sented at the meeting, the most distant 
was California: Melvin Baker of Max 
Factor & Co., Hollywood, came across 
the continent to attend 


Privately Financed Seminar on 
Hair in London in August, 1957 

A privately financed seminar spon 
sored by the County Laboratories, Ltd., 
Stanmore, Middlesex, England, will be 
held in the quarters of the World Society 
of Medicine, London, England, August 
7, 8 and 9, 1957. The meeting will be 
held in the rooms of the British Society 
on Ageing. The theme of the seminar 
will be “Hair and Hair Follicles,” and 
chemists in all parts of the world are in 
vited to attend. 

The tentative schedule includes papers 
by Dr. Stephen Rothman, Society of 
Cosmetic Chemists award winner in the 
United States, and Prof. W. Montague 
of Brown University, both from_ this 
country. Others will be E. van Scott, 
G. E. Rogers, H. B. Chase, T. Fitz 
patrick, and N. S. C. Birkeck, W. S. Bul 
lough, N. P. Mohn, E. H. Mercer, G 
Matoltry, and Messrs. Belanger, Gross 
Braun, Falco, R. Rudall, Durward, and 
Billingham. 


New Packaging Director 


For Helene Curtis 

Carl Goldschrafe has been appointed 
director of packaging for Helene Curtis 
Industries, Inc. Mr. Goldschrafe assumes 
a newly created post. 


Manufacturing Chemists’ Assn. 


Conducts Education Program 

The Manufacturing Chemists’ Assn., 
in an effort to encourage more of the 
young people to pursue Careers In scl 
ence, is conducting a five-year nation 
wide education program, The project will 
cost an estimated $1,000,000. It is ut 
dertaken to combat a potentially serious 
shortage in scientists and engineers 
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The Question of Quality 


Has Always Been Answered 


by Heiko 


You can rest assured that the basic materials— 
Aromatics and Essential Oils—guaranteed by 
Heine & Co. are superior to all others on the 
market. 


For more than 50 years, perfumers have relied 
on Heiko Synthetic Flower Oils and Aromatic 
Specialties and Bases. The special Heiko Proc- 
ess—steadily developed, constantly improved— 
has aiways insured the highest excellence, 
Heiko is a name world-famed. It will bring you 
unique satisfaction in your perfumes, face 
powders, face creams, lotions, and colognes, 


Heiko products are basic materials. You will 
see the definite difference when you test them. 


Let us send you samples of: 


Heiko-Lilac “A” 
This indispensable base, with the odor of 
fresh natural flowers, has a world-wide 
reputation. 

Heiko-Neroli 
This perfect artificial substitute for the nat- 
ural oil will not discolor. 

Heiko-Pink 


This is one of our oldest products, recom- 
mended for all carnation compositions. Its 
distinctive strength gives it unusual retentive 
power. 


Convallol 


Its lily-of-the-valley odor gives compositions 
an extraordinarily natural and long-lasting 
perfume. 


Your inquiries are wanted and welcomed. 
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Enjoying a drink together during the cocktail reception of the annual convention of the Fra- 


grance Foundation were Pierre Harang (left), vice president of the Fourdation, president of 


the Toilet Goods Assn., and vice president of Houbigant Sales Corp., and A. L. van Amerirgen, 
who is secretary of the Foundation and chairman of the board of van Ameringen-Haebler, Inc. 


Fragrance Foundation Told 


Of TV Advertising Campaign 


Ihe seventh annual convention of the 
Fragrance Foundation. which was held 
in New York City on September 20, was 
in occasion Of great interest to the nearly 
300 executives of the industry who 
tended. A report on the results of 
week — television campaign 
conducted by the Foundation in three 


cites—Columbus, Ohio: Denver. Colo 


advertising 


and Richmond, Va.—was given by five 
fragrance manufacturers and three exec 
utives Of important retail stores 

The meeting opened in the morning 
with a business session for members only, 
at which Jean Despres. president of the 
Foundation and execuitve vice president 
of Coty, Inc., 
After the Treasurer's report, six officers 
and thirteen directors were elected 

Following the membership meeting. 
Edward Gottlieb, account executive of 
Cone & _ Belding 
agency, introduced Neil DuBois, account 
research director of the agency. who de 
livered a field report on the results of 
on-the-spot” interviews conducted among 


made the opening address 


Foote, advertising 


approximately 45 sales people of drug. 
department and specialty shops and 345 
consumers in the three cities According 
to Mr. DuBois’ report, 50 to 60 per cent 
of the stores queried reported sales in 
creases based on the same period last 
vear. He added, that of the consumers 
questioned, up to 20 per cent of them 
said they were wearing perfume more 
often than before 

Attitude, Reaction, Results and Gen 
eral Comments on TV Campaign” was 
the subject discussed by member manu- 
facturers of The Fragrance Foundation 
The speakers, who included Edouard 
Cournand of Parfums-Lanvin, Inc.: Jo- 
seph A. Danilek of Mary Chess, Inc.: 
Matthew J. Middleton of Parfums Ciro; 
William Ohme of Lentheric, Inc.; and H. 
Gregory Thomas of Chanel, Inc., stressed 
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the importance of stronger cooperation 
between retailers and manufacturers in 
order to promote a more successful T\ 
campaign, It was further added that the 
Campaign is certain to result in greatel 
retailer awareness of the sales potential 
in their fragrance departments 

After an open forum, which was fol 
lowed by a reception. luncheon was 
served 

A tape recording of a talk by Miss 
Myrtis Harris, merchandise manager ot 
Thalhimers of Richmond, Va., who. at 
the last moment was unable to be pres 
ent. Opened a discussion on reaction in 
Stores to the Foundation’s advertising 
program. After congratulating the Foun 
dation on “its effort to assist us in re 
vitalizing and stimulating interest in the 
fragrance industry.” Miss Harris said that 
although she felt that the advertising 
campaign is a step in the right direction, 
there is a great deal more that could be 
done at the point of sale. She stated, 
however, that Thalhimers dollar sales in 
eight fragrance lines, in perfume only, 
“doubled in August over July and July 
sales almost equalled June, which is a 
natural gift month.” Miss Harris said that 
she felt those results were most encour 
aging, particularly since her store ran no 
perfume advertisements or promotions 
during August 

Jan-Theil Ruthenberg. Merchandise 
Manager of Neusteter’s, Denver, Colo.., 
who was then introduced, announced his 
approval of the Foundation campaign 
He stated that 1956 liquid fragrance sales 
in his store have increased 20 per cent in 
May. 45 per cent in June and 5 per cent 
in July, based on figures of the past few 
years. He added that although the toilet 
goods department as a whole showed an 
increase during those last years, fragrance 
was “fairly static,” and said that he felt 
that current fragrance sales increases are 
a “direct result of the TV spots.” Mr. 
Ruthenberg stated that even more can be 
accomplished by greater coordination be 


tween the Foundation, retailer, and in 
dividual members. 

James Miller, merchandise manager of 
F. & R. Lazarus, Columbus, Ohio, was 
not present and his paper was delivered 
by Joseph A. Danilek, newly-elected 
Treasurer of the Foundation. Mr. Mil 
ler’s paper outlined his store’s “follow 
up” of the campaign, which included use 
of the theme, “Perfume Is For Wearing 
Every Day,” in ads: arranging highlight 
displays in fragrance areas in the store; 
incorporating fragrance display units in 
apparel windows; and having store mod- 
els appear. in the store’s main dining 
room, wearing and carrying a fragrance, 
as Well as applying it to customers. He 
Stated that, based on a 13-week period, 
from April 30 to July 28 of this year, 
fragrance sales at Lazarus showed a 
16.1% increase. He added that during 
the same period in 1955, Lazarus’ frag 
rance sales were 27.2% of the toilet goods 
sales, but this year, fragrance sales were 
29.5% of that d*partment’s total. After 
discussing specific aspects of the cam 
paign, he commended the Foundation 
and pledged the continued full coopera 
tion of his store 

Roger Pryor, Vice President in Charge 
of Radio & Television for Foote, Cone 
& Belding, then discussed “Television in 
Tomorrow's Economy and Its Effect on 
The Fragrance Industry.” He explained 
that he did not feel that network tele 
vision is indicated for fragrance advertis 
ing for several reasons, including that of 
cost plus the fact that such nationwide 
coverage would result in advertising in 
“forced market areas.” He added that 
the fragrance industry has not taken full 
advertising advantage of the three major 
changes that have taken place over the 
last ten years: (1) population growth; (2) 
great shift in population; (3) increased 
purchasing power. He concluded that, “If 
this great new population and purchasing 
power potential is to be properly ex 
ploited in the name of fragrance to the 
end that the philosophy of ‘fragrance for 
the few’ will have come to an end, I sub 
mit that TV in some form is a must.” 

The new officers of the Foundation are 
as follows: Jean Despres of Coty, Inc 
president; Bernard d’Escayrac of Guer 
lain, Inc.. vice president; Pierre Harang 
of Houbigant Sales Corp., vice president 
Frazer V. Sinclair of Beauty Fashion 
vice president; A. L. van Ameringen of 
van Ameringen-Haebler. Inc., secretary 
Joseph A. Danilek of Mary Chess, Inc 
treasurer, 

Directors for the terms of three years 
are: Paul Carey of Tussy Cosmetiques, 
Inc.: Edouard Cournand of Lanvin Per 
fumes, Inc.; F. E. Shoninger of Antotne 
Chiris. Inc.: and Benson Storfer of Pat 
fums Corday, Inc 

Directors for the term of two years 
are: Henri Costerg of Les Parfums de 
Dana, Inc.; Davis Factor cf Max Factor, 
Inc.; Oscar Kolin of Helena Rubinstein 
Inc.; and Charles Pennock of Richard 
Hudnut. 

Directors for the term of one year are 
Charles Bryan of Firmenich and Co., 
Inc.: Ernest R. Durrer of Givaudan 
Delawanna, Inc.; Matthew J. Middleton 
of Parfums Ciro, Inc.; Jack Mohr of Len- 
theric. Inc.; Samuel Rubin of Faberge, 


American Perfumer 




















Inc.; and Owen Stoner of Prince Matcha 
velli, Inc 

Elected previously and remaining on 
the board of directors are: Russel Rooks 
of Avon Products, Inc.: H. Gregory 
Thomas of Chanel, Inc.; and J. S. Wied 
opt of Roure-Dupont, Inc 

Automatically on the board of direc- 
ors according to the by-laws is S. I 
Mavyham, executive vice president of the 
loilet Goods Assn 





Dr. Stephen Rothman 
Addresses Chicago SCC 
The October meeting of the Chicago 


Chapter of the Society of 
Chemists was addressed by Dr 


Cosmetic 

Stephen 
Rothman, Professor of Dermatology and 
head of the Section of Dermatology at 
the University of Chicago. His subject 
was “Nature and Management of Oily 
Skin.” 

Jr. Rothman is chairman of the com 
mittee on cosmetics of the American 
Medical Assn. His outstanding work on 
the physiology and biochemistry of the 
skin has earned for him many honors ard 
awards, among which was the Special 
Award of the Society of Cosmetic Chem 


ists in 19SS 


J. David Hayden is 
New DCAT Chairman 


J}. David Hayden of the R. P. Scherer 
Corp. has been elected the sixtieth chair 
man of the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade at the 66th annual meeting held 
at Pocono Manor, Pa., 

Other officers elected were Vice Chair 
man, W Boyd O'Connor American 
Home Products Corp.; Treasurer, Ralph 
\. Clark. J. T. Baker Chemical Co 
Counsel, James G. Flanagan, vice presi 
dent, S. B. Penick & Co.: 
Helen L. Booth 

Svdney N. Stokes. van Ameringen 
Huebler, Inc., was elected Section Repre 
sentative to the Board of Directors. New 
York Board ot Trade 


September 27-29 


and Secretary 


Fragrance Symposium Proceedings 
Are Now Available in Print 


Ihe Proceedings of the Second Annual 
Symposium on Fragrance held by the 
American Society of Perfumers, Inc., in 
March, 1956, are now available in print 
Requests should be addressed to the Sec 
retary of the Society, Dr. O. L. Marton 
Box 229, Clifton, N. J. Price is $1.00 


per copy 


Unfair Competition Charged 
by Andre L. Richard Co. 


In a suit filed in the Superior Court 
of New Jersey, the Andre L. Richard 
Co.. Inc. charged that Spencer Gifts. a 
mail order house in Atlantic City, N. J 
by misuse of photographs and _ selling 
copy supplied by Richard, is deceiving 
consumers in the belief that they are re- 
ceiving Richard’s Lavender Mist. The 
complaint alleges that in its Spring 1956 
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Two of the important speakers at the seventh annual convention of The Fragrance Foundation 
were Jean Despres (left), re-elected president of the Foundation and executive vice piesident 
of Coty, Inc.; and H. Gregory Thomas, president of Chanel, Inc., here seen at the reception. 


catalog Spencer Gifts properly repro 
duced the Lavender Mist photographs 
and supplied the Richard product to its 
customers: but that in a later catalog 
Spencer retouched the photographs but 
not sufficiently to avoid identification 
with Lavender Mist, and used a subst- 
tute product to fill orders. Sull later, the 
complaint although continuing 
the use of the retouched Richard photo 
graphs, Spencer delivered a_ product 
called Lavender Sachet Mist. which Rich 
ard claims ts a deliberate attempt to mis 


alleges, 


appropriate the benefits of extensive ad 
vertising done for Lavender Mist 


Merger for Continental 
Can and Hazel-Atlas 


Continental Can Co. and Hazel-Atlas 
Glass Co. have merged. and Hazel-Atlas 
will become a division of Continental 
Can. Under terms of the merger, share 
holders of Hazel-Atlas will receive 46 
100 share of Continental common fo! 
each share of Hazel-Atlas 

The anti-trust division of the Depart 
ment of Justice had sought an order re 
Straining the merger, but Federal Judge 
Sidney Sugarman denied the request 


Rayette Christens New 
Hard Goods Factory 


As part of the opening festivities for 
its new hard goods factory in St. Paul, 
Minn., Rayette, Inc. hosted more than 
two hundred Rayette dealers and their 
wives from the United States and abroad 
\ tour of the plant, where hair dryers, 
dryer lounges and hydraulic chairs will 
be manufactured, was one of the fea- 
tured events. The Rayette dealers also got 
a first look at some of the company’s 
new products: Dream Color Rinse, Roil 
Premium Shampoo, a resale display case 
for beauty salons, and three new “Dream 
lined” hair dryers 


Contempt Fine Levied 
In Fair Trade Case 


In a fair trade proceeding brought by 
Colgate-Palmolive Co.. H. L. Roberts of 
Reading. Mass. has been fined for con 
tempt of court for violation of a pre 
liminary injunction restraining him from 
selling Colgate-Palmolive toiletries below 
the minimum prices established under 
the Massachusetts Fair Trade Law. The 
fine was imposed by Judge Dowd of the 
Superior Court of Suffolk County 


Agricultural Chemists to 
Hear New Analysis Methods 


The application of modern methods of 
analysis to the enforcement of the na 
tion’s laws regu'ating the composition 
and labeling of foods, drugs, cosmetics, 
animal feeds, fertilizers and_ pesticides 
which are purchased by American and 
Canadian consumers will be emphasized 
at the seventieth annual meeting of the 
\ssociation of Official Agricultural 
Chemists. The parley is scheduled for 
October 15 through 17 at the Shoreham 
Hotel. Washington, D. ¢ 


DCAT of St. Louis 
Installs Officers 


The Drug-Chemical and Allied Trades 
Assn. of St. Louis recently installed th 
following officers for the coming year: 

James J. Antle, Irwin Willert Co.. 
president; Louis J. Kirchhoff, J. B. Wil- 
iiams Co., Ist vice president; Fred J 
Lence, Abbott laboratories, 2nd vice 
president; and William McMillan, Pevely 
Dairy Co., secretary and treasurer. 

The following were installed to serve 
on the Board of Directors: James J 
Antle, Louis J. Lence, William E. Mc- 
Cormick, E. Ted Mann. William (¢ 
Stamos, Jr.: and Edward L. Young. 
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AVON PRODUCTS ANNOUNCES TOP LEVEL APPOINTMENTS 


Harold D. Naideau 


John A 
Avon Products, Inc., has an- 
nounced that the Board of Direc- 
Russel Rooks to 


the post of executive vice president 


Ewald, president of 


tors has elected 
and general manager: Charles | 
Bean to that of vice president and 
Avon Products 
of Canada, Limited: and Harold D 
Naideau to that of 


general manager ot 


vice president 
manager of Avon's 


American subsidiary 


and general 
Latin 


Toxicology Lab for Industrial 
Bio-Test Laboratories 


A new $150,000 industrial toxicology 
laboratory has been completed by In- 
dustrial Bio-Test Laboratories in North- 
brook, Ill. The air conditioned 
8.000 sq. ft 
hewly equipped laboratories for radioiso- 
tope 


laboratory for 


labora 
tories cover Included are 
chemical research, a 
inhalation studies and air 


industrial 


studies and 


poilution research and bac- 


teriology laboratories Facilities are 
available to study the pharmacologic ac- 


tivity of drugs and cosmetics 


New Officers for the 
Chemical Industry Assn. 


Dr. Michael J. Curry 
of America, has been elected 


of the Chemical Industry 
year 1956-57 


Celanese Corp 
president 
Assn. for the 
Other officers elected with 
Dr. Curry are: Shepard Stigman, vice 
president: Stuart A. Powell, Jr 
and Clifton Crosby, treasurer 


. Secretary; 


Industry Assn.. known 
as the Chemical Engineers 
of Greater New York, is an organization 
of the younger men in the chemical in- 
dustry 


The Chemical 


be fore 195§5 


New Company Enters 
Cosmetic Field 


Booth 
entering the 


headed by Earl L. 
as president, is currently 
field of perfume and cosmetic 
manufacture on a_ national scale. The 
firm, located at 1150 Niagara St., Buf- 
falo, N. Y., expects to have sixty or more 
employees when in full operation. 


Devon. Inc.., 


general 


Mr. Booth was vice president in charge 
of production for Larkin Products Co 
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Russel 


Rooks Charles L. Bean 


Mr. Rooks joined Avon in 1926, 
was elected vice president and gen- 
eral manager in 1944, and became 
a director in 1952 

Before joining Avon in 
Mr. Naideau had had seventeen 
experience in the Latin 
American market 

Mr. Bean came to Avon in 1949 
and was made general manager of 
Avon Products of Canada. Lim 
ited. in 1949 


1953 


years of 


He is a member of the American Chemi 
cal Society and the Society of Cosmetic 
Chemists. His father, Clarence F. Booth 
was chief perfumer for the Larkin com 
pany for 25 years 

Devon, Inc. is a sister company to Lat 
kin, which was purchased about a year 
ago by Buffalo interests headed by Mr 
Booth. Larkin is a direct descendant of 
the 8l-year-old Larkin Soap Co., pro 
ducers of wholesale odors for perfume 
concerns and chemical bases for cos 
metics 


Brooklyn-Long Island Cosmetic 
Show Featured Christmas Gifts 


The Brooklyn-Long Island Cosmetic 
Show was held at the St. George Hotel. 
Brooklyn, on September 17-21. The com- 
prehensive exhibit featured displays by 
the leading cosmetic manufacturers of 
the latest in products and packaging. The 
designs of the boxes and wrappings rep- 
resented the best in the current market 
and ranged from the fanciful to the 
opulent. Great emphasis was given to 
the glitter and gilt and to the eye 
catchers of all kinds for the holiday 
packaging. The keen competition of to- 
day’s cosmetic market was evidenced by 
the efforts of the companies to put thei 
best packaging forward. 

Three companies emphasized displays 
of children’s cosmetics. Tre Jur devoted 
its entire exhibit to its My Favorite 
Boy and My Favorite’ Girl _ line. 
Bubble bath was packaged in dis 
tinctive red and white barber poles for 
the boy, in plastic bathtubs for the girl 
The Electric Shaver Clean Up Kit for 
the boy featured soap in the shape of 
an electric razor. Coty showed its new 
Fairy Princess line, with soft pink as the 
basic color in the packaging. Tussy dis- 
played its Budding Beauty products. 


Also featured by a number of the 
companies was the packaging of a small 
bottle of each of its fragrances in a kit 
Lucien Lelong offered its “La Galerie 
des Parfums,” a cleverly designed box 
with a Directoire motif and a small bot 
tle of Balalaika, Opening Night, Indis 
cret, Tailspin, and Sirocco. Dana boxed 
five one-dram bottles of different scents 
together, each container distinct in shape 


and character 


Prominent in the Hazel Bishop display 
was the company’s new Ultra-Matic Lip 
stick which is to be launched with a $ 
million advertising campaign. When the 
catch on the side of the tube is pushed 
the end automatically opens and the lip 
stick comes up. Yardley strongly em 
phasized its Red Roses line, with the 
packaging in a dark dusky red 
Dana Perfumes devoted most of its dis 
play to its Tabu products, but also 
Platine, 20 Carats, Emir, and 

Shulton made a_ distinctiv 

with Escapade, Old = Spice 
Friendship’s Garden, and Desert Flowe: 
medicated 


> 


color 


showed 
Ambush, 
showing 


cosmetics. as well as its new 
Thylox products 


Always in the Christmas season ther 
are featured the little, cleverly wrapped 
items which are eye-catchers for the gift 
buyer. Notable among those on display 
were Helena Rubinstein’s Perfume Stock 
ing Stuffers, small bottles of perfume 
buried in gilted balls suitable for the 
Christmas tree or the stocking; Houbi 
gant’s Perfume Fantaisies, bottles tied to 
miniature chairs and umbrellas; Cha: 
bert’s purse flacon of Breathless perfum 
in a metal candlestick; and Coty’s Golde: 
Sleighs, two small sleighs with flacons of 
L’Aimant and Emeraude perfumes in 
pink, white and gold gift box 


The following companies participated 
in the showing: Blanchard: Charbert 
Nina Ricci: Jacqueline Cochran; Ciro 
Coty: Dana: Den-Va_ Co. 
brushes); Evans Atomizers; Dorothy 
Gray: Houbigant; ©Hudnut—Dubarry 
Jane Art Atomizers: Lucien LeLong: Len 
theric; Pro-phy-lac-tic Brush Co.; Hazel 
Bishop, Inc.; Helena Rubinstein; Shu! 
ton: Tre Jur: Tussy Cosmetiques; and 
Yardley of London 


(French 


Day-Baldwin Inc. Moves Offices 
and Plant to Irvington, N. J. 


Day Baldwin’ Inec., manufacturing 
chemists, has moved its plant and offices 
from Newark to 26 Cordier St., Irving 
ton 11, N. J. The telephone number ts 
WaAverly 6-S5010. 


Helena Rubinstein Offers 


Course in Personal Appearance 


Helena Rubinstein in a cooperative 
effort with the City College of New York 
September 17 the annual 
course offered by the beauty authority in 
hygiene and personal appearance Open 
to students registered at the Extension 
Division of the School of General Studies 
of the College, the classes are instructed 
by the experts of Mme. Rubinstein’s 
Fifth Avenue Salon, where the students 
will meet once a week for a period of 
eight weeks. 


began on 
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Wonder-working lanolin-rich dressing and conditioner 
to give hair brilliant lustre and beauty...to recondition... 
nourish the scalp and make hair stay in place, easy to manage... 


A wonder product in the most modern of packages... 


Sheffield Process collapsible tubes, an achievement of fine craftsmanship. 


For tubes that best protect and promote your products, 


always order from Sheffield. 


THE SHEFFIELD TUBE CORPORATION 





OF EXTREME 


alpha 


we daphnone 


alpha-iso- Methylionone 


The finest and purest gamma-isomer of 
Methyl Ionone available on the world’s 
markets — at a price which deserves con 
sideration. This is not a speciality base with 
an Ionone mouf, but an outstandingly fine 
chemical body which will provide that sub 
dued woody or velvety note often lacking in 
the more commercial qualities. Its high de 


gree of purity gives it tremendous character. 


A. BOARE,. ROBERTS &2 CO LTD 
Euneon £15. ENGEARND 
GAPETOWN * MADRAS = SYDNEY 


a1 


PURITY 


Agents for U.S.A. Tombarel Products Corporation, 725 Broadway, New York 23. 
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Toni Chemistry Fellowship 
Winners for 1956-57 Announced 


Winners of the first two in a planned 
series Of Toni-Gillette Fellowships for 
vyraduate chemistry students have been 
innounced by the Toni Co. Arthur M 
Wilson of Pleasant Beach, N. J. was 
ramed to receive the 1956-57 award at 
Northwestern University. John Anthony 
Kreuz of Orchard Park, N. Y. was se 
lected to receive the research grant at 
Notre Dame University 

Both of these students, who were 
chosen by the faculty members of their 
respective universities, are studying for a 
Ph.D. in chemistry. The Toni-Gillette 
Fellowships provide $3,500 annually to 
the institutions chosen for graduate study 


New Releases in the 


Dechema Monograph Series 


‘Recent Developments in Laboratory 
lechnique and Measuring and Control 
Practice” are the subjects of No. 332-362 
of Volume 27 of the “Dechema-Mono 
graph” series, published by the DECH- 
EMA Deutsche Gesellschaft fiir chem 
isches Apparatwesen, Frankfurt am Main 
The series contains 359 pages and 215 
illustrations. 


U. S. Industrial Chemicals 
Celebrates 50th Anniversary 


U. S. Industrial Chemicals Co., Divi 
sion of National Distillers Products 
Corp., on October 17 marked fifty years 
of industrial alcohol and chemical pro 
duction. Today a leader in the manufac 
ture of a wide range of products, at its 
founding in 1906 the company was 
planned for the production of only al- 
cohol to serve industrial users under the 
Tax Free and Denatured Alcohol Act of 
June 7, 1906. U. S. Industrial Alcoho! 
Co., as it was then known, was an in 
corporation of the Columbus Distilling 
Co., Brooklyn, N. Y.; Louisiana Distill- 
ing Co. and International Distilling Co., 
both in New Orleans, La.; and the Atlas 
Distillery, Peoria, Ill. Added later in 
1906 was the Wood Products Co. of 
Buffalo, N. Y 

Pyro, the company’s first trade-marked 
product, was put on the market in 1907 
as a liquid fuel for alcohol lamps. It 
later became the largest selling anti 
freeze for automobile engines. By 1916, 
through building and acquisition, U. S. I 
had become the leading producer of in 
dustrial alcohol in the country. In that 
year, construction was completed on the 
Curtis Bay, Baltimore plant for distilling 
alcohol from molasses. This was the 


* 


largest, most modern alcohol plant of 
its time, and doubled the company’s ca 
pacity in a single year. World War | 
precipitated U. S. L. into the chemical 
business, and since that time the com 
pany’s history has had a closely parallel 
path to that of the growth of the indus- 
trial chemical industry in the United 
States 

The company has had rapid diversifica- 
tion since 1951 into various fields of the 
industrial chemicals. Now under con 
struction or on the drawing boards are 
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LUIS DE HOYOS DELEGATE TO REPUBLICAN CONVENTION 


Luis de Hoyos, vice president of Syn- 
fleur Scientific Laboratories, was among 
the delegates of the New York 28th con- 
gressional district at the Republican Na- 
tional Convention in San Francisco. The 
group was photographed on the floor of 
the convention hall. Standing are Sidney 
Mang, Delaware County: George Bullis, 


four new plants to produce phosphoric 
acid, sebacic acid isomers, and zirconium 
sponge and titanium sponge. Polyethyl 
ene capacity is being more than doubled 
John E. Bierwirth, president of National 
Distillers Products Corp., and Dr. Rob- 
ert E. Hulse, vice president in charge of 
the chemical enterprises of the corpora 
tion, predict that National Distillers 
through its U. S. IL. Division, will be 
among the top ten chemical companies 
in the next five years. The following 
schedule outlines the next steps in the 
expansion project: 

Late 1956—U. S. I.’s wet process 
phosphoric acid plant at Tuscola, Ill. to 
be on stream. Capacity 60,000 tons per 
year. 

1957—Sebacic acid isomer plant at 
Tuscola, Ill. to go on stream. Capacity 
10,000,000 pounds per year. 

Ethylene and polyethylene production 
capacity at Tuscola to be expanded. 

Zirconium plant at Ashtabula, Ohio to 
go on stream. Capacity 4,500,000 pounds 
per year. 

Semi-works metals plant scheduled at 
Ashtabula. 

Titanium plant to be built at Ashta- 
bula 


t' 


Orange County; Mr. de Hoyos, Sullivan 
County. Seated are Charles W. Hawkins, 
Rockland County and Jacob Javits, At- 
torney General of New York State and 
delegate at large to the convention. Mr. 
Javits is presently Republican candidate 
for United States Senator from New 
York 


Mint Crop Estimates 
Revised Upward 


The Crop Reporting Board has raised 
its estimate of this year’s production of 
peppermint and spearmint oils as a re- 
sult of improved growing conditions dur 
ing August. The new peppermint oil fore 
cast is 2,230,000 pounds and the spear- 
mint oil outturn is expected to be 757 
000 pounds 


New Ad Campaign Promotes 
Glass-Packaged Toiletries 


The Glass Container Manufacturers 
Institute is encouraging pre-holiday drug- 
store sales of beauty aids in glass jars 
and bottles with national advertising in 
the November issues of four leading 
family consumer magazines. The full- 
page, full-color ads will feature purse- 
size bottles of perfume, jars of deodorant 
and cleansing cream with bottles of 
cologne, shampoo, glitter, nail polish and 
nail polish remover. Brand names will 
not appear in the advertising, thus en- 
abling druggists to promote products 
from all the cosmetic manufacturers. 
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——AEROSOL NEWS 


CAMPANA INTRODUCES FIRST AEROSOL HAND LOTION 


Campana Sales Co.. makers of Italian 
Balm, has introduced a push-button lo 
uon dispenser, Italian Balm Lotion Spray. 
This is the first time a hand lotion has 
been marketed in aerosol form, the com- 
pany says. Campana has recently com- 
pleted nationwide distribution in drug 


Check List for 


Pharmaceutical Aerosols 


Nine essentials for manufacturing a 
successful aerosol pharmaceutical prod 
uct were suggested by Morris J. Root at 
the Packaging Institute’s annual forum 
in Cleveland this month. The aerosol 
package is actually an inherent part of 
the product he pointed out; and this un- 
derlies the need for adherence to the fol- 
lowing developmental guide posts: 

1. Adjust product formulation to take 
advantage of spray dispensing, without 
affecting established product character- 
istics 

2. Select appropriate type and amount 
of propellent. 

3. Test compatability of product and 
propellent 

4. Select 


l 
Valve 


appropriate container and 


5. Subject product to extensive clini 
cal and laboratory testing. This would 
include creation of the proper spray 
pattern; meeting government and safety 
requirements, and assuring mechanical 
efficiency 

6. Test stability and shelf-life 

Fest the consumer market to dete: 
mine whether the new functionality of 
the project justifies increased costs 

8. Determine operational 
through pilot production. 

9. Full scale production. 

The last point can “make or break” 
the effectiveness of the previous guide 


details 









October, 1956 


76 



































































and department stores at $1.25. The new 
product is packaged in a green, white and 
pink checker-board pressurized container, 
topped with a large white plastic cap. 
The new lotion spray form is in line with 
current functional trends in packaging 
design. making a more effective product. 


posts, because of the extremely technical 
and highly specialized nature of aerosol 
packaging. Aerosol production “know 
how” vitally affects a product’s fate in 
the market place. Because of this many 
manufacturers us2 the services of an ex- 
perienced contract aerosol filler. 

Mr. Root recommended aerosol pack 
aging for pharmaceuticals if product ef- 
ficiency can be increased by any of the 
advantages offered by aerosols. These 
advantages include ease of application, 
prevention of contamination of the prod- 
uct, elimination of air in the product, 
uniform application of powders to the 
skin, formation of a fine mist for in 
halation therapy. speed of application 
and application without contact. 





rhe antiseptic first aid oil for sunburn 
and skin injuries manufactured by Kips 
Inc. is now packaged in aerosols under 
the name of Binn Aerospray. 


Purse size aerosols—!>2 07. and | 07 
for hair sprays and hair lacquers as wel! 
as other cosmetics are on the way ac 
cording to T. C. Fogarty, president of the 
Continental Can Co. He also predicts the 
possibility of the elimination of tin and 
steel as basic ingredients for metal con- 
tainers. Blends of steel and fibre, or steel 


AEROSOL 





Why Aerosols Have 
Grown So Fast 


It isn’t just the fact that the public ts 
push button minded that has made the 
aerosol industry grow so fast according 
to A. O. Samuels, president of the Con 
necticut Chemical Research Corp. Pres- 
surized packaging gives the consume! 
something more than just the conven- 
ience factor of pushing a button. 

For years a pint can of liquid insecti- 
cide could be bought for as little as 39¢. 
True you had to buy a pump to go with 
it; but when aerosol insecticides came out 
the public bought them as prices ranging 
from 98¢ to $3.98. They did the job 
better. The most pesky bugs are the flying 
ones—flies and mosquitoes. With a pump 
gun and a liquid insecticide one had to 
chase the insect around the room. Most 
of the liquid that came out of the pump 
gun was sprayed in such large globules 
that it went into the air and fell right 
down without hitting any bugs. With the 
aerosol, particles so minute are generated 
that the bugs do not have to be chased 
By government tests a twelve ounce can 
of a good aerosol insecticide is equivalent 
to 12 pints of the ordinary good liquid 
fly spray. Twelve pints of liquid spray at 
39¢ each amounts to $4.68, plus the 
pump gun which costs about $1. So even 
though the consumer pays initially mor 
for a can of aerosol, she gets a better job 
done at far less cost 


Aerosol Seminar Featured at 
Packaging Institute Forum 


The Aerosol Seminar featured at the 
18th annual forum of the Packaging In 
stitute in the Hotel Statler, Cleveland, 
Ohio, September 11 was well attended 
and attracted considerable interest. The 
theme was “Aerosols—Next Step the 
Pharmaceutical Industry.” Richard J. 
Hennessy was moderator. Papers were 
presented by T. D. Johnson on “Aerosols, 
Principles and Scope of Operation” and 
by Morris Root on “Pharmaceutical 
Aerosols from Idea to Product.” 


NL es ee 


and plastics, and aluminum containers 
are visualized as substitutes. 


Six dome-topped lithographed metal 
containers for aerosols in giant, medium 
and small sizes with color striped side 
seams sprayed on to match the color ol 
the lithographed design are offered by the 
Continental Can Co. 


For removing obnoxious odors from «4 
nursery, Nestle LeMur Co. has launched 
Fresh-n-Air in a 3 oz. aerosol spray can 
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International Perfume Symposium 
Planned for December in France 


The 2nd International Symposium on 
Synthetic and Natural Perfumes and 
Cosmetology is scheduled for December 
1-2 in Versailles, France. An outstanding 
representation from Europe and Amer- 
ica will participate. Dr. Ernest Guenther, 
vice president, Fritzsche Brothers, Inc.., 
represents the United States on the Com 
mittee of Honor. R. G. Harry will be 
the delegate from Great Britain. Among 
the distinguished members of the French 
Committee of Organization will be Dr. 
Sebastien Sabetay. On the International 
Committee of Organization the United 
States will be represented by Maison G 
deNavarre and Dr. Ernest Shiftan, vice 
president of van Ameringen-Haebler. 
Inc. F. V. Wells is the British delegate. 

The papers delivered during the pet 
fumery section will include: Dr. M. G 
Beets, Director of Scientific Research for 
Polak & Schwarz, Inc., Hilversum, “New 
Synthetic Methods in Organic Chemis- 
try”; Max Stoll, Firmenich & Co., Ge 
neva, “The New Research Laboratory 
of Firmenich & Co.”; F. V. Wells, “Some 
Problems which Confront the Interna 
tional Perfume Industry”; Dr. Gunther 
Ohloff, Dragoco, Holzminden, “Syntheses 
of Some New Synthetics”; Ernest Shiftan, 
‘Influence of Chemical Research on the 
Perfumery Industry in America.” 

In the section on cosmetology, the fol 
lowing will be included in the extensive 
program: Maison G. deNavarre and Har- 
old E. Bailey, “Paecilomyces, A New 
Contaminant of Cosmetic Preparations”; 
Dr. Ernest Guenther, “Aromatic Voyage 
around the World,” with a film 


New Cutex Hand Cream 
With Free Trial Offer 


Northam Warren Corp. is introducing 
this month a new Cutex hand cream with 
a free trial offer. Each 59¢ jar of cream 
is packaged with a free 29¢-size jar. If 
not satisfied after using the free small jar 
of hand cream, the customer may return 
the large jar to the company for a full 
refund. Starting in mid-October, this 
88¢ value for 59¢” will be featured in 
cooperative newspaper advertising in 


about IS cities coast to coast 


New Executives for 
Antoine Chiris Co. 


F. E. Shoninger, president of Antoine 
Chiris Co., Inc., has announced the fol 
lowing additions to the company sales 
and technical staff: 

Frank C. Kendall will head the newl, 
created Drug and Cosmetic Sales Divi- 
sion and will concentrate his efforts in 
developing and servicing the drug and 
cosmetic accounts which the company 
handles. In recent years he has been 
general purchasing agent for Warner 
Hudnut, Ine 

William F. Nicol is now in charge of 
perfumery research for cosmetic pur- 
poses in the Chiris New York laboratory 

Morgan Gaffney is the West Coast rep- 
resentative for Antoine Chiris. A cos 
metic chemist with wide experience in all 
phases of production and research, he 
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LENTHERIC OPENS NEW PLANT AND OFFICES 


Lentheric moved into its new modern 
plant in West Caldwell, N. J. in Septem- 
ber. The structure is used to produce 
items in the Lentheric line and also to 


makes his headquarters at 4710 Cren 
shaw Boulevard, Los Angeles. 

The appointments are in connection 
with the Chiris policy of expansion and 
development in the field of essential oils 
and aromatic products 


Bibliography on Candy 
Literature for 1944-54 


\ listing of the literature on candy 
published during the years 1944-1954 has 
been issued by the Southern Utilization 
Research Branch, USDA, New Orleans, 
La 

The bibliography lists 1466 articles 
and patents, covering a wide variety of 
subjects, such as manufacturing, mer- 
chandising, technology, plant efficiency 
and packaging. Author, title and refer- 
ence are given, and in most cases a brief 
abstract is included 


1956-57 Committee for 
Jewish Philanthropies 


Stanley R. Swaback of Abraham & 
Strauss has been named chairman of the 
drug and cosmetic industries’ drive for 
the Federation of Jewish Philanthropies. 
Among members of the campaign com 
mittee are Otto J. Cohen of Charles of 
the Ritz; Adolph Dingfelder, Felton 
Chemical Co.; J. George Fiedler, Kelton 
Cosmetics Co.; William Jacobs, George 
W. Button Co.; Emanuel Katz. Doe 
skin Products, Inc.; Arthur J. Kinsman. 
Purepac Corp.; and Oscar Kolin, Helena 
Rubinstein, Inc 


American Management Assn. Hold 
Four Conferences This Month 


The American Management Assn. will 
hold tour conferences in New York this 
month. The first at the Sheraton-Astor. 
Oct. 15-17 will be an office management 
conference: a second Oct. 18-19 will be 
on Organizing Research and Engineering 
for profit; a third Oct. 24-26 will be on 
Line-Staff Relationships in Production: 
and a final one Oct. 31-Nov. 2 will be on 


mergers and acquisitions 


house the firm’s executive offices. It is 
part of a new ten-year expansion pro- 
gram undertaken by the Lentheric Divi- 
sion, Olin Mathieson Chemical Corp. 


Retail Excise Cosmetic Tax 
On Retailers Condemned by NARD 


Ex. Comm. Chairman Seward, presi- 
dent of the National Assn. of Retail 
Druggists, has vigorously condemned the 
method of collecting cosmetic excise 
taxes at the retail level. Seemingly the as- 
sociation will make an effort to have the 
tax repealed, and if not successful in this, 
will endeavor to transfer the levy to 
manutacturers. 


Christian F. Wight 
Is In France 


Christian F. Wight, president of the 
American Society of Perfumers, accom- 
panied by Mrs. Wight, flew to Paris, 
France on October 11. While in France 
Mr. Wight, who is a perfumer for van 
Ameringen-Haebler, Inc., will visit the 
company’s office in Paris, and will also 
make the journey to the company’s plant 
in Courbevoie. They will return early in 
November. 


Cold Weather Did Not Affect 
Lemon and Bergamot Crops 


While in Italy during the month ot 
July, Charles Pisano of Citrus & Allied 
Essential Oils Co., reports that he 
checked on the 1956-57 crops of lemon 
and bergamot oils and found that the 
cold weather in the past Winter and 
Spring had not affected the production 
of either. A normal crop is anticipated 
providing the climatic conditions con 
tinue to be favorable up to December ot 
this year, when production starts again 

While in Grasse, France, he also 
checked on the orange crop. The cold 
weather of last February and March he 
found had greatly affected the bitter 
trees, and the production ot 
neroli and local bitter orange will be 
practically nil. 


orange 


Mr. Pisano, accompanied by his wife. 
his son Richard and his daughter Phyl 
lis, returned September 10 from a motor 
trip through Europe. 


October, 1956 77 





ae 


Oe et ot aed 


Pe ee oe eee 


Herbert W. Rassman (left), export manager of Dragoco who is spending three months at the 
new U. S. division of the company in New York City, shows the English edition of the Dragoco 
Report to Rudolf Hahn, export manager for Latin America. The Dragoco Report is published 
monthly by the company in five languages as a service to the industry throughout the world. 


NY Board of Trade Presents 
Its Annual “Gold Awards” 


Admiral Lewis L. Strauss, chairman, 
Atomic Energy Commission, and Harold 
E. Stassen, special assistant to the Presi- 
dent on disarmament, on October 10 re- 
ceived the 10th annual “Gold Awards” 
of the New York Board of Trade. The 
recipient of the award is honored in rec 
ognition of his contributions towards pre- 
serving our American heritage of free- 
dom and democracy. 


Lancome Sales Inc. 
Announces Appointments 


The following appointments to the staft 
ot Lancome Sales, Inc. have been an 
nounced by Armand Petitjean, president 
und director general of the company: 

Roger Godart-Bargy, export manage! 
of Lancome S. A. Paris, vice president: 
Frans J. H. Solleveld, formerly in charge 
of the Lancome agency in Holland, sale: 
manager; and Mme. Simone de Reyssi, 
who has been representing Lancome in 
Venezuela for six years, assistant sales 
manage! 


Technical Program Arranged 
For Cleveland Chemical Show 


\mong the many outstanding events at 
the Ninth National Chemical Exposition 
in Cleveland, Ohio, November 27-30, 
will be two symposia arranged by the 
Manufacturing Chemists Assn.; special 
sessions On new chemicals and equipment 
for the industry sponsored by the Cleve- 
land Section of the American Chemical 
Society; and the Industrial and Engineer- 
ing Chemistry lecture series. 

The Manufacturing Chemists Assn. 
symposium on November 28 will deal 
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with the topic of chemical processing 
equipment standardization. The subject 
of the other symposium the next day is 
“Plant and Laboratory Safety.” 


Chemists to Hear Symposium 
On Packaging Consumer Goods 


The Assn. of Consulting Chemists and 
Chemical Engineers, Inc. is sponsoring a 
banquet and symposium on the subject, 
“How Consultants’ Know-How Applies 
to Packaging of Consumer Goods.” The 
affair will be held on October 23 at the 
Belmont Plaza Hotel in New York City. 
The moderator will be Maurice S. Sage, 
of Sage Laboratories, Inc. L. C. Cart- 
wright of Foster D. Snell, Inc., will be 
guest speaker. 


Owens-lllinois Glass 
Announces Price Rises 


Owens-Illinois Glass Co. has an- 
nounced that it will raise the prices of 
nearly all its products. Some of the lines 
will have substantial increases. Carl I 
Megowen, president, said that the com- 
pany was conducting a careful study to 
make sure the increases were the mini- 
mum necessary to maintain high quality 
of product and adequate service. 


Chas. Pfizer & Co., Inc. 
Opens Midwestern Center 


The Chemical Sales Division of Chas. 
Pfizer & Co., Inc. has announced the 
opening of its midwestern distribution 
center at 6460 West Cortland St., Chi- 
cago 3, Ill. The telephone number is 
PUxedo 9-6161. Norman A. Grimm is 
the manager. 


TRADE LITERATURE 


The Electrical Testing Labora- 
tories, Inc., has published a cata- 
log, “A Listing of Services and 
Facilities, Applied Research and 
Engineering Analyses.” The illus- 
trated brochure outlines the or- 
ganization and policies of the com- 
pany, and lists its services and 
facilities chemical; electrical; 
electronic; mechanical and _physi- 
cal; photometry, radiometry and 
colorimetry; and machine shop fa- 
cilities. 


The moisture-controller of the Me- 
chanical and Electronic Products 
Division of the Quaker Oats Co. is 
said to measure, indicate, record 
and control the moisture content 
of free-flowing solids on a con- 
tinuous basis. The machine is de- 
scribed and illustrated in a pam- 
phlet issued by the company. 


Sindar Corp. has issued a revised 
comprehensive bibliography of the 
literature on G-4 (Dichlorophene). 
It contains abstracts of some 109 
scientific trade articles, as well as 
abstracts of 12 foreign and do- 
mestic patents. Properties and uses 
of the product are analyzed. 


The Patterson Futura ball and 
pebble mill is described in a bulle- 
tin from the Patterson Foundry 
and Machine Co. Among numer- 
ous advantages claimed for the 
mill is accurate water temperature 
control. Fuil specifications and 
characteristics are listed. 


Empol 1022 Polymerized Fatty 
Acid is the title of a booklet from 
Ruthrauff & Ryan, Inc. In addi 
tion to a complete description 
specifications, characteristics and 
shipping data on Empol 1022, it 
contains application data in vari- 
ous fields and recommends uses in 
adhesives, coatings, corrosion in 
hibitors, crystallization inhibitors, 
de-emulsifiers, foams, insecticides, 
lubricants and greases, soaps and 
other products. 


The History of Glass Containers 
is the tithe of a booklet from the 
Glass Container Manufacturers 
Institute. The tract records the ori- 
gin of glass in Egypt, and then 
gives data on its development 
through the ages down to modern 
times. 


The Laub Electro-Caloric Flow- 
meter is described in a catalog 
from the Industrial Development 
Laboratories, Inc. Function, con- 
struction and operation are ex- 
plained. 
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@ Extracted Ammonium Thioglycolate 
@ Distilled Thioglycolic Acid 
@ Calcium Thioglycolate 


@ Custom-made Esters and Derivatives 
of Thioglycolic Acid 
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We invite your inquiries 


Perfume Compounds 


ESROLKO 
Supreme in quality 
ESROLKO LTD. 


formerly ‘Flora 


DUBENDORF-ZURICH 
SWITZERLAND 





HALBY PRODUCTS CO. 
WILMINGTON 99, DELAWARE 


SALES REPRESENTATIVES: 
Stanton Sales Co., 373 First Ave., New York 10, N. Y 
McNerney Products Corp., Los Angeles 23, Cal. 
V. & S. Morch, 4796 Victoria Ave., Montreal 29, Que. 
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JEAN NATE: PERSONALITY IN THE COSMETIC WORLD 


Jean Naté and her husband, William F. Hunnefield, have extended their partner- 
ship in marriage to include the fascinating world of the cosmetic industry. 


It was twenty-three years ago 
that Jean Nate stumbled by happy 
accident into what was to become 
a labor of love. After an unhappy 
ending to her first marriage, she 
desperately needed something to 
occupy her time and mind. At first, 
she experimented with fashion 
Then one day, visiting a_ friend, 
she picked up a bottle of a new 
bath lotion which she found so 
intriguing that she contacted the 
manufacturer and offered her serv- 
ices in selling it to New York de 
partment stores 

Although very successful in this 
little venture and enthusiastic 
about the product, Miss Naté was 
not content with the packaging 
She felt that the color scheme of 
a bath package should be one that 
would fit into any woman’s bath- 
room without clashing. It was this 
thought which prompted her to 
put her own products on the 
market 

Her “Friction pour le Bain,” an 
ifter-bath lotion, finally evolved, 
and Miss Nate proudly and, as she 
says now, very innocently, took it 
herself to buyers throughout the 
country. Naive about the ways of 
the business world, she rushed in 
where angels fear to tread—with 
the result that buyers gradually 
agreed to take on a new cosmetic 
product without the usual promo- 
tion budget behind it. But their 
reluctance was soon overcome 
when it became apparent that re- 
peat sales were coming in. For 
Miss Naté had developed a sale- 
able product and word-of-mouth 
was her first best advertising. 
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The fragrance was a clean. 
lemon-like, tart scent which, al 
though it has had many imitators 
in the years since, has never yet 
been successfully copied. Gradual- 
ly, other bath preparations in this 
refreshing fragrance were added 
bath crystals, soap for hand and 
bath, bath powder, talc, bath bub- 
bles. And because the fragrance 
also had a strong appeal to men, 
an after shave lotion was eventual- 
ly included in the Jean Nate line. 

Ten years ago, Miss Naté mar 
ried William F. Hunnefield, ex-big 
league baseball player. With her 
usual persuasiveness, it wasn’t long 
before she won the argument that 
she needed a man of his particular 
abilities in her business. Added to 
her contribution in starting the 
business and developing successful 
products and packages, Mr. Hunne 
field brought a keen sense of busi- 
ness Management and acumen. The 
business flourished and prospered 
under its husband-and-wife direc- 
torship. 

In 1955 the company moved to 
more spacious offices at 665 Fifth 
Avenue, New York City, which 
are decorated with accents in the 
chartreuse and black color scheme 
that has always distinguished the 
Jean Nate packaging. Just one 
more landmark in this upward 
climb, but not the last, for the Jean 
Naté business depends on a sound 
reputation for quality. There is no 
avid ambition to expand the line 
to compete with “big names,” but 
rather within its scope of bath 
preparations, to make it the finest 
possible. 


Carter L. Burgess Addresses 
Fifth Chemical Sales Clinic 


Carter L. Burgess, Assistant Secretary 
of Defense, was featured speaker at the 
fifth annual Chemical Sales Clinic, held 
in New York in October. He was one of 
an impressive panel of speakers from the 
sales departments of leading chemical 
companies. 


Ashland Oil Co. to Build 
Aromatics Plant in Buffalo 


Ashland Oil & Refining Co. has an 
nounced plans to construct an aromatics 
plant and other auxiliary equipment at 
the 30,000 barrel-per-day Buffalo, N. Y.., 
refinery of the company’s Frontier Oil 
Refining Co. division. The plant will have 
a capacity of approximately 21 million 
gallons per year of benzene, toluene 
xylene, and other aromatics. 


Clairol Hosts Ist Annual 
Hair Fashion Forum 


The Clairol Institute of Haircoloring 
on September 24 played host to a large 
gathering of beauticians from the New 
York Metropolitan area when it inaugu 
rated its Annual Beauty Editors’ Hair 
Fashion Forum. The program consisted 
of demonstrations by leading hair stylists 
and an open discussion by the beauty 
editors from leading magazines. 

The hair stylists who demonstrated 
their work for the audience were Enrico 
Caruso, John Fonda, Victor Balestri, Pat 
Favole, Anthony Migliaro, John Ven 
detti and Andre Anouge. The models’ 
hair was dyed with four new Clairol! 
colors, all red—Pink Silver, Fire Silver 
Sun Silver and Cherry Silver. How the 
colors with variations were achieved was 
explained to the audience, as well as the 
technicalities of the coiffures. 

Other models also showed the effects 
achieved with three of Clairol’s Come 
Alive Gray colors: Silver Diamond, 
Black Pearl and Midnight Opal. 

The discussion group consisted of Mrs 
Kathleen Spencer Cory, Beauty Editor of 
Harper’s Bazaar; Miss Bernice Peck of 
Mademoiselle; and Miss Miriam Gib 
son French of McCall’s, with the hair 
stylists who gave the demonstrations and 
Eddie Senz, a well known make-up ex 
pert. Among the many pertinent points 
made by the group was that hair styles 
are launched generally by such in 
fluences as a movie star, Broadway show 
and French fashion imports. The coming 
hair style is the Bouffant, which is 
feminine and full. 


Glass Container Shipments 
At All-Time Heights 


Domestic shipments of new glass con 
tainers by the 43 glass companies who 
are members of the Glass Container 
Manufacturers Institute, Inc., which rep 
resents approximately 95 per cent of the 
industry, reached an all-time monthly 
high of 2.1 billion units in August, it has 
been announced at the Institute’s head- 
quarters in New York. 
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Angostura bitters will be advertised 
for the first time to women as a food 
seasoning by the Angostura-Wuppermann 
Corp. this month. The campaign 
promote the use of Angostura aromatic 
both in mixed drinks 
flavoring in food recipes 


will 


bitters and as a 


laxpayers who drink bottled distilled 
water to avoid drinking city fluorinated 
Water may not deduct such costs as medi 
cal expenses the Revenue 
uled 


Service has 


\ list of foods for which standards 
have been established may be had from 
the Food & Drug Administration, Wash 
ngton 25, D. ¢ 


\ new lipstick case which does away 
with lipstick caps is being advertised by 
Hazel Bishop Inc. The new “ultra-matic”™ 
case is square in shape with a patented 
feature Which enables a woman to press 


t lever down and have the lipstick come 


up, obviating a cap and enabling a 
woman to freely hold a mirror in the 
other hand 





Warner-Lambert Pharmaceutical Co. 
has moved its central administrative of- 


fices to its new building in Morris Plains 
N. J. 


Maple syrup may be turned into “but- 


ter” to increase sales according to A 


USDA Eastern Utilization Research 
Branch leaflet “Testing Maple Syrup for 
Creaming” which may be had from the 


Supt. of Documents, U. S. Government 
Printing Office, Washington, D. C. for 
five cents. The method for making maple 
syrup into maple cream or butter—a 
candylike spread for pancakes, waffles 


and bread iS given in 
leaflet No. 400 


toast detail in 


Claims for products to color hair were 
modified in a consent made 
the Federal Trade Commission by Duo 
Way Pharmacal Co. According to the 
Stipulation it will not claim that its prod 
uct, Youngair, is not a dye 


decree with 


colors the 
hair by a new method or process, imparts 
or restores natural, original or youthful 
the hair, the original 
coloring matter to return to the hair o1 
has been used professionally or for othe: 
than home use when that ts not so 


color to causes 


The Why and How of Corporate 
Mergers will be investigated at a special 
to be held by the American 
Management Assn.’s Finance Division at 
the Hotel Roosevelt, New York, October 
31-November 2. The the De 
partment of Justice, Federal Trade 


conterence 


views of 
the 


Commission policy and the economic and 
social implications of the current wave 
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POTLIGHT 


of mergers will be discussed by authori- 
tiles 


Geigy Pharmaceutical Div. of Geigy 
Chemical Co. has moved from New York 
City to Saw Mill River Road, Ardsley, 
N.Y. 


A course on cosmetics is being offered 
by the St. Louis (Mo.) College of Phar- 
macy and Allied Sciences. Dr. C. Lee 
Huyck, professor of industrial pharmacy 
who has contributed authoritative articles 
to the technical journals on cosmetics, is 
the teacher 


A proposal to outlaw the “good faith” 
defense with respect to the sale of food, 
drugs, confections and cosmetics for hu 
man use without further processing, 
by Senator Homer Capehart of Indiana 
caused a furor in the senate. For all other 
lines of business a showing that a lower 
price was offered to some customers “in 
good faith to meet an equally low price 
of a competitor” 
solute 


would be made an ab 


defense against discrimination 


charges. 
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MODEL 8 ESS — Excellent for filtration 
of perfumes, essential oils and other 
liquids. Made from stainles steel either 
cast or rolled stock, precision ma- 
chined and highly polished. Easy to 
set-up, screens can be removed quickly 
and cleaning is simple and rapid. 
























































































The first in a planned series of new 
fellowships for graduate chemistry stu- 
dents has been established by the Toni 
Div. of the Gillette Co. The initial grant 
has been set up at Northwestern Univer 
sity. The fellowships will assist students 
in furthering their studies the 
PhD. degree in chemistry. nominee 
it married will and if 
single, $2000 


toward 


The 


receive $2500, 


Joe Louis, ex heavyweight champion, 
ippeared on the TV show “High Fi- 
sponsored by the Mennen Co 
His wife, who is engaged in the cosmetic 
business, was present. M1 
suffered a heart attack. 


nance” 


Louis recently 


Set-Up Paper Box Manufacturers in 
the New York area have received requests 
from the Paper Box Makers Union and 
ind the International Brotherhood of 
Pulp, Sulphite & Paper Mill Workers 
sking for a 25¢ an hour wage increase 
nd some fringe benefits 


A service charge of $1 on all orders 
received which total less than $15 per 
shipment has been put into effect by 
Neumann, Buslee & Wolfe Inc., Chicago. 
to meet rising conducting the 
normal functions of the business. 


costs of 


The 300 millionth home permanent 
wave kit manufactured by the Toni Div 
of the Gillette Co. came off the produc- 
tion line August 8. The company cele- 
brated its twelfth anniversary this Sum- 
mer. 
























































MODEL EBW—This filter is recom- 
mended for small batches where filter 
aid is required. Design eliminates need 
for rubber washers...asbestos filter 
sheets form their own seal 






































































































PORTABLE VACUUM BOTTLE FILLE 
Will fill small or batch lots of material 
at lowest cost. Fills bottles to uniform 
height without loss of material. Vari- 
ous spouts for filling shaker-type bot- 
tles to gallons. 


Write for Illustrated Catalog 
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Naticnal Advertising 
for Hinds Dispenser STATEMENT REQI a D BY a 7 
ended y hn cts of irch 499, and 
Lehn & Fink Products Corp. is run tates Cod tion 233) showing the owners! 
ning twelve insertions in six national Ne AROMATICS 
magazines in November and December 
to announce the offer of a free lotion 
dispenser with every purchase of two 49¢ 
bottles of Hinds Honey & Almond 
Cream. Shown in the ad are a model 
with the dispenser: and two bottles of 
the lotion, one with the dispenser, packed 
together in a special “boot” announcing 


the free offer 


is W at of each individual n t 
Sixth Annual Management c., 48 West 38th St. New York 18 
t., New N. Y.: James H. Moore 
\. Moore, Indian Head 
Sth Street, New York 18, N 


Development Series 


The Sixth Annual Series of Manage 
ment Development Institutes presented ae aa bondholders, mortgagees, and other 
by the firm of Rogers, Slade & Hill, con- he 1 pel ete SS ane mt 
sultants On management problems, wil! 
be held in Skytop, Pa., November 12-16 — riage 

der appears on the books of the company as trustee 
Iwo institutes will run concurrently: nduciary relation, the name of the person or corporation for whom such trustee 
Modern Management—Principles and acting: also the statements in the two paragraphs show the aftiant’s fu 
Techniques, and How to Develop nowledge ind belief as to the circumstances and condition under which 
Subordinates Through Personal Coach tuckholders and security holders who do not appear upon the books of the 


ial } | . : cttw ott } tk 
ing and Counseling mpan s trustees, hold stock and securities in a capacity her than that 


there re none, so state.) None 


3 include, in cases where the 


5 he avy number of copies of each issue of this publication sold or 
BIMS Hold Memorial list ited, throug mails or otherwise, to paid subscribers during the 12 


late shown above was: (This information is required 


Gold Tournament 
iiweekly, and triweekly newspapers only.) 

The Martin  F. Schultes memorial a> eee: 
tournament was held by BIMS at the | 
Wykagyl Country Club, New Rochelle, 

N. Y. on September 11. The affair was ommission expire 


attended by members only 


me this 19th day 


a. outstanding physical qualities 
of this grade are coupled with 
closely controlled chemical purity 
and stability! This is the Cosmetic 
grade Zinc Stearate! 


PLYMOUTH ~ 


59 BEEKMAN 
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~ NEW YORK, N. Y., U.S.A. 
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TRADE LITERATURE 







The products of Morningstar, 
Nicol, Inc. and its subsidiary 
Paisley Products, Inc. are re- 
viewed in recent catalog. Sug- 
gested industry uses are given 














for such items as water soluble 
gums and polyvinyl acetate 
emulsions. Among them are ab 
sorption bases for many cos 
metic products, to which it is 
necessary Only to add the water 
and perfume to make the finish 
ed product. 















Fritzsche Brothers, Inc. has is 
sued its October 1956 whole- 
sale price list. Availability of 
the products listed is limited to 
those who purchase in whole 
sale quantities 








M. Michel and Co., Inc. has re 
leased a new data sheet on 
Cachalot brand fatty alcohols 
from a full line of C12 to C18 
straight-chain aliphatic  alco- 
hols 








The most valuable tool of the perfumer is his nose—and though no substitute has been 
found yet, the Connor Engineering Corp. says that its activated carbon air purification 
canisters are an aid to even the expert proboscis when an environment free of assorted 
scents is meeded. Here various fragrances are getting a critical laboratory evaluation. 

















Color theory, accuracy § and 
features of the Gardner auto 
matic color difference meter 
with Brown ElectroniK ampli- 










ADACIOM Hears Talk on personnel, and sales, distribution, adver- 
tising and discount structure 
Also announced was the purchase of 






The Businessman’'s Heart 

















































































fier and motors are described in The Associated Drug & Chemical In all outstanding shares of Lee I imited, 
a data sheet from the Minne dustries of Missouri (ADACIOM) had as owner of the trademarks Sof-Set, Sof-Set 
apolis- Honeywell Regulator Co guest speaker for its regular monthly No-Lac, and _Dri-Mist. These ener 
The meter gives three-part nu luncheon meeting on October 10 Dr will be manufactured, age enemy tee: 
merical comparison of color A. R. Strauss, chairman of the St. Louis distributed by the new division. Previ- 
samples Heart Fund Drive. His subject was, ously, Lee Limited and a subssdinry of 
“The Businessman and His Heart Max Factor had been in partnership for 
Pulva Corp. announced the Dr. Strauss has headed the heart sta the distribution of Sof-Set and Dri-Mist 
availablity of a new condensed tion at the Jewish Hospital in St. Louis products 
Catalog No. 5607 which de for 34 years, and serves as assistant pro- 4 
scribes the full line of Com-Bin fessor of clinical medicine, emeritus at Obituary 











Feeders. It features pictures of Washington University Medical School 
various size units and modifica 
tions broadening their fields of 
applications, and tables of 


Standard sizes and capacities 


Robert Arcularius 


Robert Arcularius, sales representative 


for Alexandra de Markoff, died on 
Permits Warns U. S. I. September 14. Well known throughout 







Time to Renew Basic Alcohol 







the cosmetic industry tor Over sixty years, 
he was associated with +4711 for forty- 



















Now is the time for perfumers and 
cosmetic manufacturers to renew their 
basic alcohol permits for specially de 
natured alcohol (Treasury Dept. form 
1479 for 1957) 

The U.S. Industrial Chemicals Co 
also points out that it is time for users 
of tax free alcohol to complete and file 
with the Assistant Regional Commis 
sioner Alcohol and Tax Division. their 
application (Form 1450) for renewal of 
their tax free alcohol permits for 1957 


A high-speed, high-shear homo 
genizer mixer called the Eppen 
bach Homo-Mixer is described 
and illustrated in a_ catalog 
from the Gifford-Wood Co. It 
is applicable to a wide range of 
chemical processing operations 
including the blending and 
homogenizing of cosmetics. The 
catalog explains the blending 
action of the mechanism, which 
subjects materials to forces of 


impact and hydraulic shear 





seven years as sales representative. He 
later joined Suzy Perfumes as president 
He came to Alexandra de Markoff in 
1947, and when the company was pur- 
chased and made a subsidiary of Charles 
of the Ritz, Mr. Arcularius was appointed 
New England sales representative 

\ member of the Foragers Club and 
their past president during the years 
1917-18. Mr. Arcularius was honored at 
the Foragers 54th annual banquet in 
1951, when many people in the cosmetic 
industry attended 

\ resident of Forest Hills, Long 
Island, he is survived by his wife and 
daughter 































The company recommends to permit 
tees who withdraw industrial alcohol in 




























, drums that total gallonage of renewal 
Index of Literature, Bulletin 


G-2 from the Minneapolis 
Honeywell Regulator Co., lists 
Industrial Division — literature 


permits be calculated to cover with 
drawals in multiples of 55. 





















hk covers catalems, bulletins. Max Factor Pharmaceutical Edward Sutter 











specification sheets, data sheets, 
illustrated lectures and articles 
from Instrumentation Maga- 
zine. The literature listed is 
available from Honeywell. 


Division Handles Specialties Edward Sutter, vice president of J. B. 


4 
Williams Co., died on August 25 at the 


Max Factor & Co. has announced the 
age of 56 years. 


enlargement of its Pharmaceutical Divi- 
sion, which will now be known as the 
Pharmaceutical and Specialty Division, 
and handle specialty products. It will Peter Kenny of Fritzsche Brothers, Inc. 


function independently, and have its own died on September 23. 










Peter Kenny 
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eam ll 
GerRsonatities 


a 


Rudolph Hahn, Latin American Ex 
port Manager of Dragoco, Inc., 
September the New U. S. division of 
Dragoco in New York. Mr. Hahn, just 


visited in 


Rudolph Hahn 


returned from a six month tour of coun 
tries in Central and South America, dis- 
cussed with the U. S. Dragoco division 
methods of servicing South American 
countries more rapidly from the U. S. 


Parker E. Williams has been appointed 
western region manager of the Mennen 
Co. His headquarters are in the com 
pany’s newly opened western region of 
fice in Los Angeles. Mr. Williams, with 
Mennen since 1948, was promoted to the 
post of assistant to the field sales man 
ager in 1952. Rowland E. Crankshaw, 
formerly manager of syndicate stores 
sales, now replaces Mr. Williams in that 
position. 


Carl Goldschrafe has been named to 
the new post of director of packaging of 
Helene Curtis Industries, Chicago. Mr 
Goldschrafe, who will coordinate all 
packaging of Helene Curtis products and 
of the Stopette and King’s Men lines. 
formerly was with Lehn & Fink Prod- 
ucts Corp. 


Luba Tavor, package designer and as- 
sociate member of the Package Design 
Council, has established an office in New 
York City and is specializing in package 
designing for the cosmetic trade. 


Joseph W. Lyons has been added to 
the Analytical Division of the Colgate 
Palmolive Co. Mr. Lyons is an elec- 
tronics specialist and is also known for 
his work in industrial photography. His 
responsibilities will include management 
of electronic analytical instruments and 
the application of photography to re- 
search problems. 
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Mrs. Jeanne Maurin, who recently re 
signed her position as manager of Les 
Parfums de Dana, Inc., is back in the 
United States after a four month visit to 


Mrs. Jeanne Maurin 


Europe. She is now international repre 
sentative of Bruno Court, Grasse, and 
Roubechez. Inc... New York. Her new 
activities will entail frequent visits to 
both continents. 


E. R. Durrer, president of the Givau 
dan Corp. and its associate companies, 
Givaudan-Dellawanna, Inc., Givaudan 
Flavors, Inc.. and Sindar Corp., has re- 
turned to the United States after an ex- 
tended trip to Europe. He reports that 
the countries of Western Europe partici- 
pate in the present boom, and that the 
Givaudan plants abroad operate in high 


gear. 


Almacenes Juan Eljuri, Cuenca, Ecua- 
dor, South America, importers and dis 
tributors of cosmetics, has returned home 
after spending weeks in the 
United States visiting leading firms in the 
industry 


several 


Kenneth Lippel has been appointed 
assistant sales manager of Aceto Chemi- 
cal Co. He was formerly sales engineer 
for the Adex Manufacturing Co. 


Charles E. Crowley Jr., son of 
Charles E. Crowley, president of the 
Alsop Engineering Co., Milldale, Conn. 
is to be married to Miss Jane A. Daly of 
Wallingford, Conn., November 3. Miss 
Daly is an alumnus of Laurelton Hall 
and the Connecticut College for Women. 
Mr. Crowley was” graduated’ from 
Cheshire Academy and Yale University 
and also studied at the University of 
London. He then completed two years of 
study at Harvard Law School. 


Dr. Jean J. Martinat has = returned 
from an extended tour abroad, the high 
light of which was a visit for the first 
time in 18 years to his old home i: 


Dr. Jean L. Martinat 


Ligncieres, France. After that he toured 
all over France by automobile spending 
a large share of his time in Grasse and 
in Paris. Then by airplane he flew to 
Belgium, Germany, Switzerland, Italy 
and Egypt. In the course of his tours by 
automobile in each country he visited the 
University of Lauzanne, Heidelberg Uni 
versity and in Egypt he spent two days 
at the University of Giza. Most of the 
principal cities in each country were 
visited, as the trip was a combination ol 
business and pleasure. 


Joseph Beech, Jr., has been appointed 
manager of the advertising department of 
the Drug Products Division of Procter & 
Gamble Co. He succeeds William Alex 
ander, who died suddenly on Septembe! 
15 


Henry K. Jarrett accompained by Mrs 
Jarrett flew to Bermuda early in Septem 
ber for a visit with their daughter and 
son-in-law Lieut. John P. Sullivan and 
their two grandchildren. Lieut. Sullivan ts 
in charge of the U. S. Navy commisar\ 
store at the Naval Base there. 


Donald S. Cushman has joined Cla! 
ence Morgan, Inc., in the position ot 
sales manager. He formerly was with 
Strolmeyer, Arpe Co. 


Edgar M. Emery has been appointed to 
the Analytical Division of the Colgate 
Palmolive Co. A graduate of the Uni 
versity of Michigan, he will supervise 
mass spectrometer analysis. Mr. Emery 
has been associated with the Allied 
Chemical and Dye Corp. and the Hock 
Paint and Chemical Works. 
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SELECTED 


BOOKLIST 


1 


. THE HANDBOOK OF SOLVENTS. 


By Leopold Scheflan and Morris Jacobs. The most useful refer- 


ence work on solvents available today. The properties, uses, ac- 


tion and technology of 
hensive handbook. Two 


this 
theoretical 


solvents are covered in compre- 


major sections: 1. Covers 


ispects and practical attributes of solvents such as solvent action, 


“MC 


lvent power, evaporation and evaporation rates and limits of 


inflammability. Discusses in detail solvent recovery, stresses safe 


practices; 2. The physical constants of over 2,700 liquid com- 


pounds are tabulated. Arrangement such that you can compare, at 


constants of each solvent. 
pe 


glance, the so-called literature constants with the commercial 
728 pp., 7 x 10, 17 illus. $10.25 post- 
rid. 


2. SOAPS AND DETERGENTS. 


By E. G. Thomssen, Ph.D. and J. W. McCutcheon, M.A., 
D.C.1.C. A volume for the practical soap maker. Synthetic 
detergents thoroughly discussed. Tabulates 250 surface active 


agents, their classification, trade names, manufacturers and appli- 


cation 


in the soap industry. Covers continuous making 


soap 


processes, soap perfuming and coloring, equipment, processes 


ind methods, Up-to-date, authoritative. 511 pp., 


66 illus. $9.25 


postpaid. 


3. THE FUNDAMENTALS OF DETERGENCY. 


Midwest Research Institute. 
theory and practical applications of detergency. Discusses: 
effects of 


By William W. Niven, Jr., Research Chemist & Consultant, 


A thorough-going treatment of the 
1. The 


composition, added 


concentration, temperature and 


electrolytes on the nature and properties of aqueous detergent 


SC 


lutions; 2. The fundamental actions which constitute deter- 


gency and the role of detergents in aiding these actions; 3. The 


means of utilizing the various fundamental detergent actions in 
laundering (a typical application). 260 pp., illustrated. $6.75 
postpaid 


4. MANUAL FOR THE ESSENCE INDUSTRY. 


tK 


By Erich Walter, Comprises modern methods with formulas 
rr making all kinds of essences for liquors and alcoholic drinks, 


fruit juices and jams, mineral waters, essences of fruits and 
other vegetable raw materials, essences for confectionery and 
pastry. Describes raw materials and laboratory practice. Dis- 


cusses taste and the transfer of flavor to foods and beverages. 


A standard work for many 


years. Contains 427 pages, 37 illus- 


trations. $8.25 postpaid. 


5. PERFUMERY SYNTHETICS AND ISOLATES. 


By Paul Z. Bedoukian, Ph.D. This carefully compiled volume 


supplies a genuinely felt want for authoritative data on per- 


fumery 


synthetics. The work contains the history, chemistry, 


physical and chemical properties, manufacture, uses, and other 


pertinent data of the principal perfumery compounds; and covers 


the important perfumery synthetics. A complete index adds to 


the value of this useful book. 488 pages, $8.75 postpaid. 
: 


MOORE PUBLISHING CO., INC., Book Div., ; 
48 W. 38th St., New York 18, N. Y. * 
The Numbers I have encircled below indicate the books | ° 
want . 
1 2 3 4 5 6 7 8 9 > 

I enclose check or money order for $ ? 
NAME FIRM ? 
ADDRESS POSITION ; 
city ZONE STATE ; 
* 
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for Perfume, Cosmetic, Soap and Flavor Chemists 


6. HANDBOOK OF CHEMISTRY AND 
PHYSICS. 


Edited by Charles D. Hodgman, M. S. This authoritative refer- 
ence book of chemical and physical data is literally a library 
in one volume. New isotopes are to be found in the table of 
isotopes. New atomic tables are given. Other revised contents 
include thermal neutron cross sections, miscibility of industrial 
ot 


atomic 


solvent pairs, values thermodynamic properties, organic 


analytical reagents, weights and periodic arrangement 
of the elements. The wealth of data found in previous editions 
are brought fully up to date. 3000 pages, 5x7!/2 in., India paper, 


imitation leather covers. $8.50 postpaid. 


7. HANDBOOK OF COSMETIC MATERIALS. 


Their properties, Uses, and Toxic and Dermatologic Actions. 
By Leon Greenburg & David Lester. With a chapter on The Skin 
by Howard W. Haggard. Contains alphabetical listing, with fre- 
quent cross references, of information on approximately 1,000 
substances. For each compound gives: Formula (including col- 
lateral names): Properties; Uses, Toxic Action; Dermatologic 


action. Exhaustive bibliography. Essential for Manufacturing 


Chemists, Cosmetic Industry, Chemical Specialties Industry, 
Dermatologists, Allergists, Industrial Hygenists. Published 1954. 


167 pp. $12.75 postpaid 


8. COSMETICS—tTheir Principles & Practices 


By Ralph G. Harry. No other book in this field gives such a 
combined wealth of medical and technical data on every phase 
of the subject. To mention but a few examples, it discusses the 
skin, its nutrition and scientific care: the hair, its proper groom- 
ing, the physicochemical problems involved in its washing, and 
ot ot 


detergents: the teeth and their care, covering the present status 


the potential hazards to the eye mucosa the use some 


of antibiotic, antienzymic, ammonium-ion and chlorophyll denti- 


the luster-producing of in- 


Much of 


research 


frices, and yroperties toothpaste 
ces, al } } 


be 0k 


well-known 


information in the has its 


ot 


and 


gredients, ete. the 


source in the activities the author, 


hack of 


chemistry, dermatology and microbiology. 786 pages, 120 illus- 


which date for many vears embrace the fields 


trations (some in full color), 1956, $17.25 postpaid. 


9. THE ESSENTIAL OILS. 


By Ernest Guenther, Ph.D. This monumental six-volume work 
is comprehensive, authentic. VOL. I covers: Origin and Devel- 
opment of Essential Oil Industry, Chemistry and Function of Es- 
sential Oils in Plant Life, Products of Essential Oils. 448 pp., 
$8.50 postpaid . VOL. II gives detailed data on several hun- 
dred of the more important constituents of essential oils. 852 
pp. $12.50 postpaid . VOL. III describes the oils of plant 
families Rutaceae (with special emphasis on citrus oils) and 
Labiate. pp., $12.50 postpaid ... VOL. IV covers the indi- 
vidual oils in six plant families not covered in Vol. III. 752 pp., 
VOL. V 


pp., $12.50 postpaid . 


$12.50 postpaid . . is of special importance to the 
VOL. VI, the final 


volume, is of interest to the pharmaceutical, flavor, and per- 


flavor chemist. 507 


fume industries. Features wintergreen, sweet birch, valerian, 


mustard, onion, hops, etc. Also deals with pine oils and turpen- 
tine. Includes table showing the taxonomic classification of all 
the essential oils described in all six volumes. 481 pp., $12.50 


postpaid. 
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Willem 


flavor chemist and an authority on es- 


Lasthuysen, an outstanding 
sential oils, has joined the Pertumery 
ind Essential Oils Division of the Col 
gate-Palmolive Co. Formerly chief chem 

of Dodge and Olcott. Inc... Mr 


Willem Lasthuysen 


Lasthuysen was associated earlier with 
the manufacturing operations of the 
\ & P chain. He founded Naarden Aro- 
maticos, the South American affiliate of 
Chemische Fabriek Naarden, which he 
had served in Holland as a_ research 
chemist 


Howard G. Lewis has been elected a 
vice president of the Continental Can 
Co., Inc. He formerly was the executive 
vice president of Hazel-Atlas Glass Co., 


which has been acquired by Continental 
Can 


Alastair B. W. Anderson has been ap 
Product) Development 
Manager of the Toiletries Division of 


pointed New 


Alastair 5B. W. Anderson 


Shulton, Inc. He has been associated 
with the Whitehall Pharmacal Co. and 
Vick Chemical Co 


Paul R. Curtis directs a new division 
of Plume & Atwood Manufacturing Co. 
created to provide special service to 
users of cosmetic containers. He has 
been associated with the cosmetic and 
allied market for a number of years, and 
is a member of CIBS, and a charter 
member of BIMS 


Raymond J. MecKeefery has been 
named Industrial Sales Manager of van 
Ameringen-Haebler, Inc. He has _ been 
with the company since 1952. His back 
ground includes wide experience in the 
field of odor control. Also revealed in 


Raymond J. McKeefery 


the announcement was the reorganiza 
tion of the Vandor Industrial Division to 
obtain greater utilization of the researcl 
and development facilities of the entire 
organization and thus augment — the 
equipment and staff of the Industrial 
Division 


Larry Bonfoey has been appointed 
Southwestern sales representative of Jean 
Nate, Inc. He covers the states of Texas 
Oklahoma, Louisiana, and Arkansas 


NOW OVER 5/00 a 


WE PAY CASH 
nT a Te Va 


ALL NEW & RARE 


SYNTHETIC & NATURAL 


RAW MATERIALS 


For Perfumes & Flavors 
Ask for ovr new complete catelegue 


Laboralorues, Inc. 


aa b ae ae Al 


Close Outs—Surplus—Discontinued Items 


e Overstocked Inventories 
e Job Lots & Slow Moving Merchandise 
e Highest Cash Prices Paid 
e Outside Channels of Distribution 
TRY US ON YOUR NEXT CLOSE-OUT 


Rated in Dun and Bradstreet 
We Buy Entire Stocks and Plants 


GENESEE TRADING CO., INC. _—«'® 21 St, NYC. 


17 West 60th St. New York 23, N.Y. Chelsea 2-5825-6 


B-W LANOLIN U.S.P. 


EV ENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 


86 October, 1956 American Perfumer 











MARKET REPORT 


A HIGHLY mixed price trend coupled 
with the uncertainty regarding fourth 
quarter volume in some consumer lines 
vave tended to cloud the immediate out 
look in essential oils, aromatic chemicals 
and closely related articles. Higher prices 


Immediate Outlook in Essential Oils 


on a number of basic chemicals for the 
fourth quarter are attributed to increased 
costs, especially 


freight, and in some 
quarters it is indicated that makers, fear- 
ing a further drop in tonnage sales, are 
maintaining dollar and cents records 






PRICE CHANGES 


Advances 


Sodium bicarbonate, USP 
Oil bergamot 
Oil lavandin 


. gran. cwt 


Oil lavender, 30-32% ester 
Oil sage, Dalmation 
Sodium carbonate, cwt 
Light 58% 
Dense 
Cream tartar, drums 
lartaric acid, USP., drums 
lartar emetic, USP., drums 


Declines 


Glycerin, refd. C.P 
Vanilla beans, Bourbons 
Oil lemongrass 
Oleo resin, capsicum, dom 
Oil peppermint 

Natural 

Redistilled 
Geraniol, soap grade 
Geranyl acetate 
Oil citronella, Formosan 


Prices per pound unless otherwise specified 


GLYCERIN POSITION SOFT— 


All grades of refined glycerin were re- 
duced two cents per pound over the past 
month and the general tone of the mar 
ket remained soft. Unless a more general 
upswing in demand develops prices will 
suffer further losses in the opinion of 
some trade observers. Good quantities of 
low cost crude glycerin have been arriv 
ing here from Japan and based on the 
number of orders placed earlier this year 
further lots are scheduled to arrive 
Stocks in this country, while somewhat 
lower than they were a month or two 
ago, are still at an all-time record high 


LAVENDER OIL FIRMER— 


New crop lavender oil prices were 
moved up 25 cents to $1 per pound over 
prices that had been in effect on oil pro 
duced from last year’s crop in the face 
of bullish news from France. The laven 
der crop, according to late advices from 
France, is from 20 to 30 per cent of nor 
mal this year and there has been a con- 
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Current Previous 
$2.95 $2.80 
$9.75 $9.15 
$2.85 $2.65 
$5.00 $4.75 
$4.50 $4.30 
$1.55 $1.45 
$1.60 $1.50 
0.40 0.38 
0.49 0.47 
0.7412 0.701% 
0.28! 2 0.301% 
$8.00 $8.50 
$1.70 $1.85 
$3.75 $4.00 
$5.00 $5.55 
$5.50 $5.75 
$2.55 $2.70 
$3.65 $3.85 
$1.30 $1.45 


siderable demand for new crop oil, es 
pecially on the part of large consumers 


MINT OILS IRREGULAR— 


Mint oils are in a peculiar position 
Some inferior grades were being slashed 
in price because of excessive weeds in the 
cuttings. While there was a tendency on 
the part of some sellers to meet such 
competition, others were more cautious 
in lowering their selling prices, especially 
those who had better quality oils to sell 
The net change in peppermint oil prices 
represented losses but prices on spear- 
mint showed considerable 
toward a downward trend 


resistance 


TARTRATES UP TWO CENTS— 


An across the board advance in both 
cream tartar and tartaric acid was an- 
nounced last month by domestic pro 
ducers. The advance in prices failed to 
come as any real surprise since costs of 
the basic material from which they are 
made. argols, has been gradually edging 








Is Clouded... 


upward. The Suez situation is believed to 
have strengthened further the position in 
the crude material. Up to about a month 
ago imports of argols from Africa and 
other sources of supply had been run 
ning into considerable volume 


CITRONELLA FIRMS— 


Spot prices on Formosan citronella oil 
may work lower but a reversal in the 
downward trend in shipping prices could 
dampen the downward trend in the local 
market. The reversal in shipping prices 
out of Formosa was in some measure at- 
tributed to the Suez crises. 


SODIUM BICARBONATE HIGHER— 


Higher costs forced domestic makers 
to boost the carlot price of bicarbonate 
USP., granular 15 cents per cwt., to the 
basis of $2.95 per cwt., in bags f.o.b., 
works. The upward adjustment could 
possibly encourage a further increase in 
imports of the chemical. Sizeable quan 
tities of bicarbonate have been imported 
into this country thus far this year 
largely from Great Britain 


VANILLA CROP LATE— 


The new crop of Bourbon vanilla 
beans is from four to six weeks late but 
advices from Madagascar indicate that 
the total crop is expected to be as large 
as it was last year. Spot prices on Bour- 
bon beans declined to $8 to $8.50 per 
pound in the face of a narrow demand. 
Large consumers, it is said, are inclined 
to remain on the sidelines at the moment 
pending additional crop reports from the 
primary center. 


GERANIOL LOWER— 


Geraniol and geranyl esters registered 
losses over the past month. Demands 
were generally limited and reasonably 
sized stocks and declining prices for 
citronella oil all served to have a soften- 
ing influence on the group 
Among the major items registering loses 
in the ester group were acetate and buty 
rate 


general 


SPANISH OILS STRONGER— 


A firmer tone developed in the general 
group of Spanish oils as the result of 
higher shipping prices out of the primary 
Thyme, rosemary and _ several 
other items turned firmer with dealers 
looking forward to a further hardening 
trend in prices. Inflationary trends in the 
primary center was reported as the major 
reason for the stronger tone. 


center 
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DIE AND LABEL COMPANY 
Creator e of fine Satels, Tags and Packages 


54 WEST 14th STREET. NEW YORK II.N Y 


Crown Cap 


6, 10, 13 


15 mm Sizes 


SHEET METAL 
STAMPINGS 


CONSOLIDATED FRUIT JAR CO. 
NEW BRUNSWICK, N. J. 


nneantie Stecnitadia 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e Isobutyl Quinoline 
Ethyl Anthranilate e Butyl Anthranilate 


Skatol 
Linaly! Anthranilate e  Linalyi Isobutyrate 


EAIRMOUN} 


CHEMICAL CO INC 


600 Ferry Street Newark 5, N. J. 


WE BUY FOR CASH 
CLOSE-OUTS e SURPLUS 


Bottles e Caps e Jars e Con- 
tainers e Chemicals e Closures 
Cosmetics of any Descriptions 


Also Business Small or Large . 
UNIVERSAL OUTLET CO. 
1 E. 15th St. ° 


Telephone Oregon 5-9444— 
Oregon 5-8568 
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New York 3, N.Y. 


; A SUPPOSITORIES 
CSTYPTIC PENCILS 


. a. hie joe ; 
A. CAVALLA, inc. 163 West 18 Sree, NEW YORK, Ii, MY. 


1905 _— 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


A 
NATIONALLY USED 
COLLECTION AGENCY 
covering the U. S. through 
its own personal representatives 


142 Lexington Avenue New York 16, N. Y. 
(Our Own Building) 


THE C. E. ISING CORPORATION 


MANIHFACTURING CHFAMISTS 
AROMATIC PRODUCTS 
MASKING ODORS fer INDUSTPIES 
FLORAL BASES, ISOLAROMES 

(Fixatives) 


TRUODORS 
(For Perfumes and Toilet Waters) 


FOUNDED 1908 


FLUSHING NEW YORK 


Revised, enlarged Edition 


HENLEY’S 20th CENTURY BOOK 
of 
FORMULAS, PROCESSES, TRADE SECRETS 


Includes sections on Plastics and Photography. Manu- 
facturers, Chemists and others call HENLEY’S the most 
valuable book of its kind. Nearly 10,090 formulas, 
processes, trade secrets. A wealth of proctical guid- 
ance. A single formula may be worth 100 times the 
price of the book. 

Over 900 pages, 812” x 5%”. Completely indexed, 
cloth binding. $5.25 postpaid. Order today from 
MOORE PUBLISHING CO., 48 West 38th St., New York 
18, PLY. 
——_—_—__S_______S_____S__*_S_ 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Situations Wanted and Help Wanted, 50c. All ether 
classifications, $1.00. Please send check with copy 


BUSINESS OPPORTUNITIES 





Well known European manufacturer of essential oils, arom 
atics, perfume oils and flavers looks for 

for the U. S. and Canada, able to cover the entire market 
regularly, disposing over shippings—, storage—and offic 


facilities and the necessary capital to carry stock of the 
regularly advertised and sold items. 

Serious organizations or persons write under No. 3124 to the 
American Perfumer, 48 W. 38th St., New York 18, N. Y. 


WE OFFER THE REMAINING ASSETS OF A LOCAL MAN 
FACTURING CHEMIST AND PERFUMER. A FEW MIXERS 
AND GRINDERS, SOME BOTTLES, SOME CLOSURES AND 
CHEMICALS, SCHNEIDER PRINTING COMPANY, PALMYRA, 
PENNA. 


“JASMIN ABSOLUTE ARTEFATTO” Nature’s Faithful Twin. 
The ideal complete replacement for the natural absolute. Full 
bodied, long lasting. Pure jasmin note all the way. 
Sample and price on request. 
Di Salvo Fine Perfumes, 1422 Chestnut St., Phila. 2, Pa. 


FOR SALE 


EUCALYPTUS OIL DIVES available from a new continuously re- 
liable source 45% min. Piperitone; also Phellandrene. Pure Piperi- 
tone also available. ACETO CHEMICAL CO. INC., 40-40 Lawrence 
st.. Flushing, N.Y. 


HELP WANTED 


COMMISSION SALESMAN: Connecticut manufacturer expand- 
ing production needs top calibre man to sell lipstick cases to New 
York Cosmetic field. Must know the trade—and be ready to com- 
bine aggressiveness and imagination to warrant the high earnings 
at stake. This would be a long term connection, so tell us all 
about yourself and whom you know in the business. Mid-West and 
West Coast areas also open. Write Box 43125, American Perfumer 
& Aromatics, 18 West 38th St.. New York 18, N. Y. 


MISCELLANEOUS 


PEPPERMINT OIL (ARVENSIS FORMOSAN) 
PRICE QUOTATIONS ULPON REQUEST. FOR FULL PAR- 
MCULARS CONTACT. PUNG LAI PERFUMERY CO. LTD. 
NO. 47 CHUNGHUA ROAD, TAIPEI, TAIWAN, CABLE ADD. 
“PPESSENSE” TAIPEI. 


SMALL BOTTLES in 1, 2 & 3 ce for 8 m m eap. Specialty Glass 
Co. Box 224, Albert Pike, Hot Springs, Ark. 


SITUATION WANTED 


Salesman seeks A-] perfumer, with capital, to develop West Coast 
and adjoining states, under my direction, via: perfume bar in 
better beauty salons, or, through loeal franchise agents, or. by 
using these or other methods, singly or in combination, with 
really fine quality and variety to assure an active, full operation. 
Write Roy K. Hess, Box 2, Chicago 90, Hlinois. 


Essential oils, aromaties chemist (french diploma). experienced pro- 
luction, manufacturing, compounding, management. Independent 


worker, seeks position with Soap, Cosmetic or Essential oils house. 


Write Box 3128) AMERICAN PERFUMER & AROMATICS. 48 


West 38th Street, New York 18, N.Y 

Use 

American Perfumer 
Classified for 

Best Results 


& Aromatics 





PROFESSIONAL SERVICE 


“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toslet Articles 
Soaps 

Flavors 






























Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 





333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal P. ulf ex Rusby, Sia 


analytical, consulting, research chemists 
Fstablished 1921 


ole 
a 
2699 
RESEARCH LABORATORY SERVICES 
Cosmetic Formulation and Improvement 
Skin irritation studies. Completely equipped labora- 


tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 





Kindly Inquire 















Write for 
Our Booklet 
“Cosmetics” 


FOSTER D. SNELL ic.-#+08; 


\ NY.—WA 4-8800 
sN. 


29WEST IS*ST.NEW YORK ! 





LEBERCO LABORATORIES 


irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 





Miniature Perfume Bottles 











from le dram to la, oz. 
















HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 


SPECIAL ORDER WORK 



















KENBURY GLASS WORKS 
132 W. 14th Street New York 11. N. Y. 








Basil A. Pegushin 


Perfumer e Chemist e Consultant 


121 Spruce St. 
Stratford, Conn. 
EDison 7-1515 


106 W. 47th St. 
New York, N. Y. 
COlumbus 5-2525 
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A friendly woody character 


to perk up your product 


C+64 Technical: 


an outstanding intensifier and fixative 
\h . 2. the relaxing qualities of a wood aroma... th 


permanence and security it brings to mind, That's C-64 
Pechnieal—a Dow 


especially suited for use in lavender 


iromatic with a depth and intensity 


. Spree, rriinit, pine. ind 


cedat type houquets, 
Its powerful woody character 


includes a camphoraceous 


hote somewhat reminiscent of patchouli. It blends well 


with all citrus oils and has excellent stability. And being a 


liquid, C-O1 Technical makes it easy to add the extra puns I 
that perks up a product. 


So sparkling and powerful is its character that C-64 Teech- 


alse serves is 


Tile i 


primary ingredient in) reodorant 


compounds for masking product and processing odors! 


Vest a sample and see how this friendly aroma can work for 
vou. Write THE DOW CHEMICAL ComMPANY, Midland, Michigan. 
Dept. AR 809A. 


you can de] end on DOW CHEMICALS 





Courtesy of Roussel Corporation 


controlled 


TOPICORT#E 
SPRAY § 


=| packaging 


ROUSSEL’'S “Topicort Spray” offers topical hydrocortisone in its most 
eflicient, economical, and convenient form ... as a finely controlled aerosol 
manufactured by FLUID CHEMICAL COMPANY in a pressurized, safety- 
coated, glass spray bottle. 

This ethical pharmaceutical product is the successful result of *“con- 
trolled packaging”, the exacting standards of FLUID and of the customer, 
and through excellent cooperation in research and development. Such com- 
plete control is achieved through constant laboratory analysis, automation 
filling, continual inspections, and scientific materials handling ... plus 
prompt delivery and economy. 


All FLUID’S efforts are directed solely toward filling customer needs — 
we manufacture no products of our own. 


We shall be pleased to give more facts on “controlled packaging” by 
FLUID. 


“First in Contract Packaging” 


CHEMICAL COMPANY INC. 
884 MT. PROSPECT AVE., NEWARK, N. J 
Telephone HUmboldt 5-2880 FOUNDED 1921 





